ey 








Something New . 








7-22—Novelty Displayer. 18'' high, 7-23—Novelty Displayer. 12’ high, 7-24—Novelty Displayer. 
15" wide, with 7" x 9" oval il" wide, with 5" x 7" oval 7-23. 
Lucite shelf. Lucite shelf. 


Display must appeal to the eye to function at its topmost efficiency for it ts 
necessarily a visual merchandising medium. That is why routine manufacture of 
display units can not be counted on to produce the kind of fixtures that have that 
added punch and selling value. Here we are constantly trying to achieve the 
unusual without wandering afar from what is practical and in keeping with the 


dignity of sound retailing practice. Tere you find the quality. that) vears of 


experience only can make possible 


Same as 
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SCHEUER 


FIXTURES 
nates ate 


( hBEGATIONS, INC. 





307 WEST 38'' ST.. AT EIGHTH AVE., NEW YORK CITY 18 
ORIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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STENSGAARD ORIGINAL COMURA DESIGNS 


by WLS craftsmen, through a patented 
illusion of depth, onto flexible Comura 


Created by leading American designers, faithfully reproduced in beautiful oil color 
halftone silk screen process that blends color, in sculptured effect technique giving 
< Ae stock, they fit architectural requirements of 

store window and interior display spaces. 
Practical to hundreds of individual treat- 
ments ... dramatic ... colorful. . ... Order 
enough of each design for all your window 
and interior display needs on these impor- 


tant May events. 





- For Mother's Day 


and respect 


4 design of real beauty, dignity for this very 
special day in the merchandising calendar. Eighteen blended 
oil colors with royal blue, deep crimson and gold predomi 
or adaptable to your 
} ] 


nating, ready for mounting into place 
own individual treatment. Very beautiful when combine: 
with lighting effects. 

G-771 *“Mother’s Day” Comura. Size: 30” x 90”..85.75 
Also available in a 3-dimensional deluxe unit. 


Write for catalog and complete data. 


FREE! ... CATALOG 


Spring and Summer Edition 


250 wa } 
DESIGNS = ; 
AND PROPS Me 











* : & 


ee ee 
For May Days 


throughout the store 





te a gay Springtime atmosphere 
n window displays through the use of this fresh color- 
design. An unusually artistic treatment for backgrounds 


posts. In fourteen pastel colors softly blended against 3 
licately shaded chartreuse backgrounds. 100 
*-706 (Illustrated above) Vertical, 30” x 90”. Each.85. HOW TO USE a 


mau 


7 

G-707 (Not illustrated) Vertical, 15” x 90”. Each.. 3.78 U E Wri 
ite today fo : 
7 SUGGESTIONS r y for your copy 


1] 








»-705 (Not illustrated) Horizontal, 15” x 90”. Each. 3. 





W. L. STENSGAARD AND ASSOCIATES, INC. 






For Memorial Day 


A design created in glory and solemn dignity dedicated to 
the memory of those men and women of our armed forces 
who gave their lives to uphold the honor and freedom of 
our country. Reproduced in fifteen colors—turquoise blue, 
gold and deep purple predominating, sculptured technique 
used in reproduction gives effect of actual depth. Appli- 
cable to many different treatments for store windows and 
departmental displays. 


G-774 “Memorial Day” Comura. Size: 30” x 90”..86.95 


346 N. JUSTINE STREET 
CHICAGO 7, ILLINOIS 
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Pass This Issue Along OUR NEXT ISSUE THE COVER 


You get the most value from DISPLAY The operation of every display department involves a The rich, warm tones of the display on 
WORLD when you share it with others. See certain amount of record-keeping, and an article by 


a it — nee age — Sere Robert A. Latimer in the April 15 issue gives the details 
a Se See ee of this operation at Stix, Baer & Fuller, St. Louis.... An ment for fine apparel and Revlon's "Ultra 


this month's cover were a fitting comple- 


article by Estella de Lanoi describes the psychology be- Violet'' cosmetics. The window wes created 
hind J. R. Cooper's use of color at Mandel's, Chicago. 

. and a number of other absorbing features make 
the next issue an outstanding one. Broadway-Hollywood, Hollywood. 


by Aubrey Maley, display director for The 
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How to charm the party crowd-—and their mamas 


Strike up the band...and observe our blissful debutantes 
whirling in chiffon clouds on their cavaliers’ arms, 
making their debuts at the most brilliant cotillion 

your window-shoppers have ever attended! 


These delightful waltzers-in-your-windows underscore 





the ingenuity of our Mary Brosnan and 

the artistry of Kay Sullivan, sculptress extraordinary. 
And if they start a rhumba line snaking direct to 

your dress departments (escorts too must be correctly 
apparelled ), ascribe it to the awakening art of 

the Visual Merchandiser. He, with our help, is making 
the nation’s store windows more interesting, more 
romantic, more persuasive and more dynamic 


in their power to Sell. 





QWiirvis doe 


498 Seventh Avenue, New York 18 


CREATIVE DISPLAY HELPS FOR TODAY AND TOMORROW 
MARY BROSNAN MANNEQUINS ¢ CYRILLE STEINER FIXTURES 


A, 
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INTERIOR 


DEPARTMENT ENTRANCES 
COLUMN ENCLOSURES 
LEDGE TREATMENTS 

SHADOW BOXES 
WALL DISPLAYS 

CENTER UNITS 
VALANCES 
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@ ADCURVES are sstructural 
units made of steam-bent com- 
position hardboards (smooth 
on both sides) that can be 
finished like any wall sur- 
face. These self-standing units 
are set up permanently or 
arranged for seasonal dis- 
plays which can be altered 
with ease. ADCURVES are 
perfect for any decorative or 
merchandising purpose. 


BACKGROUND DESIGN ASSISTANCE 
FOR EVERY TYPE OF STORE 





A new service is being offered to displaymen and merchants who 
wish to create more effective merchandising settings in their stores 
and display windows. With the use of ADCURVES modern, inex- 
pensive and practical results can be achieved by new construction, 
remodeling or just minor improvements. The details regarding this 
individual and specialized ADCURVE PLANNING SERVICE are fea- 
tured in our Spring 1947 Catalog ‘‘Guide to Better Displays’. Request 
a free copy today and see how this service can help you. 


{THE ADLER-JONES company | 


521 SOUTH WABASH AVENUE +> CHICAGO 5, ILLINOIS 
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Thousands of New York Shoppers 


IIS PELLBOUND 


All Window Observers between 34th and 59th Streets on Fifth Avenue, New York, focused their 
attention on Lord & Taylor's 


HUGE 

MIRROR 
WINDOW § 
DISPLAY E 


Every Lord & Taylor window on Fifth Avenue was used to make a veritable Mirror Window Parade. 


It was also a GREAT TRIUMPH for Frederic Shipman, inventor of the 


NEW USE OF MIRRORS 


celebrating as it did, the FOURTH consecutive year that LORD & TAYLOR have secured a FRAN- 
CHISE for the use of the SHIPMAN PATENTED MIRROR DEVICES for their windows. 


\ Bf See the many window devices that create the medium of 


7 ULTRA VISUAL MERCHANDISING 


| now installed at the 


FREDERIC SHIPMAN STUDIOS 912 Fifth Ave., New York 








ye 











One of twelve Shipman Mirror Windows shown by Lord and 
Taylor, February 5-12. Only one figure used in each display. 
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We created the first papier- 
mache and composition 
mannequin displayed in 
the United States 


Manufactured the first 
swivel figures ever used 
in this country 


NOW — we're the first — 
anywhere—to design and 
manufacture a size 18 
mannequin. Stylish wo- 
men’s figures of 50 to 55 
years of age. See them on 
display in the windows of a 
leading Fifth Avenue, New 
York, department store. 


~~ 


SS 


ndblaylie 
| 


a SEVENTH AVENUE, 8th FLOOR, NEW YORK 1 


CREATORS AND MAMUSSBLTUGEeS OF MANNEQUINS SINCE 1909 


os 


Pe ad 
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PAPIER MACHE 


AND OTHER EXCITING DISPLAY TECHNIQUES ; é¢ & 
361 WEST 58th STREET, NEW YORK 19, N. Y. SPRSESEE 


CIRCLE 6-9431 
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HAT do you think about when you 

WX) receive your copy of a_ business 
paper that carries your advertisement? Are 
you reminded that you have an interest in 
every copy of that issue? Do you have to 
wonder, “Is ita good business investment?” 


—or do you know? 


When you bought the space, did you use 
an A.B.C. report giving all the facts you 
should have about the distribution of the 
publication? How many people evidenced 
reader interest by paying for their copies? 
Did they pay the full price? What premiums, 
ifany, were used as circulation inducements? 
How many get the publication free? Did 
you see an occupational or business break- 


down of the circulation telling you how 


DISPLAY WORLD 


MARCH, 





HOW TO KNOW 


what happens to your advertising 


many are really prospects for your merchan- 
dise? How many subscriptions are in ar- 
rears? What is the renewal percentage? 


Where does the circulation go? 


The answers to all these questions and 
more are given in the reports issued by the 
Audit Bureau of Circulations. A.B.C. re- 
ports are based on actual audits of publish- 
ers’ records made by the Bureau’s experi- 
enced circulation auditors. Always make 
A.B.C. reports your starting point in buying 
space. You know what happens to your ad- 


vertising when you use A.B.C. reports. 


This paper is a member of the Audit 
Bureau of Circulations. Ask us for a copy 


of our A.B.C. report and then study it. 
















SEND THE RIGHT MESSAGE TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, as defined by A.B.C. 
standards, indicate a reader audience that has 
responded to a publication’s editorial appeal. With 
the interests of readers thus identified, it becomes 
possible to reach specialized groups effectively with 
specialized advertising appeals. 
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Cincinnati, Ohio 





ABC = AUDIT BUREAU OF CIRCULATIONS = Facts as the Basic Yardstick of Advertising Value 
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No. 337 Double Shoe Wall Bracket, 8’ x 5’. Has two holes for attaching to 
i wall. $3.50 each. 


: No. 353 Double Shoe Stand for women’s shoes, 412” high, 312” x 312” base. 
$3.50 each. 


No. 353M Double Shoe Stand, same as above, but for men’s shoes. Has 
| 4’ x 4” base and longer crossbars. $3.75 each. 


No. 621H Hanging Shoe Display, adjustable top. $5.95 each. 


No. 661H Hanging Shoe Display with wall bracket which may be attached 
to any surface. $7.15 each. 


No. 276 Single Shoe Stand, 734” long, 4” high, 134’ wide, highly polished 
edges $2.15 each. 


No. 286 Graceful Single Shoe Stand, 8'2’ high, 1'2” wide, 4” x 4” base, 
highly polished edges. $3.15 each. 








Se 


If it’s from Fren-Zee . . . you know it’s wisely de- 
signed and engineered. 
i it’s from Fren-Zee . . . you know it’s made of top 
) quality materials by proud craftsmen. 


| If it’s from Fren-Zee . . . you know it’s right because 
» it's backed by a money-back guarantee. 


SAMSON 


Trade-Mark Reg. U. S. Pat. OF, 


SAMSON Visual Display Fixtures are Solid Cnilv by Fren-zee or 
its Authorized Agern.s. 


= FIREN-ze: 





No. 348 Adjustable Double Shoe Stand, the all-round shoe fixture. Twisted, 
highly polished upright, heavy beveled base 6” x 412”, adjustable top with} 
pins to hold shoes. 12” high $6.95 each; 15” high $7.25 each; 18” highi 
$7.50 each. i 


No. 348M Men’s Double Shoe Stands, same design as No. 348, with larger! 
tops for men’s shoes. 15¢ extra on each size. 


No. 221 Single Shoe Stand, 7” long, 134’ wide, 3” high, polished edges. 
$1.25 each. 


No. 227 Wall Shoe Fixture, 6” long, 134” wide, with pin, polished edges. 
$1.45 each. 


No. 299 Single Shoe Stand, 5” high, 134” wide, polished edges. $2.45 each. 
No. 264 Single Shoe Stand, 312” dia. base, 4” high, 134” wide. $2.35 each. 


” 


No. 93 Plastic heel rest, highly polished clear plastic, 1%’ high, 1%” wide. 


$1.95 dozen. 


No. 223 Single Shoe Stand, 6” long, 3” high, 154” wide, highly polished. 
$1.35 each. 





FREE 
Write for your copy of 
FREN-ZEE FACTS 


The Friendly Display News Digest 


STORE EQUIPMENT AND FIXTURE COMPANY 


MAIN OFFICES 223 ORANGE STREET, NEW HAVEN, 


CONN. 
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SUIT AND SKIRT HANGERS 


Modern Hangers 


“All Types for All Purposes" q 
Top Quality Garment Hangers For the 





ROUND COAT HANGERS | 





Rustproof finish. The two largest selling hangers in the country today. 


No. 180F Suit Hanger No. 850 Skirt Hanger No. esw—ie” 1 ea ‘ — ne 
o. some ong wi oo or ur collare coats. t-te] 
$17.50 Per Hundred $12.50 Per Hundred furnished with 4” heck. 


No. 180 MC SLACK SET HANGER $8.50 Per Hundred 


} a No. 1119 FLAT DRESS HANGER 
4 A SD 














16” long with 414” hook. Our finest made dress hanger, smoothly f 


finished and waxed. 
Here is our famous No. 180 MC Slack Set Hanger for two or three Per Hundred 
piece slack sets and suits. The construction of the hanger enables $5.00 Per Hundred $4.50.. lots of 500 or more 
you to hang the slacks or skirts outside of the jacket. This enables , : seiscieaalieies 


aot show your garments fully without disturbing the buttoned BABY PLASTIC HANGERS 
$22.50 Per Hundred ‘ 
No. 860 SUIT ATTACHMENT 











Our latest product with all newest features including notches for 
Sun Suits and Bathing Suits. 12’ long in Baby Blue, Baby Pink, 
and Ivory Plastic. 


$16.50 Per Hundred 


This clever attachment slips over the hook of any hanger making : 
of it a superb combination Suit hanger. Made of all metal rust- 
Adjustable. 5) 


proof construction with metal clops. j 
4 


$12.50 Per Hundred Jobber Inquiries Invited. Representative: MR. MORTY ‘Ay 











® 
a 


‘ 





1947 


ry 


or thih 





Also 


re 


a ee BE cetieena. 


D.. 





MARCH, 1947 DISPLAY WORLD 13 






























































OU can’t sell ‘em if they don’t come in and a distinctive Brasco Front 
stimulates the buying urge as nothing else can. It halts the shopper, leads 
her eyes right into your store and her footsteps follow almost involuntarily. 


Your architect plans it that way, with large expanses of plate glass to permit 
direct vision within and an entrance area artfully devised to seem part of the 
store itself. 


* With complete Brasco Construction, today’s unique fronts are not only practical 
but moderate in cost and easy to install. Brasco engineering fully provides for 
A COMPLETE LINE the mechanics of modern design with heavy-gauged members, adequately 


reinforced, and patented retaining sash for utmost glass protection. 
FOR EVERY DESIGN ; ; ; ; 
These and other exclusive features give Brasco preeminence in the field of 
e modern store front construction, as proven by our thirty-year record of outstanding 
installations, coast to coast. 


BRASCO MANUFACTURING CO. 


HARVEY =: (Chicago Suburb) - ILLINOIS 
Uational Distribution rbssures Effective Tustallation 


e% 
3 iii 


Se 


se 





oe’ a EC or) BRASCO MFG. CO., Harvey, Ill. 347 
‘ : aS b 1 More information please, on Brasco Modern Store Fronts. 
= FA 
— ! Company 
= 4 i 
ques oom . & ———— Address 

— STO R T — i City Zone State 

i 


Individual 
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For over 50 years we have been 
in partnership with Mother 
Nature creating colorful Spring 


displays. 
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DECORATIVE PYANT coy” 


27th Street at Oth Ayan, New York 1, N. y 
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Year after year—for six consecutive years—Russeks haye selected 
lovely Timbertone Oak Veneers as ideal bac 
beauty create an atmosphere of simple elegance for the presentation 


It's Timbertone again—in all Russeks 


finishes for all windows 
of quality merchandise 





Russeks 
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SEPIAS, PASTELS AND MUTED TONES MATTE OR’ BAKED PLASTIC FINISH 
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DISPLAY %~<. 
FABRICS 


2 
OV. ose 
Our Spring line of Fabrics for Display 





is the most complete, most novel and 
unusual, most diversified line that we 
have ever shown... And the colors! 
A complete range of perfect Spring 
colors, with just a touch of Dazian 
genius added to spark them. 


DAZIAN’S INC. 
FOR THE LATEST IN DISPLAY DEVELOPMENTS Please send following samples 
WRITE OUR OFFICE NEAREST YOU! 


*Please note the new addresses 
of our Chicago and St. Louis offices 


DAZIAN'S 


ESTABLISHED 1842 
THE WORLD'S OLDEST DISPLAY FABRIC ORGANIZATION NAME 


NEW YORK: 142 West 44th Street FIRM 
* CHICAGO: 125 No. Wabash Ave. 
BOSTON: 260 Tremont Street ADDRESS—_———_— 
LOS ANGELES: 731 So. Hope Street CITY 
*ST. LOUIS: 721 Olive Street 
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Here is a Paper Mache mannequin 
with the built-in action and shaped 
for 1947-8 figures; you pay 

nothing extra for this plus feature. 


Flexible waist eliminated through 


i 

re | 
i 
A 
i 
3 

4] 


this built-in action, a feature 

that provides longer life and that 
complements the beauty of the 
dress, coat and suit it displays. 


WRITE FOR PHOTOS and PRICES. 


TH press, Coat and Suit Sales gee” 


grom a Madamoise iy, Mannequi® 








| 


512 HUTTIG KANSAS CITY 3, MO. 
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INSIDE | SHOE / FOR i. DISPLAY 


Mme 
Ot ym America’s leading shoe authorities agree in unison that shoes 
look better and sell better when they're displayed on forms! 


Why not let their experience guide your Spring plans? Give 

‘ , : " 

your windows extra sales-creating power and glamour by @ 

Gj putting one of our forms inside every shoe you display! 5 
4 


Universal Forms are made of a weighted non-flammable 





R durable plastic . . . in 3-toe style with closed top ... and 
are available in either neutral flesh or the more daring deep 
pink. And, best of all, we're prepared to ship your full 


40 DA y, order as soon as we hear from you. 


Wholesale 
Distributors 


FASHION SHOE FORM & SUPPLY CO. UNIVERSAL FORM CORP. 


Boston, Mass. t 
NAT SIEGEL INC., New York City 77 Summer Street, Boston, Mass. ‘ 


Se ee 
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Decorative Possibilities 


FOR WINDOW 
aud STORE DISPLAYS 


Hi 


Wall Covering Extraordinary 


Wood Grains - Marbles and 
Leathers 


All the warmth, character, color and texture of the 
original are found in these authentic reproductions of 
fine woods, marbles and leathers. The mellow graining 
of woods, the colorful veining of marbles and the warm, 
rich tones of leathers, open up display possibilities long 
desired but never realized until DI-LON was developed. 














32 patterns offer a wide variety of selection for the 
display manager. For unusual effects, made easily and 
economically ... remember DI-LON. 


The DI-NOC Company e 1100 London Road « Clecelaud 12, Olio 


DI-LON DISTRIBUTORS 


ARROW DECORATING & FIXTURE CO. MUTUAL DISPLAY MANUFACTURING CO. GARRISON-WAGNER CoO. MAHARAM FABRIC CORP. 
325 W. Glenwood Ave 1101 Power Ave. 1627 Locust St. 6 E. Lake St. 130 W. 46 St 
Philadelphia 40, Pa. Cleveland 14, Ohio St. Louis 3, Missouri Chicago, III. New York 19, N.Y 
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there’s a world of fashion 7 


in Seventern’ ; 
MANNEQUINS Sy Korrect-Way 


. The first correctly styled and sized figures 

















for sophisticated teen-age fashions. For 
KORRECT-WAY ‘‘Seventeens” are figure- FBO06W66 | 


proportioned to the sub-junior figure. 
Seeing is believing... put them in your 
windows or on your sales floor... yow H-— 


a ss 












soon see why they’re Ameriéa’s > 


outstanding line of $1 


Kyetirtg 








F8007 


KORRECT-WAY L \ ait 


SEEN IN THE BEST CIRCLES verywhere— . Pd 


ATLANTA, Melvin S. Roos e BALTIMORE, William Corp. e BURLINGTON, N. C., Mac Thigpen e BOSTON, Eastern Displays, ‘Inc. ¢ BUFFALO, Samuel C. 

Dutch & Son @ Florida Branch: 3750 Royal Palm Ave., Miami Beach, Fla. e CINCINNATI, General Display Corp. e CHICAGO, Hecht Fixture Co. e CLEVE- 

LAND, Pribil Display and Supply Co. e DENVER, Walter W. Martin e DETROIT, The Art Products Co. e HONOLULU, Pacific Display Co., Ltd. e KANSAS 

CITY, National Equipment Corp. e LOS ANGELES, Grant & Silvers, Inc. e MEMPHIS, Wray Williams Display Co. e MINNEAPOLIS, L. E. Hier Display Equip, 

Co. ¢ PHILADELPHIA, Naythons Display Fixture Co. e PITTSBURGH, De Weese Display Equip Co. e SAN ANTONIO, Fox Display Co. e SAN FRANCISCO, 
Kehoe Display Fixture Co. e ST. LOUIS, Midwest Display Equip. Corp. e MONTREAL, Miller's Display Fixture, Reg'd. 
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Henry F. Callahan, Window Display 
Director, Lord & Taylor, N. Y. 
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“My favorite window display 
... and why” Ly Henry F. Callahan 


“This display, designed for the New York Metropolitan 
Opera season, attracted one of the largest crowds ever 
seen at Lord & Taylor.The over-all elegance of setting con- 
tributed greatly to the interest aroused. The dramatic effect 
of the lowered window, requiring people to look down- 
ward to see the merchandise, was of great importance. 

“And the beauty —the sales appeal of the clothing shown 
—was greatly enhanced by the use of Sylvania Birdseye 
Reflector Lamps.” 





Take a tip from some of America’s finest stores. Use 


Birdseye Reflector Lamps — made by Sylvania —for 
the exciting touch that creates sales. Write Sylvania Elec- 
tric Products Inc., 500 Fifth Avenue, New York 18, N.Y. 


SYLVANIA 
HLECERIC 
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W. M. ZEPPEN-FIELD STUDIOS 


ye i) Ok es eee On OF Ol re Aa) On - HOLLYWOOD 38, CALIF. 
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Spring - Summer - and 
Mother’s Day Displays 


mT, Here are 3 TERRIFIC Promotional 
il A a fact! Ideas for Your 


MOTHERS y 


a4 


i abies. 


2 SEN M8 IE AA SE SOOO NIB: 


sets inane inna i ED ili sie SAE 
es * 


THE TRADITIONAL CARNATION 


No. 6575 GIANT CARNATION SPRAY, 10” head, 42” overall— 
one dozen to a box... $25. 00 dozen 
No. 6576 GIANT CARNATION ‘SPRAY, 7” head, 35” overall— 
one dozen to a box.... ; ..$18.75 dozen 
No. 6821—3” CARNATION .. .$9.40 gross 
No. 6822—3” CARNATION WITH FERN $18.00 gross 
No. 6820—3” CARNATION, 15” overall... .... .$18.00 gross 
No. 6819 CARNATION VINE, 36” overall...... _...$15.00 dozen 
No. 6833 PRESERVED ASPARAGUS FERN, 18”-20” overall 
$8.75 per 100 


Secret Panel! 


But ... it’s no secret that these panels are a MUST for all 
window displays. 

Dimensionalize Your Flat Backgrounds! 

For SPRING and SUMMER — shaded colors in pastel, 
orchid, green, yellow, pink and blue. 


For FALL — orange and blue. For XMAS — red, blue 


and green. 


Sizes: Roman—44 in. wide, 8 ft. high. 
Concave—41 in. wide, 8 ft. high. 
Backed with’ heavy Kraft paper. 


5% 
each (white $4.95) 


GORGEOUS VELOUR BUTTERFLIES 


No. D.M. 310 VELOUR SHEEN BUTTERFLIES—packed 
12 to a package 6-4” and 6-6” in 6 beautiful colors 
$2.25 per package 
No. D.M. 311 VELOUR SHEEN BUTTERFLIES—packed 
4 to a package—app. 18” spread; in 4 beautiful colors 
$6.50 per package 


jobbers MU QCRMUCLOCICL TS CMC LRMTTE jobbers 


Inquiries “Everything for Display” Inquiries 
Invited l 
. 74 WEST 25th (SPP GET NEW YORK I.N. Y. eee 
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NEW YORK-130 W. 46th St.* CHICAGO -6 E. Lake St.* LOS ANGELES-1113 So. Los Angeles St. * ST. LOUIS-927 Century Bidg. 





MARCH, 1947 LAY WORLD 


LARGER PROFITS 








PLASTIC DISPLAYS 


=755 —LICO Shirt & Pajama Tray “28 
Size 15 x 10 x 4”. Card Holder. Sa is 
Fitted groove construction ae i 
_ ar: e 
XX A Smart Unit for Any 
ny e Shop! Fluorescent edge 
mer” lighted signs. Engraved plastic 


¢ Greater Selling Appeal 


panels (2 lines standard type, your copy) AC or DC current. 
EL 112, 12” base, 6 x 12” panel $16.50 
foal] Ge m:n «Yo Ss | 


aye terme? 25 0e. eae Gets ‘em to Look Younger 
HERE’S NINE Makes Them Want to Buy 


MERCHAN 
| [) ~ GOOD REASONS Dramatizes Each Display 
~PRESENTaT|Cn 


$19.75 Dresses Up Your Merchandise 


Special quantity prices available 


Provides 100% Visibility 


LUSTRA- Cire Economizes on Your Display Costs 
= Gives Your Store Prestige 


Lasts Forever 


Latest complete catalog now available! 

Ask for it today. And remember that 

our custom department can accurately 

and promptly fill your special 

requirements in any quantity. 

Send simple sketch and 

= ae iin | a ie a Sg Ny sizes for estimate. 


STR 715 — Tie Rack. 30” high, 8” base, 
holds 100 ties. Slotted top for card holder 
Each $12.50 


=BT 716 — Bow Tie Rack. 23” high, 8” 
base, holds 100 bow ties. Slotted top for 
card holder. Each $12.00, 


4 





IMMEDIATE 
DELIVERY! 


On All Items Shown 
All Prices F.O.B. 


New York City 


LUSTRA-CITE 
INDUSTRIES, Inc. 


Hose Tray 225 WEST 28th STREET « NEW YORK I, N. Y. 


Glove-Anklet Tray 
aie re toe LICO PLASTIC DISPLAYS SELL MORE MERCHANDISE 





















As mobile as a snake! But mobile enough 


to wiggle out of any display predicament. 


6 
Barrango's Mobile mannequins can wiggle 


into any action from the latest swing step to 


the complete inertia of a turkish bath. 


Order one now to go into action on your, 


special display problems. 


Be mande Co. 











Styled for Summen- MERCHANDISING AIDS 











A405 


SEA HORSE = | 
each $12.75 -“~e 


4 Composition — 22” 
in height. Full round, 
self standing, in two 
parts. Glass is %4” 
plate glass, 16” in 
diameter. 


SUN BATHERS IN MINIATURE.......each $5.00 
From left to right: A628, 6” high; — A629, 14” long; — A630, 8” 
high. They are composition, full round shape and hand decorated in Fn 
natural colors. ota 





A404 
DANCING 
FISH 
each $12.75 


Composition — 22” 
in height. Full round, 
self standing, in two 
parts. Glass is 4%” 
plate glass, 16” in 
diameter. 





BABY MERMAIDS .. . each $5.00 Reading from 
left to right: A631; A632; A633. Made of composition, they measure 
12” long by 6” high, are full round and hand decorated in natural 
colors. 





MANUFACTURING 
PES AG NERS 





913 ARCH STREET, PHILADELPHIA 7, PA. 
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Hlerible S\f]|S} GHEE 


A new and outstanding Swedish 


NADI 


Abacot Displays, Inc. @ Adler-Jones Company 
@ Advance Displays @ Aladdin Fabrics @ 
Allcock Mfg. Co. @ Allied Display Materials, 
Inc. @ American Fixt. & Mfg. Co. @ Ankerum 
Mfg. Co. @ Arkow-Lewis ASsociates @ Arrow 
Dec. & Fixt. Co. @ Austen Displays @ 
C. Barrango Co. @ Bliss Display Corp. @ 
Bonafide Disp. & Dec. Co. @ Eve Brueser 
Studios, Inc. @ Brunn & Bertheim @ Bulkley, 
Dunton & Co. @ The Carrata Co. @ L. J. 
Charrot Co., Inc. @ Chelix, Inc. @ James A. 
Cole Co. @ Columbia Display Materials Co. 
@ Colonial Decorative Display Co. @ Com- 
-bined Industries @ Cook & Meier 


import. Flexible! Pliablel It rolls 
and twists and turnsi And... 
concealed springs keep the 
screen firmly in position after it 


has been bent. 


A sturdy background property. 
Decorate to suit with leaves, rib- 


bons or show the extremely at- 
Emil Corsillo, Inc. @ Coy, Disbrow & Co. 
@ Crystal Fixture Co. @ Crystalline Plastics 
Co. @ L. A. Darling Co. @ Dazian’s, Inc. 
@ Decorative Novelty Co. @ Decorative Plant 
Co. @ Dingleman-Wolff Co. @ Display Effects 
@ Display Equipment Corp. @ Display Man- 
nequin, Inc. @ Display Products Co. @ Doerr 
and Associates @ Durable Displays, Inc. @ 
Facil Fabrics Co. @ Feder Industries, Inc. 
@ Frankel Associates, Inc. @ Frankel Display 
Fixture Co., Inc. @ Fren-Zee Store Equip. & 
Fixt. Co. @ Gardner Displays Co. @ Garrison- 
Wagner Co. @ Earl W. Gasthoff Co. e@ 
General Display Corporation e General 
Display Studios * Glass Light Rotary 
Display Mfg. Co. @ Grant & Silvers, Inc. @ 
The Greneker Corp. @ Grimm-Lambach Co. 
@ Victor Haida Displays, Inc. 


tractive natural wood. Huge size: 
80 inches high x 60 inches wide. 
Ask for our imported No. 1192— 
Swedish Roll Screen, $63.00 each 





*Patent Pending 


Halsen Mfg. Co. @ Hexco Products, Inc. @ 
Howe-Jay Studio, Inc. @ W. C. Hurlock 
e B. A. Jacobs Co. @ Irving Kaley @ Lee 
Plastics @ London Displays @ A. Lutz @ 
Lynn Display @ Magnani Statuary Company 
@ Maharam Fabric Corp. @ Majestic Creations, 
Inc. @ Mayorga Mannequins @ Messmore & 
Damon Studio @ MGM Displays, Inc. @ Mileo 
Mannequins @ Modern Displays @ Moortgaat 
Studios @ More Displays @ Mutual Disp. Mfg. 
Co. @ Naegele-Horner, Inc. @ Natural Crea- 
tions @ New England Dec. Supply Co. @ New 
Style Studio @ Old King Cole Displays, Inc. 
@ Oltmanns 


Pen Displays @ Leo Prager @ R-Tex Co. 
@ Radiant Glass Fibers Co. @ Reflector- 
Hardware Corp. @ The Reyburn Mfg. Co., Inc. 
@ Rip Studio @ Royal Paper Corp. @ Gustave 
Rubner, Inc. @ Sales Paper & Supply Co. @ 
Schack’s, Inc. @ Scheuer Creations, Inc. 
@ Shenker Displays @ Sherman Paper Pro- 
ducts Corp. @ Sherman-Weir, Inc. @ Frederic 
Shipman @ Shoe Form Co., Inc. @ Nat Siegel, 
Inc. @ Silvestri Studios @ Silvestri Art Mfg. 
Co. @ Southern Display News (Associate) @ 
Standard Fixture Co., Inc. @ Staples-Smith 
Co. @ Starkman Display Center @ W. L. 
Stensgaard & Associates, Inc. 





Tabery Corp. @ Taffel Bros., Inc. @ Tally-Ho 
Display Studio @ Taylor Creations, Inc. © 
Timbertone Decorative Co., Inc. @ Timely 
Service Co., Inc. @  Tri-Allied Creative 
Displays @ Jas. B. Williams, Inc. @ Frederic 
Weinberg @ Worsinger Window Service 
(Associate) @ Zaria @ W. M. Zeppen-Field 
Studios @ Display World (Associate) 


PROGRESSIVE 


31 WEST 31ST STREET - NEWYORK IN.Y. 
/ 27 East Monroe St. (Werner Lewy, Repres.) CHICAGO, ILL. 


a, Ge ome S| ae 
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O PRIVACY WANTED! 


HE Display Expert is a genius at moving merchandise with the “goldfish” technique. . . . 

IF merchandise could talk, it would say—‘Please give me no privacy. The only good I 
can do you is to get out of here as fast as possible. If you tuck me away in a drawer or on a 
shelf, forgotten, I won’t move, I won't attract or remind anyone, and they won't want me. 
And you don’t want me, so I'll just become old and shopworn, and a liability. I can’t stand that. 
I want to get out of here while I’m fresh and wantable.” . . . Visual Merchandising, as employed 
by the leading retailers, speeds the flow of merchandise through their stores to their customers. 
Visual Merchandisers make full use of the materials and equipment manufactured by our 
membership. Write us today if you have a display problem. We can help solve it. 


Invest at least 1/3 of your promotional dollar in DISPLAY—your number 
one selling medium. For increased sales, make sure your display budget 


is adequate to do the job. 


PROGRESSIVE 


of DISPLAY INDUSTRIES 





MERCHANDISE 
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_ MAYORGA 
MANNEQUINS 
: Available Through 


Your Nearest Distributor 


a 
ae 


EDDIE ALLAN 


1318 Tampa St. 
Tampa, Florida 


ALPERN’S 


134 Ninth St. 
Pittsburgh, Pa. 


~ FOX DISPLAY CO. 


304 E. Commerce St. 
San Antonio, Texas 


FREN-ZEE 


223 Orange St. 
New Haven, Conn. 


B. A. JACOBS CO. 


841 So. Los Angeles St. 
Los Angeles, Calif. 


NATT LEVY 


5 So. Hanover St. 
Baltimore, Md. 


PIONEER DISPLAY FIXTURE CO. 
35 W. 36th St. 
New York, N. Y. 


SEGALL & SONS 


923 Arch St. 
Philadelphia, Pa. 


‘ : 


Export 
MODERNAGE DISPLAYS INC. 


215 E. 149th St. 
New York, N. Y. 
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Natt Levy, fastest growing displays house 
in the East, presents 


MAYORGA’S “SIX-TEEN” AGERS 


Just a few of the many models in Mayorga Mannequins on dis- 
play in our two-floor showrooms. Junior, Teen-Age and Misses, 
Men's, Preps’ and Children's—all beautiful and easy to handle 
in Mayortex, the wonder plastic that's light and strong. Write 


Left to right: 
Numbers 701, 
702, 703, 704 


New Tapered 


“Everything 
for display” 


today for price list and details. 


“Modern” Men's Units 


Brand new bleached 
oak units for 
smart men's 

display 


Top row, I. to r. 


Coat Hanger; Costumer; 
Coat Form Base; Coat 
Form Top; Coat Form— 
new long drape model; 
Drape Stand; Shoe Stand; 
Plateau; Two-Way Tabor- 
ette; Shirt Form Base; Shirt 
Form — new long type; 
Three-Way Hat Tree; 
Matching Divider (not 
shown); Slabs (not shown). 


Bottom row, |. to r. 


Revolving Tie Stand; Ped- 
estal; Shirt Easel Stand; 
Cane Holder; Card Hold- 
er, Collar Stand; Tee Pants 
Drape Stand; Hat Stand; 
Trousers Stand... 


The newest men's line on the market. Strikingly 
original designs in bleached oak, with weighted 
bottoms to prevent tipping. Delivery almost 
immediate! Write for complete price list. 


"A Visit to Our 2-Floor Showrooms 
is a Display MUST!" 


S. HANOVER STREET 
BALTIMORE 1, MD. 
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ARTS and FLOWERS 


for 
Spring, Easter 
Summer Promotions 


GIANT BAMBOO POLES 
4” to 6" diameter, 10’ long 


NATURAL PUSSY WILLOW—to 7’ tall 
GIANT PALM LEAVES 

SCATTER GRASS and GRASS MATS 
COLORED SANDS and SHAVINGS 
BOTANICALS 

FORSYTHIA s DOGWOOD « BLOSSOMS 


FRENCH IMPORTED CLOTH PLANT—All lant, d 
for potting. $2.00 to $4.50 each. eainamenlaasiid (on natural branches) 
MENZINETTA TREE ON BASE—Natural. 41/2‘ high. Either with 


lemons, oranges, peaches, ory plums, cherries, or apples. Visit New York's Smartest Showrooms 
NATURAL STUFFED DOVE—$5.00. 


MANUFACTURERS ARTS AND FLOWERS CREATORS 


43 West 56th Street (near Fifth Avenue) - Circle 7-6893-6848 - New York 19, N. Y. 

















Genuine, Fine Woodgrain Patterns in Sheets internet 


sheet of Quartered Walnut, Dark. 


Size 34” x 48”... only $1.35 each! 


Quartered W:Inut, light, as used on frame and win- 
dows in The New Boston Store, State Street, 
Chicago, Illinois. James Murray, Display Manager. 


Apply WLS wood grained Structural Papers over 
any flat or curved surfaces. Renew the beauty of old 
fixtures, wall surfaces, windows, columns, clevators, 
showrooms, partitions, bases, pedestals, exhibits 
..+ yes... most everywhere. Adheres smoothly to 
surfaces, gives appearance of genuine, fine grained 
wood finishes. Is sun fast and waterproof, will clean 
with soap and water. Cellulose surface gives luster 
of genuine wood finish, protects surface against 
soiling and scuffing. 


Choice of following 


woodgrain patterns 


SP-100 Burl Walnut SP-105 American Walnut, Natural 
SP-102 — Walnut, Freach Brown 
rows SP-107 Quartered Walnut, Light 
$P-163 — Walnut, Hellyweed SP-109 Prima Vera 
SP-104 Quartered Walnut, Dark SP-110 Striped Mahogany 
Send for FREE catalog with 
actual swatches of each pattern. 


W. L. STENSGAARD AND ASSOCIATES, INC. 
$46 N. JUSTINE STREET - CHICAGO 7, ILLINOIS 

















in mannequins with interchangeable 
fixtures. Convenient break below the 
waistline allows any pair of legs 
to combine with any torso* . . . permits 
you to create the pose you desire. 

| 


Individual coiffures are designed by you with 


our adjustable hair-rolls in sculpture hair finish. 


? 


Available in all our styles of life-like mannequins 
... light in weight and fashionable in the new 


pearl white “modiste” finish. 


@ 


4 








S  ANEQUIN -. 
FAR ea CO 


1-31 BLEECKER STREET NEW YORK 12, N.Y. 


, Sold by leading Distributors throughout the Country 






*Patent Pending 
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glittering...flittering...beautifual... 
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delicately bejewelled, dimensional 
TRANSLUCENT elegance, epitomized 
in gossamer FIBERGLAS* and 








$1.25 ea. 
6" x Wy” 






B 


$2.95 ea. 
HW" x 1" 


pastel metallics. 








! $5.50 ea. 
Most = Ser 












D 


$7.50 ea. 


*A “NATIONAL DISTRIBUTOR” OF “NATIONALLY FAMOUS” Owens-Corning FIBERGLAS 28” x 31” 


arkow-lewis -705 arch street 


28 © ¢ 4 a t e's philadelphia 6, pennsylvania 


GREGORY MOTORS ARE NOW AVAILABLE 


The GREGORY MOTOR is composed of three parts: 


MOTION—HAND AND RAZOR NOVES UP 
AND DOWN ON FACE AS IN SHAVING 














es ae 
WH Ca 
Yo I—Solenoid type “field coil" | 2—Curved 
swinging “armature 3—Mercury valve 
“switch” Each motor is equipped with a 
6 ft. cord and plug attached. Size—2" 
thick, 6" high, 6" wide and will operate in 
an 8" space. The armature is actuated by 
the magnetism of the "field coil’ as in any 
motor except in this case the end of the 


; te 
rl P 
. 

€AROBOARD POCKET” 

MOLDING CONNEC TIME 

#00 To moroR ,* 






~ ones MO 7OR 











aE cMtibe iE or armature passes through an open coil. 
wwone-//2s/se| The motor is of pendulum type which elimi- 
= ayperily: Beng PLANES — BACK, nates the necessity of cams, levers and re- 
N Siz : : 
£ x22" ~— duction gears. It works on either A.C. or fe 


D.C.—110 to 125 volts lighting circuit. It has been known to operate for five years without service of any kind. The current consumption is almost nil, 
less than a 10 watt lamp. Practically any reciprocating motion is obtainable and will animate your displays efficiently, smoothly and quietly at an 
incredible low cost. 

We maintain an Experimental Department to help you with your individual problems. Write us 

concerning the nature of your display or demonstrator and we will gladly cooperate with you. 


GREGORY MOTORS, INC, irooxin i ny: 
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Hr newly remodeled store front at 

Martin's, Brooklyn, including four 

massive front windows featured in the 
current “March of Time” release, illustrates 
Architect Morris Lapidus’s conviction that 
stores of yesterday as well as those of to- 
lay too often have “forgotten upper floors” 
which can be used to add to the attraction 
value of the display treatment. 

In Lapidus’s words: “While the retailer 
is waiting for a shopping center represent- 
ing Utopia to enter his community, if he is 
wise he will make use of his ‘forgotten 
upper floors,’ for they and the first floor can 
improve the drawing power of even the most 
insignificant store if handled as a unit in 
design.” 

In Martin's, the problem was to retain 
the elegant facade of the late 19th century 
—the seven-story building was erected in 
1890—and combine it with current stream- 
lined, ornament-less design. This necessi- 
tated ingenuity on the part of the architect 
in combining—without destroying unity—a 
rococco design in the upper five stories 
with a severe Swedish granite of reddish- 
brown color, which now completely covers 
the two lower floors and frames the four 
main windows. By stripping the gewgaws off 


DISPLAY WORLD 


Lapidus, “windows in the hands of experts 
had already reached a high technique in 
display. Today, if they are effective, they 
must be in keeping with the general design 
of the front and at the same time form a 
suitable setting for merchandise. If you 
install a background designed to be inde- 
pendent as part of your window design, the 
display department loses no time in cover- 
ing it with various display devices so that 
the actual background the architect en- 
visaged never meets the public eye.” 

Lapidus has met the problem in two ways 
in stores he has designed: 

1. In small stores, he has arranged in- 
expensive plywood panel backgrounds, in- 
tended to be covered with temporary sea- 
sonal display material. 

2. In others, particularly large stores 
such as Martin’s, an especially prepared 
background is meant for permanency. At 
Martin’s this consists of a white plaster 
wall on which lights in color can give a 
variegated display tone to whatever is in 
the window. The lights in the Martin win- 
dows are arranged exactly as they would 
be if the window were a stage—as Lapidus 
so considers it. There are lights not only 
at bottom and top, but on both sides and at 


Problem In Remo 


the two lower stories, and preserving the 
outline of the arched entrance which is its 
central feature, the store takes on a modern 
look which, although it defies the general 
rules, has a look of unity. 

“Before World War II began,” says 


the rear (see illustration at the upper right). 

The outside of the windows adds to the 
illusion of a dramatic stage, since they ex- 
tend 18 inches beyond the glass. The floor 
of each window is built in sections so that 
it can be used in part (see illustration) or 
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deling 


as a whole, or even lowered or raised to 
suit the type of merchandise, and make the 
best use of large space for the display of 
occasional small items such as purses or 
shoes. 

Frank Izzo is display director at Martin's. 


—Only the two lower floors have been faced with Swedish granite of a red-brown hue; the upper floors remain intact with their baroque ornamenta- 
tion of 50 years ago. The windows, faced with the gran‘te, have “picture frame” extensions 18 inches wide— 
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HEN a store operates under ultra- 

conservative policies—and when it is 

further bound by strict rules imposed 
by an association restricting its freedom of 
for window display—it might be 
supposed that the windows in question 
would lack both effectiveness and attention- 
getting qualities. But if there happens to 
be a rule to that effect, then Saks-Fifth Ave- 
nue is certainly an exception to prove the 
rule. 

Saks-Fifth Avenue, one of New 
most exclusive definitely 
almost tangible aura of highly conservative 
And it definitely is bound 
rules of the Fifth Avenue 
much to say 


methods 


York's 
stores, has an 
respectability. 
tightly by the 
Association, 
what may and may not be done in display 
The store happens to be a 
member of the and it 
been the motivating force be- 
rulings laid 
towards 


which has about 
by its members. 
charter 
has actually 
hind many of the 

down by that group 


promoting a 


association, 


restrictive 
with a 
dignity 


view 


greater among. all 





Display At. Famous 


competitive prices, it has made its label 


retailers along the world-famous street. 

Saks-Fifth Avenue ardently and whole- 
heartedly pursues a dual policy. First, to 
store itself reflect the highest 
merchandising ideals in appearance as well 
as in practice. Second, to extend the same 
atmosphere along the whole of Fifth avenue 
so that the reputation of the street as a 
shopping center for the most select segment 
of the population will be enhanced, and so 
that the avenue will continue to attract that 
type of patronage. 

The policy been While 
Saks-Fifth Avenue does not with 
the bargain or mass-appeal stores and does 
slightest effort to maintain 


make the 


has successful. 


compete 


not make the 


—The ornate window scrolls with the name 

"Saks-Fifth Avenue" are a familiar sight to 

every New York City shopper, while the name 

itself is known all over the world. Displays 

are in keeping with the store's tradition and 

range from the austerely simple to extremely 
elaborate— 


respected among all consumer classes. The 
possession of articles bearing the Saks label 
has come to carry with it a connotation of 
affluence and of good taste. 

The result has been that, while only the 
wealthy can afford certain types of their 
merchandise, large numbers of people from 
all levels of life are drawn by the store’s 
prestige to purchase many of the smaller 
items which a store of almost any descrip- 
tion would carry. An astonishing number 
of the non-wealthy also make a practice of 
buying the one “good” suit, gown, or pair 
of shoes at Saks-Fifth Avenue so that they 
can proudly display the label. 

While results have clearly shown that the 
policy of the store has amounted to good 
and successful merchandising, the supposi- 
tion does arise that the display department 
would be handicapped to a_ considerable 
extent. The nature of the store, even more 
than the restrictions of the Fifth Avenue 
Association’s code, rules out many effective 
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Saks-Fift 


evices ordinarily employed to build inter- 


ting displays. Yet the store has a repu- 
tion for outstanding windows. 
Sidney Ring, director of display at the 
re for many years, fails to realize that 
has any weighty problem with which to 
mtend. He believes in the store policy, 
| hence in the restrictions under which 
works. He stays well within the boun- 
ries laid down by both store management 
d the association. 
His method has never changed since he 
‘1k over the department. Summed up in 
sentence, it sounds deceptively simple: he 
ikes every window a picture. That’s the 
ole story, but the execution of the dis- 
ys depends on an expertly organized 
up of hard-working and highly efficient 
And it also depends to a large extent 
cooperation from store executives. Ring 
Ss managed to secure these necessary 
eredients. 
“Making every window a picture” in 
ing’s case frequently means approaching 








h Avenue 


the standards of formal art, but even more 
frequently an arresting tableau provides the 
vehicle for Saks-Fifth Avenue’s window 
salesmanship. The drawback most obvious 
and readily apparent about this type of 
window display is the difficulty of maintain- 
ing a high standard week after week, to- 
gether with the ever-present problem of 
avoiding a static effect of sameness. 

The remedy for this pitfall, according to 
Ring, is time and plenty of it to plan dis- 
plays. Ring has purchased the necessary 
time through a program of educating store 
officials to the requirements for Saks’ type 
of display. He has pushed through what 
amounts to a display director’s dream. 


—A fair idea of the wide range of display 

properties used by Saks-Fifth Avenue is ob- 

tained from the photographs above. Included 

{lower left) are background designs made 

from such material as dyed macaroni, vermi- 

celli, and other members of the spaghetti 
family— 








By 
HARRY LANDO 


Under his plan, space is not allotted to e 
buyer, but goes on a first-come first-served 
basis. The buyers request space and receive 
it until all space is reserved. This policy 
forces them to state their requirements welt 
in advance of the time their merchandise is 
to be featured. As a result, barring special 
promotions and emergency events, the dis- 
play department can count on having con- 
siderable time to think and plan ahead. 
Ring believes that this method of “order- 
ing” window space has been the largest 
single factor in the success of his windows. 
But he has extended his program of educa- 
tion of store management far beyond that 
point. He has made sure that top execu- 
tives realize not only the importance of 
topnotch display, but equally the many pit- 
falls which can stand between good inten- 
tions and actual accomplishment. As a 
consequence, the whole store is display- 
minded and cooperation is so complete that 
Ring is able in many cases to choose mer- 
[Continued on page 97] 


Los Angeles 


REPRODUCTION of one of Salvador 
A Dali’s famous paintings provided most 

of the background for Mrs. Laura 
Wallbridge’s “Desert Flower” perfume pro- 
motion window at Bullock’s, as seen at the 
upper left on the opposite page. Regardless 
of whether or not one likes Dali’s work, 
one has to admit that he gets almost un- 
believable depth into his paintings. The 
Dali reproduction used in this. display 
seemed to be an open window looking out 
onto a bleak expanse of desert. The paint- 
ing was framed on three sides with large 
panels of weathered wood. A mannequin, 
dressed in a long gown, was standing at 
one end of the painting—the side on which 
the frame seemed to be broken away. On 
the other side of the mannequin, leaning 
against the side of the window, was the 
“broken” section of weathered wood frame. 


DISPLAY WORLD 





By JOHN L. COONEY 


The words “Desert Flower by Leigh” were 
lettered on the lower section of framing. A 
heavy layer of sand, molded into graceful 
ripples, covered the floor. The excellent 
lighting of this window contributed in no 
small measure to the feeling that one was 
actually seeing a part of the desert. 

At the J. W. Robinson Company, Display 
Director Paul C. Smith did an interesting 
series of pink and coral children’s windows 
(lower left, opposite page). Pink wire was 
formed into hearts which were filled with 
flowers, ferns, and suitable accessories and 
suspended from the ceiling by pink ribbon. 
At one end of the window the pink wire 


—Above, by C. W. Borum, Desmond's. . . . 

Lower left, by Paul C. Smith, J. W. Robinson 

& Co. ... Lower right, by Edwardine Jacka- 
man, |. Magnin's— 
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Reporting 


was formed into two large cubes which 
were placed one on top of the other. A 
small pink cloth dog had its forepaws 
resting on one of the cubes. In the back- 
ground, a gray vase filled with preserved 
foliage was surrounded with a high pink 
wire fence. Green “grass cubes” were used 
on the floor. 

Display Director C. W. Borum_ used 
Desmond’s well-known slogan, “It’s A Gift 
From Desmond’s—Strictly Southern Cali- 
fornia,’ for his Valentine promotion. In 
the background, colorful paper sculpture 
figures were shown participating in such 
typical Southern California wintertime sports 
as golf, tennis, swimming, and horseback 
riding. These figures were set in shadow- 
box type wooden frames which were 
covered with plaster. Typical schoolboy 
carvings, such as “Ray loves Marg” and 
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hearts with initials and names on them, 
were carved into the plaster. Incidentally, 
the names and initials were all those of the 
fellows and gals in the display department. 

At I. Magnin’s, Display Director Edwar- 
dine Jackaman used sand-blasted manzan- 
ita and bleached and preserved maidenhair 
fern to set off the Northland Daisy Forst- 
man suit she was displaying. Northland 
Daisy is the Forstman trade name for a 
certain type of beige. The sand-blasted 
manzanita and the bleached ferns exactly 
matched this unusual beige tone. A few 
rust-colored flecks on the manzanita 
branches matched the rust lettering on the 
white display card at one side of the win- 
dow. The card read “Northland Daisy—a 
true beige transplanted by Forstman.” Suit- 
ible accessories were hung in the manzan- 
ita branches. 

Along about this time each year, Southern 
California goes mildly horse-crazy. The two- 
dollar pari-mutuel machines start raking in 
lonations first at Santa Anita, then Del 
Mar, finally closing the season at Holly- 
wood Park. Practically everyone attends— 

what better theme could a display di- 
rector use for a series of windows? At 
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Bullock’s, Mrs. Wallbridge did an interest- 
ing series entitled “Fashion Entry.” <A 
papier mache horse’s head, complete with 
blinkers and head cloth, was fastened to 
the side of the display, as pictured. A 
mannequin was shown holding a feedbag 
filled with straw. In the background a 
bale of straw supported two pitchforks and 
a water pail, while straw was scattered on 
the floor. In front of the black and white 
display card at one side of the window, two 
crops and a pair of field glasses helped set 
the scene. 

Display Director Stuart Raymond at the 
Broadway also greeted the new racing 
season with an interesting display entitled, 
“Your Best Fashion Bet—Botany Across 
The Board.” <A long-legged papier mache 
colt, with large upright ears and long curl- 
ing eyelashes, proudly sported a garland of 
flowers at one end of the display. Dark 
green shavings were used on the floor. The 
background was light green, and the white 
display card, which gave the window its 


—Above, by Mrs. Laura Wallbridge, Bullock's. 
. . « Lower left, by Paul C. Smith . . . Lower 
right, by Glenn Baugh, Silverwood's— 
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title, was suspended from the ceiling in a 
brown wooden frame. 

Display Director Glenn Baugh, who, inci- 
dentally, was president of the Los Angeles 
Display Club until recently, did a clever 
Valentine display at Silverwood’s. A large 
white wooden heart, bordered with stiff 
lace and embossed in gold papier mache 
served as a puppet stage, as shown here. 
The center of the heart was cut out—in 
heart-shape, of course—and the miniature 
puppet stage was constructed and lined in 
red satin. A papier mache cupid leaning 
over the top of the heart held the strings 
controlling the two papier mache puppets, a 
boy and a girl, on the stage below. The 
traditional arrow, of white wood, ran di- 
agonally through the heart. White plush 
panels were used on the floor and Alaskan 
blue seamless paper formed the background. 
The red and white display card in this 
amusing (but, oh, how true!) window read, 
“Need Pull On Your Valentine’s Heart 
Strings ?” 

The ballet at the Los Angeles Philhar- 
monic auditorium served as the inspiration 
for Edwardine Jackaman’s “Evening Collec- 

[Continued on page 106] 





Display Shop Manag 


By ALEX M. JOHNSON 


DDLY enough, the phrase “know your 
community” might well be used to 
describe a basic factor involved in 
the successful operation of a display pro- 
duction This is one of the major 
impressions received during a recent visit 
with intense and energetic Joe Berney, who 
Frederick Nelson's 


shop. 


is manager of crack 
display shop. 

In his 20 years of experience, Berney has 
learned that “checking the resources in your 
own city,’ as he puts it, certainly 
many production problems. Consequently, 
he makes a point of maintaining a con- 
tinual contact with Seattle’s paper and 
building material firms, paint companies, 
glass and plastic manufacturers or 


eases 


agents, 
and other types of supply houses. He has 
explained the various phases of Frederick 
& Nelson's display shop operation to sales- 
men from a these concerns so 
that they have an accurate understanding of 
his needs. 

Thus enlightened 


number of 


and encouraged, these 
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representatives stop by Berney’s office fre- 
quently, bringing new and different items 
which might in some way be adaptable for 
display use. And if he doesn’t happen to be 
in, they will often leave samples or cata- 
logues for him to look over at his leisure. 
Furthermore, these men are traveling about 
the city and adjacent territory all the time 
and occasionally run across items of inter- 
est to Berney outside of their own particular 
lines. 

The following illustration shows how such 
cooperation can cut display costs. The sales- 
man of a local paper manufacturer brought 
in a sample piece of ordinary, flexible, 
furniture packing paper which, though com- 


—This is a general view of the wood-working 

section of Frederick & Nelson's display shop. 

Manager Berney is talking to the workman at 

the 20-inch band saw. Berney believes in 

having good equipment, and equipment that 

is amply big enough for any job it may be 
called on to handle— 
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paratively inexpensive, happened to be pro- 
cessed with an attractive pebble finish. A 
quick experiment proved that the material 
could be lacquered nicely. As a money 
saving result, Frederick & Nelson used a 
considerable quantity of this paper for 
various display purposes, including the 
decoration of floor support columns and 
fashion show runways. 

In a group of last season’s Christmas win- 
dows, fireplaces were set in as part of the 
room backgrounds. The fireboxes, and the 
brick (skillfully painted wallboard) and 
marble (marble paper) exteriors were fabri- 
cated right in the shop. Berney knew, how- 
ever, that a nearby building materials firm 
happened to havé a sufficient number of 
assembled mantel pieces. So, to save valu- 
able production time, these stock mantels 
were used in place of specially built ones. 

Other items which the shop has employed 
to good advantage are: a type of paper 
rope which makes a realistic substitute for 
vine stems and similar forms of plant life; 
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—At the right, the nucleus of Frederick & 
Nelson's display shop staff. From left to right, 
Mark Read, shop foreman; Joe Berney, shop 
manager; Glenn Smith, artist. . . . Below, part 
of the spray room where 14 different types 
of spraying equipment are on hand— 


a tough packing paper with an inner lining 
of tar and sisal and an outer covering of 
crepe which can be shaped to resemble trees 
and stumps; sheets of “Sonotherm” which 
can be worked into cactus plants. And 
Berney has found that stucco wire netting 
works fine for papier mache framework, and 
that ethylene dichloride is excellent for re- 
pairing breaks in “Lucite” and other plastics. 

The maintenance of a cordial relationship 
with a wide range of suppliers will also 
sometimes provide the opportunity to get in 
on the ground floor when new merchandise 
appears. Then, too, dealers will often stock 
special materials upon request. 

State university laboratory experiments 
should not be entirely overlooked, either. 
Scientists at the University of Washington, 
located in Seattle, have been working on 
improved plywood glues and gluing pro- 
cesses. Berney is watching these develop- 
ments with much interest. 

Power wood-working tools are naturally 
of vital importance in a display production 
shop and Berney firmly believes in buying 
good—and big enough—equipment. (The 
shop's husky, 20-inch band saw is an ex- 
ample.) Then he sees to it that the ma- 
chines are given the proper care. 

He tries to keep abreast of the latest im- 
provements in power tools and, as a result, 
the shop’s band saws are fitted with skip- 
tooth blades. This especially made acces- 
sory produces a much smoother cut than 
the conventional blade and therefore less 
sanding time is required. And for cutting 
out designs in aluminum and like metals, a 
hack saw blade inserted in a jig saw en- 
ables the workman to do a neat, quick job. 

Berney and members of his shop crew are 
quick to adopt any method by which they 
can get more production out of their equip- 
ment. With this end in view, they observe 
techniques used in different cabinet and 
paint shops throughout the city. 

Frederick & Nelson’s own display paint 

is, incidentally, one of the most com- 
pletely outfitted units in Seattle, boasting 14 
varying types of spray guns. Just name 
color and type of finish and they can 
spray it on in jig time with fast drying 
lacquer, complete with shading if desired. 
he shop’s undercoat paint is made up 
a special formula and can be quickly 
easily sanded. There is always a 
pressure pot full of undercoat ready for 
int use. Both the flat and gloss lacquers 
shipped from the manufacturer in white, 
the colors are added at the shop to 
in the exact shade required. The mix- 
is done, whenever possible, under 
ximately the same lighting conditions 
ill prevail at the display scene. 
selection of four different types of 
er is available to compensate for tem- 
ture and atmospheric changes. Thus 
ulties with “blushing” are practically 
nated. 
rney hopes to see the day, in the not 
listant future, when a fire resistant 
will be available. 
[Continued on page 90] 
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ew York Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


OMETHING of the clear style of a 

cloistered garden was expressed in the 

Franklin Simon windows when Display 
Director James Gosling used plain bricks 
for making low garden walls, with a foun- 
tain figure on the left banked with magnolia 
and laurel leaves and balanced on the right 
with a cluster of the branches placed back 
of the brick arrangement. The “ground” or 
floor of the window was filled with gray 
pebbles and the backwall was painted in the 
same gray. Two mannequins were posed in 
the garden and modeled suits which were 
accompanied with the message, “You'll see 
lots of Beige—it’s so naturally, neutrally 
Spring.” 

“A continued -chapters from the 
past and other more exciting chapters yet 
to come” was the theme of Bloomingdale’s 
75th anniversary celebration and this theme 


story ‘ 


was carried out in both the windows and 
interior displays. Flowering arbors, trellis, 
verandas and such, all in pure Americana 
feeling, appeared throughout the store. These 
set off exhibits of the fashions favored in 
the 1870's, loaned by local museums, shown 
side by side with the present day fashions. 
All of the wood work was in white, with 
brief trim in a pale mauve. The suggested 
brick was a paint job, using a deeper tone 
of mauve combined with white markings. 

A very French air was achieved in the 


—Upper left, by James Gosling, Franklin 
Simon & Co.... Upper right, by Joseph Dultz, 
Bloomingdale's. . . . Lower left, by Henry 
Callahan, Lord & Taylor. . . . Lower right, by 
John Robert Riley, interior display manager 
for Lord & Taylor... . (All photographs by 
Virginia Roehl Studio, New York City)— 


unusual technique of the plaster murals 
which made background in the Lord & 
Taylor windows when both mannequins were 
dressed in pink and black to illustrate that 
“This Spring it’s the complete ensemble 
look, that very French all-of-a-oneness ... 
prints in real silk.’ The designs of con- 
fectionery cupids and flower-laden balloons 
were done in high relief with what appeared 
as a combination of papier mache, plaster 
and paint thickly applied—almost like the 
sugary decorations on a cake. The cupids’ 
style depended on their black masks, 
chokers, ballet slippers and unexpected 
clusters of real pink and white feathers in 
lieu of wings, while their hair was com- 
posed of excelsior and unravelled rope. 
Some of the balloons were striped in pink 
and white, the largest being crowned with 
ostrich feathers. This was one of four 
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ows where Display Director Henry 
allahan used these plaster murals with 
varying designs; in all of the displays the 
floors of the windows were covered with 
and lavender pebbles. 
\lso at Lord & Taylor’s, John Robert 
ey, in charge of interior displays, created 
n exotic stage setting for the modeled silk 
rint. The lush tropical leaves were de- 
igned of the palest pastel tones of pressed 
pun glass, though outlined in deep colors. 
thick vines were hung with Spanish 
ss and spaced with papier mache orchids 
white or green-brown and fabulous in 
The backwall was painted a bright 
cen with the pattern of the leaves and 
e painted on in a darker green to give 
effect of reflected shadows. A _ pink 
was placed in the corner of the stage. 
he copy, “Elegant, witty, the new feeling 
Spring’s dressmaker suits’ seems to sum 
the Bonwit Teller displays. For back- 
ind Display Director Gene Moore used 
uettes with a definite feeling of wrought 
here an exotic black figure doffing his 
to a proud peacock; large white buttons 
the man’s coat. Concealed pink lights 
a glow at the base of the chiaroscuro 
backwall. The single mannequin wears 











—Upper left, by Gene Moore, Bonwit Teller. 

. . « Upper right, by John Robert Riley... . 

Lower left, by Sidney Ring, Saks-Fifth Avenue. 
. . . Lower right, by Joseph Dultz— 


a flawless navy suit brightened with silver 


buttons. 

“Sophie inks in the emphasis on a series 
of atmospherical beiges in Forstmann wool” 
described the smart light beige suit with 
detail in black and worn with black acces- 
sories. 

Display Director Sidney Ring at Saks- 
Fifth Avenue posed a mannequin before 
almond green backwalls with the suggested 
plant box also painted in a repeat shade. 
Potted caladium plants and branches of 
flowering tulip gave the promise of spring 
to come. 

Black undergarments were dramatized in 
all of the shadow-box displays of the corset 
department at Lord & Taylor’s. Wallpaper 
in a pink hyacinth pattern was used on the 
backwalls, the pattern continued briefly 
through art work on the sloping green floor 
panel. Artificial pink hyacinth blossoms 
were suspended from the top of the case to 
various levels and the flowers with green 


leaves were painted on the glass front of 
the case. The black garments were shown 
on white papier mache shell forms with 
black velvet ribbons carried to the side 
wall. The backwall around the shadow-box 
is painted in chartreuse with plaster border 
in white. 

Utterly fascinating as well as_ highly 
informative were the ten historical dioramas 
installed by Display Manager Joseph Dultz 
in the full Lexington avenue front at 
Bloomingdale’s to open the initial celebra- 
tion of their 75th anniversary. These capti- 
vating and colorful scenes depicted most 
realistically facts and activities in the 1870's 
and ’80’s. The shadow-box had a gold 
frame and was bordered with dark green 
panels. Costumes and backgrounds in every 
detail were authentic and the result of 
months of research work. The accompany- 
ing illustration of “Skating in Central Park, 
1880’s” is further captioned: “As evidence of 
the burst of interest in sports at this time, 
the ponds in Central Park were thronged 
with 10,000 skaters including the experts 
from the New York Skating Club. Skating 
was called ‘Higginson’s Revival’ because of 
the enthusiastic essays by Thomas Went- 
worth Higginson.” 
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by Louis Gehring 


Display Designer and Consultant 
New York 


Arrangement: The Mother's Day promotion con- 
sists of several elements forming a single unit. 
Arrangement is simple, yet appealing. 


Properties: Oversize carnations, the traditional 
flower of the event, lend a dramatic note to the 
setting. Ribbon streamer and gaily wrapped gift 
packages add color to the display. Suggested 
gifts are shown on floor of the display and manne- 
quin is posed at the right. 
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Arrangement: ‘April Showers Bring May Flowers’ 
—so suggests this early spring display of millinery. 
Two units make up the arrangement and good 
balance is noted throughout. 


Properties: A gay and colorful selection of 
millinery is shown in flower pots arranged under a 
striped awning. To the right of this display is 
shown a mannequin attired in a smart rain outfit 
and accompanied by a dog. Copy card is dis- 


played in lower foreground. 
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Arrangement: The blouse plays an important part 
in the spring wardrobe and this display endeavors 
to dramatize its role. Arrangement consists of 
several elements forming a single unit. 


Properties: Flowers and blouses are the only dra- 
matic notes in the display, but their arrangement 
gives the display an irresistible appeal. Copy 
card is shown in lower foreground. 
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.| COMING UP 


Arrangement: The arrangement in this display 
consists of one definite unit. 


Properties: A large colorful sun umbrella serves to 
frame a young couple on a spring promenade. 
Men's furnishings are arranged at right of setting 
and copy cards balance off the display. 


Arrangement: In this sketch a series of elements 
combine to form a single unit. The idea is quite 
appropriate for the promotion of men's sports- 
wear and accessories. 


Properties: A ranch-like atmosphere is noted in this 
display, using properties such as a horse's stall, 
rustic fence, lantern, etc. The idea presents an 
opportunity to display leather goods such as belts 
and wallets along with a selected group of sports- 
wear. 





Arrangement: This display of men's straw hats 
consists of two definite units. 


Properties: Gaily colored stripes dominate the 
setting. The bold stripes, forming the back display 
panel, repeat the striped bands on the straw hats. 
Mannequin and copy card are shown at right. 
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on 


Summer 


“Salt Water Daffy” was the title of the first display 
illustrated, used by Milgrim’s, New York City, to pre- 
sent beachwear in white against a marine background. 
The window is one of two designed and executed by 
students of the display class at the Traphagen School 
of Fashion under the direction of Robert Reitz, display 
manager of Milgrim’s, and head of the school’s display 
department. The merchandise featured was sold 100 
per cent, it is reported, including the garments which 
appeared in the window. 

Jext is one of a series of displays based on Cotton 
Week, done by Guy Malloy, Neiman-Marcus Company, 
Dallas. Windows included life-size mannequins made 
entirely.of cotton; these were constructed in the store's 
display department. Loose clusters of cotton were 
spread on the floor, while a cotton plant in full bloom 
appeared in each display. 

Toiletries designed for hot summer days have 
grown steadily in importance, and Armand Raining, 
Boyd’s, St. Louis, used the third display pictured here 
to promote them. The sun was cut from wallboard, in 
three dimensions, and finished in a bright orange-red. 

The fourth illustration shows a cosmetics display 
“For the Loveliest Day of all Your Life,” according 
to the window streamer. It was extremely simple, 
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Preview 


rie clouds done against the light blue back- 
a figure supporting a bouquet of huckleberry 
and gladioluses, and an ornate iron bench 
1inted white. The display is by Sol Kamensky, J. A. 
Kirven Company, Columbus, Ga. 
At the bottom of the same page is a display by 
mer Rivet, The Fashion, Beaumont, Texas—one of 
eries of five windows’ promoting “Fresh Air Fash- 
Principal properties were a papier mache cow 
wing a cluster of daisies, a rustic fence, and a 
-dimensional papier mache sun suspended directly 
e the group. 

At the upper left is a beachwear window by C. T. 
lIton, display manager for Rutland’s, Orlando, Fla. 
lton literally turned beachcomber for this display, 
inting along the Florida beach for the water-logged 
iftwood which was used liberally throughout the 

low, supplemented by white sand. 
his is followed by another display by Guy Malloy, 
the window card reading: “White . . . Showcase 
- Your Suntan.” To obtain greater contrast for the 
chandise, Malloy backed the mannequin with an 
egularly cut piece of wallboard, and emphasized the 
ult by painting the wallboard’s shadow on the back- 
und. [Continued on page 113] 
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ITH the 
Valentine's 
ately enough the Chicago 
took on touches of feminine daintiness 


advent of spring and with 
at hand, appropri- 


Day 
display 
scene 
and frou-frou, but these touches of frilliness 
were balanced with decidedly masculine sets 
as well 

Reed Schlademan, display director for The 
Store, used a variation on the Valen- 
his block of State street win- 


dows by setting up heart-shaped props done 


Fair 
tine theme for 


in modern fashion, as shown on the opposite 
page. He used large cut-out shapes to make 
half hearts forms to fill out the 
balance of the heart Merchandise 
feminine nature was placed 


and _ shelt 
contour, 
ola decidedly 
on the shelves, as well as against the solid 
cut-out halves for background. The solid 
[ hearts done in gold 
silver, while the background 


halves of the vere 
spattered with 
and side walls were in pink and the floor 
A battery of all-pink lights played 
entire display, filtering through a 
egg-crate ceiling made of “Ma- 

The light playing through 
the openings in the egg-crate forms threw 
low patterns on the back wall, as did 
themselves, creating an interest- 
effect. Actually, in spite of the 
heart-shaped fixtures, this display was not 
necessarily designed to emphasize the Valen- 
tine theme, but rather to build a background 
for the promotion of “Pretty Doll” 


in black 
over the 
temporary 
sonite” strips. 
shat 
the props 


ing shadow 


fashions. 


The legend for the display bore the title 
“A ‘Pretty Doll’ Look!” in bold script run- 


ning across a scroll sheet with “The French 


inspired it—The Fair has it! Romantic as 
a Valentine!” as further inscription. 

Marshall Field & Co. turned to spring, 
ith a suggestion of the Valentine motif, 
when John Moss, Jr., of design for 
the store, set up a beautiful formal garden 
bower in the corner window at State 
Washington streets right, 
site page.) Huge classic columns topped by 


director 


and 


(Lowet Oppo- 


sprit foliage stood before formal arched 
hedges in deep green to create the garden 
} L-ore nd ". n - 
backgroun Festoons of evergreen were 


oped between the columns, and more green 


framed the window front. Birds, spring 


—Above, by John Nugent, Madigan's. 
. . . Center, by Ray Bianchi, Goldblatt's 
At right, Reed Schlademan, The Fair Store— 


DISPLAY WORLD 


blossoms, and the figure of Pan completed 
the spring-like atmosphere, building up to 
the theme, “Listen! The rustle of Spring— 
the rustle of Spring—” repeated yet again 


in still fainter colors on the scroll which 
Pan helped support. This whole display 
was arranged to promote taffeta dresses, 


and the poses of the mannequins wearing 
handsome gowns accentuated the theme “The 
rustle of Spring.” 

In an Adams street window at The Fair 
Store, Schlademan set up a display of Whit- 
man’s Sampler chocolates which was defi- 


nitely Valentine promotion. An enormous 


Chicag 
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fan served for a background prop, against a 
black wall. The floor was black, also, while 
the fan itself was of pale gray-blue, looped 
with pink net caught up at intervals with 
bunches of pink flowers. The pale coloring 
against the black created a striking effect. 
Three Sampler boxes stood out against the 
fan as highlights arranged along the net 
looping, and other boxes, some open to 
show the contents, were arranged on the 
floor around the handle of the fan—which 
surrounded with more pink net and 
flowers. The legend card was 
wide gilt frame and bore the 


was 
bunches of 
set in a 


o Display 














47 


a 
ile 
ed 
ith 
ng 
ct. 
he 
1et 
to 
he 
ch 
nd 
as 
he 


MARCH, 1947 


Directly below and at the lower right, by 
John Moss, Jr., Marshall Field & Co... 

Lower left, by Reed Schlademan. . . . Upper 
right, Bruce Elliott, Charles A. Stevens & Co.— 


iption, “For the sweetest Valentine! Give 
r a box of Whitman’s Sampler Choco- 
ites !” 

John R. Cooper, display director for 
Mandel Brothers, varied the scene by using 
group of displays built on the zodiac 
heme in his State street windows. (Not 
ictured.) The general idea behind these 
isplays was that of the circular theme of 


Scene 
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the universe, tying up the symbols of the 
universe with the basic idea that the greater 
fullness in women’s fashions today gives 
the circular effect. Against backgrounds in 
varying tones of blue, Cooper set a manne- 
quin wearing a beige costume. The signs of 
the zodiac were in the beige tone as a 
repeat down a panel strip of deep blue set 
toward the front of the window. Behind 
the mannequin a blue screen suggested a 
sky lighted with a myriad of twinkling stars 
surrounding the various planets. The legend 
was an oval rimmed with a circle of stars 
and clouds. The caption read, “The rhythm 


By 


CLARA BALDWIN 
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of the universe reflected in the epitome of 
fashion.” A pedestal on which was mounted 
a rough-hewn block, as from an ancient 
zodiac, completed the set. 

Turning to frou-frou touches again, this 
time for the display of intimate apparel, 
Ray Bianchi, display director for Goldblatt 
Brothers’ group of stores, set up a State 
street window for the promotion of corsets; 
the display is not illustrated. Background 
curtains of deep purple satin hung in heavy 
folds, and a mannequin and two half-forms 
were used in front of the curtain. Legs for 
the half-forms were cut from wallboard, as 
were side curtains. These side curtains 
were dark green with highlight lines added 
with student’s chalk. The mannequin wore 
black stockings, a black feather hat, and 
carried a large black plume fan, all to 
accentuate the flesh-pink of the garments 
featured. Deeper pink roses were pinned on 
the curtain, as well as used for rosettes on 
the cutout legs, which were black. Still 
another rose spray was lying over the top 
of the legend card. The legend card itself 
was mounted on an easel, and read, “Follow 
the contour! To insure smooth, lithe lines 
of beauty under figure-moulding fashions.” 

3ruce Elliot, display manager for Chas. 

[Continued on page 108] 
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the plumes of a Spanish dandy, flowered 
panniers on the tight-waisted frock of a 
lady who lived 200 years ago—they took 
shoppers out of the rain-soaked present and 
into the pages of a romantic past. 

“Jordan Marsh Company,” said the 10- 
foot reader on the blue and silver back- 
ground, “Presents 2,000 Years of Fashion.” 

With spotlight and color and the costumes 
of a famous New York collector, Jordan’s 
display department dramatized for fasci- 
nated spectators the sovereign role of apparel 
in mankind’s story. The historic display 
was an institutional highlight of Jordan’s 


96th birthday sale. A good-will project 
exclusively, and tied up with no interior 
promotion, the display series nevertheless 


brought down upon Jordan’s one of the 
greatest avalanches of queries in its history. 

“Could I buy that Chinese headdress ?” 
“Could I rent your Shakespearian costume ?” 
“Will you tell me something more about 
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those Roman sandals?” “Would you be 
interested in seeing some old costumes of 
mine?” and “Will you have the windows 
another week? There are people I'd like 
to have see them. “ 


Jordan’s hadn’t taken into account this 
phase of the reaction. Nevertheless, the 
display department answered questions 


cheerfully, emerging finally from its classic 
anonymity to find itself taking curtain calls 
from an enthusiastic public. 

All Jordan’s nine windows looking out 
onto Washington street went into the dis- 
play. Ten feet high and 16 feet wide, the 
windows ranged in depth from 5 to 8 feet. 
A background of soft, blue tones, high- 
lighted with the blue and silver lettering 
of the reader, carried out the store’s birth- 
day colors—the traditional blue and silver 
used abundantly in all its aniversary pro- 
motions. Soft blue carpeting covered the 
floor of the windows. 


“2,000 Years Of Fashion” 


By GRACE DES CHAMPS 


T LEAST half a million persons, on a 
good shopping day, crowd the side- 
walks of downtown Washington 

street in Boston, where Jordan Marsh Com- 
pany’s department store crowns the south- 
east junction of Washington and Summer 
streets. 

It’s almost too crowded on Washington 
street to window shop—the sidewalks aren't 
wide enough—and beautiful display windows 
are often mere fleeting images, recorded for 
but an instant in the succession of stimuli 
that clamor for attention in that congested 
traffic spot. 

But you would have stopped recently had 
you been one of that hurrying multitude, 
because into a drab, winter day, soggy with 
rain, a group of displaymen had brought the 
color and drama of long ago. Something of 
the human cavalcade for 2,000 years looked 
out at the crowds from spotlighted windows 
beneath Jordan’s dripping facade. 

The lacy ruff of a 16th Century burgher, 














Props and detail were simplicity itself. 
Practically nothing went into the windows 
except the costumed mannequins, or the 
ramps draped in royal blue velvet which 
displayed the historic hats, gloves and 
handbags of centuries ago. Illumination 
was from spotlights located above the dis- 
plays. Small readers furnished _ brief 
descriptions of costumes and accessories. 

Into the showing went weeks of prepara- 
tion. During that time, out of heavily in- 
sured trunks and boxes came a succession 
of costumes and accessories to warm the 
heart of collectors and historians. Mrs. 
Edna Wilson, the store’s fashion coordinator 
for display, confesses herself touched with 





—Above is Walter Krysto, display director for 
Jordan Marsh Company. ... Garments and 
accessories dating back to the ancient days 
of Rome were included in the carefully 
planned displays with which the company ob- 
served its 96th birthday as a Boston institution. 
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you be All the garments displayed portrayed im- 
Imes of portant fashion cycles. To the collection of 
rindows rented costumes which made up the bulk of 
’'d like If the showing, Jordan Marsh added numerous 
items from its own collection— 
nt this 
ss, the sentiment, at moments, for the forgotten 
1estions mages conjured up by some of the gar- 
classic ments. 
in calls Well preserved though they were, the 
carments had served their original wearers 
ng out in many centuries and under many kinds of 
he dis- ircumstances; some of their history still 
de, the clung to them, like forgotten music to an 
8 feet. ld violin. All of the gowns portrayed 
high- important fashion cycles. To the collection 
ttering ff rented costumes, Jordan’s added a num- 
birth- ber of historic items of its own, including 
silver a suit of armor. 
y pro- But not less interesting than the costume 
ed the windows were the four windows devoted to 


accessories. One, each, was devoted to 
shoes, stockings, gloves and handbags of 
centuries past. 





the high-heeled shoes of a French dandy 
who lived in the time of Villon. 

The profile hat of today and the contem- 
porary straw pillbox occupied opposite 
niches in a window showing headgear as 
old as Christianity. In similar niches, 
modern gloves made a foil for such collec- 
tor’s items as 13th Century coronation 
gloves, decorated with gems and enamel. 
One or two gowned mannequins gave human 
interest to each of the accessories windows. 

An illusion window, relaying lights upon 
first one, then another of three different 
figures, gave theatrical effect to one of the 
men’s wear displays. Here again, contrast 
pointed up the display—the clothing of a 
correctly dressed man of today serving to 
emphasize the changes time effects in even 
masculine attire. 

Jordan’s “2,000 Years of Fashion” con- 
stituted only a part of its birthday sale dis- 
play. Elsewhere, throughout its 41 win- 
dows, promotional settings and institutional 
display were used. 

Only half a dozen other events on the 
store’s yearly calendar compete in display 

[Continued on page 104] 
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Two score handbags, representing half a 
dozen centuries of design, filled the hand- 
bag window. Renaissance handbags of 





itself. gold and silver embroidery, 17th Century 
dows French bags of petit point, and even a 
the Greek coin purse, reputedly 2,000 years old, 
vhich stood out vividly against the modern hand- 
and bags, three or four of which furnished con- 
ation trast to the antique collection. 
dis- This note of contrast was maintained in 
brief all the windows. Sheer nylons in niches 
S. contrasted with stockings that went all the 
yara- way back to the Roman sandal stocking, a 
y in- mere binding made of strips of hide gar- 
ssion tered with linen. Comic relief lightened the 
the stocking collection in a bizarre assortment 
Mrs. of Gay Nineties hosiery reminiscent of the 
ator cover on the old song favorite, “Waltz Me 
with Round Again, Willie!” 


Feminine footwear of today contrasted 
with such souvenirs of history as ancient, 





for raised boots from Damascus, inlaid with 
nd mother-of-pearl. Sixty pairs of boots and 
ly shoes occupied this window, ranging from 


the embroidered shoes of a_ high-born 
Chinese lady of nearly 2,000 years ago, to 
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—To promote ‘Southwestern - Sun - Fashions," 
R. A. Aguilar used pastel background paint- 
ings giving an impression of vast distances, 
while the figures were posed before a simu- 
lated stone wall of papier mache. In addi- 
tion to four such outdoor scenes, a fifth dis- 
play used the interior of an adobe hut for 
its setting. Interior display throughout the 
store featured real cacti arranged in units— 


ROMOTING sun fashions is a fascin- 

ating business because such merchan- 

dise suggests dozens of display treat- 
ments which are fresh and inspiring. We 
found this particularly true at Marston’s 
when we made a tie-in with a national 
publicity program sponsored by California 
Authentics under the title of the Santa Fe 
Trail promotion. 

This particular program has received a 
great deal of publicity throughout the 
country and even theatres are showing 
newsreels in which the hand-blocked print 
dresses and play suits are played up. Hence 
the idea of a local tie-in was a natural one 
and the window display series, as well as 
the interior treatment, which we used got 
much attention. We based our part of the 
promotion on “Southwestern-Sun-Fashions.” 

The windows represented four different 
scenes throughout the Southwest, plus the 


interior of an adobe hut. Each of the scenes 


PLAY WORLD 


MARCH, 1947 


Promoting Sun Fashions 


was painted in pastels by A. R. Thompson, 
a member of our display staff, on seamless 


background paper and was extremely beau- 


orn PASO oe 


By R. A. AGUILAR 
The Marston Company, San Diego 


tiful; the mauves and purples and browns 
of this wild country were faithfully por- 
trayed. As the reader will note from the 


two photographs shown here, the illusion of 
vast distances is quite perfect. 

On the floors of the windows we packed 
down real dirt, and each display made use 
of a papier mache “stone” wall which made 
an excellent breaking point between the 
three dimensional part of the display and 
the two dimensional background, adding to 
the impression of depth. 

Of minor importance, but of much display 
interest, were the so-cailed window cards 
carrying the message “Southwestern-Sun- 
Fashions,” done with regular poster paint 
on rough-edge sections of yucca trunks 
mounted together as seen in the lower left 
of the photographs. The yucca trunks made 
an excellent tie-in with the theme of the 
windows, and a distinctly unusual medium 
for card writing. 

The display treatment within the store 
was carried out in the same desert motif, 
with real cacti—4 to 5 feet in height—of 
many varieties arranged in units and with 
hand-carved figures of Indians, burros, and 
carts. Columns were adorned with various 
cattle brands from the Southwest. 

The adobe hut interior referred to above 
was of papier mache finished to look like 
real sun-dried adobe bricks. The floor was 
dirt-covered, and in one corner were several 
bits of pottery, grinding stones, and similar 
household equipment. Two mannequins 
stood within the hut, and through the open 
door could be seen a background painting 
representing asweep of sun-drenched desert. 
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The SDA Stage 


HE stage is completely set, details have 

been worked out, and program and 

entertainment arrangements made for 
the Southern Display Association’s second 
annual conference and display exhibition on 
Monday, May 5, in New Orleans. All that’s 
left to be done is fitting the pieces together 
completely to assure that this will again be 
another outstanding SDA display event. 
Months of hard work have gone into the 
planning and execution of this show and 
every indication points to the fact that it 
can not help but be a big success. 

There will be a minimum of speakers and 
demonstrations (these to be announced next 
month), enough to assure an educational 
program of interest and merit, but small in 
order that sufficient time is allotted to all 
visitors to view the many exhibits and 
sights of the city. The 45 exhibits located 
in the Tulane room of the Jung hotel and in 
the Roosevelt hotel are arranged with effi- 
ciency and decoration to enable visiting dis- 
playmen to make their selections with con- 
fidence, speed and ease. 

Judging from the reservations pouring in, 
a banner attendance is assured. Therefore, 
we urge those who have not written for 
reservations to do so immediately if they 
wish to be assured of accommodations. Con- 
tact my office at Maison Blanche Company, 
New Orleans, advising of arrival time, 


—The SDA Conference committee, responsible 
for the success of the Southern association's 
second annual exhibit in New Orleans, May 
5-8. Standing, left to right, John Dial, Frank 
Vermilye, Joe Mertzweiller, Charles Merrill and 
E. A. Coombs. Seated, Buddy Austin, Gerald 
Dunston, Lolita Nelson, Mrs. Charles Merrill, 
Leonard Pons and Emile Alline— 


By FRANK VERMILYE, President 


Southern Display Association, New Orleans 


other occupant of double room with whom 
you will share, and means of travel. All 
our available rooms are double rooms, 
therefore it is necessary that you advise 
when making reservation who will share the 
room with you, whether wife, family, or an- 
other displayman. If no special indication 
is received it will be the privilege of the 
New Orleans reservation committee to pair 
these as they see fit. But we urge you, 
attend to this now. “Time’s a-wasting.” 
We would also like to call your attention 
to our special invitation that you bring one 
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—Diagram of the Tulane room exhibit area, 
the Rose room and the lounge section. This 
entire section is located off the lobby in the 
Jung hotel, up a short flight of stairs. In 
addition to the space shown here, 15 exhibit 
rooms will be located on one floor of the 
Roosevelt hotel, a few blocks from the Jung— 


or more from your store’s management. We 
welcome the merchants at our conference 
and hope we will be honored with their 
presence. We would like them to visit our 
exhibits, attend our program events and 
generally visit with us. We feel it will give 
them a fresh picture of display’s recent 
developments, talents, and sales-compelling 
properties —also to familiarize themselves 
with how important a part display plays 
in the selling job of modern retailing. Bring 
a top executive of your firm with you. We 
guarantee they will have an enjoyable stay 
and will go away with an appreciative 
knowledge of the great strides our pro- 
fession has made in recent years. Let us 
know—as we are arranging a special pro- 
gram for management and should like to 
have their names so that we may acquaint 


> © 


them of this, together with extending a 
special invitation. 

A few of the many events planned are as 
follows: 

Manufacturers’ luncheon—May 4; this 
function is a welcoming affair for all ex- 
hibitors and their representatives, the SDA 
officers and directors, the New Orleans 
committee and guests. This is sponsored 
by the New Orleans committee and will be 
held in the Starlight Roof room of the 
Jung hotel. 

[Continued on page 103] 
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Make your scenes look like real. Datepalms combined with Yucca make 
wonderful trees. 





Yucca poles to 10 feet . . . . . «. ~ 30c per foot 


Datepalms (painted green) 


3#t. 2 . $ 6.00 doz. 6ft.. . $21.60 doz. 
4ft. 2 . ~~ 9.00 doz. 7#t.. . 28.80 doz. 
5 ft. . . 14.00 doz. 8ft.. . 43.20 doz. 


(Flocked add 50%) 


Everglades Palm Company 
Haines City, Ylorida 
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—Gardner Displays Company, Pittsburgh, 


has announced the appointment of 


Robert 


N. Stoodt to the position of advertising man- 


ager, succeeding Robert Quaid. 


Stoodt 


joined Gardner in 1937. In his new capacity 
he will also direct the firm's sales promotion 
activities— 















—These are the newly elected offi- 
cers of the Chicago Display Club. 
Holding the gavel at the left is 
Les Barofsky, Morris B. Sachs Com- 
pany, president; next is Marjorie 
Smith, Edgar A. Stevens Company, 
Evanston, treasurer; Cliff J. Dorsey, 
Sears, Roebuck & Co., secretary, and 
Wiliam Cahill, Sears, first vice-presi- 
dent. M. Sanfratello, Walk - Over 
Shoes, second vice-president, was not 
present when the picture was made— 


—Cecilia Stag 
firm of Staples-Smit 


ples, of the well-known 


interior ‘detlgning, "ant hactshunds, 
which she has hundreds— _ * 


—Charles T. Horton is display manager 
for P. A. Bergner & Co., Peoria, with 
which firm he has been for the past six 
years. He was formerly in charge of 
display for the G. C. Willis Company, 
Champaign, Ill. On the lighter side, his 
hobbies are hunting, fishing, antique 
guns, and collecting Indian artifacts— 
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IT TOPS THE LIST 





AE-797—Beautiful Bag and Accessory Displayer—Made of highly 
polished Lucite and Plexiglas. Overall height 17'' x 14'° deep and 
8'' wide. Accessory shelf is 8 inches in diameter of %4"' plate glass 
polished and beveled with countersunk hole in center, fastened to 
irm by Philip countersunk screw. Arm is made of 34" square stock 
with 3@"' beveled Lucite and Plexiglas base. Price.......$11.95 ea. 


AE-798—Bag and Shoe Displayer—Same height, width and depth as 


AE-797 except it has shoe platform of %4" plastic—platform 214" x 
Platform is attached to arm by metal swivel unit. 


Price $13.95 ea 


AE-780—Four-Way Handbag Displayer—Made of 3%4'' square highly 

polished Lucite and Plexiglas with %4"' stock handbag cups. 

tion of the four arms as follows: 4", 644", 914" and 16" high. 
Price $23.95 ea. 


Eleva- 


a a 
-— al 


tit gl y 
— omg 
AY Se : 
ie, 


ad 


\ 
‘ 


\ ce . 
—~ Gan A wal 
a \ 4. i. . 


AE-796—Beautfully Designed General Displayer—Made of 34"' high- 
y polished Lucite and Plexiglas with round shelves— 8"' in diameter 
of %4" polished and beveled edges plate glass with countersunk 
hole in center fastened to arms by Philip countersunk screws. Eleva- 
tion of the shelves are as follows: front arm, 12" high; 2 side arms, 
9%" high; 2 side arms 18%" high and center back arm, 28" high. 
This unit is 34" wide, 25'' deep and 28" high. Price.....$42.95 ea. 





Photographs by Armand-Pix, 344 E. 149th St., Bronx 51, N. Y. 


Our sensational line of more than 
100 beautifully designed Lucite 
and Plexiglas fixtures. 


Order by number. Two weeks delivery. 





769-R—Rectangular Tie Rack—Made of highly polished Lucite and 
Plexiglas, of sturdy construction with revolving head. Overall height, 
27". Tie head, 20" long with 2 bars, each with 10 suitable sections 
for ties with card holder in center. Base of 34" stock, 8" x 8" with 
14" stock lip, 3144" x 34". Shaft is made of |’ square stock. 


Price $28.95 ea. 


769-T—Triangular Head—With !8 sections for ties. 
and stem as 769-R. Price... 


Same kase 


$28.95 ea. 


799-D—Rectangular Bow Tie Stand—Made exactly the same as 
769-R except this stand is 20%4" overall height. Tie head, 15" long, 
with double bar. Each bar has 1I2 sections of ties. Card holder 


n center. Base, 6" x 6" of 3%" stock. Lip, 3%" x 34%" of Y" 
stock. |'' square shaft. Price $19.95 ea 





AE-42—Beautifully Designed Blouse and Sweater Unit—Made of 
highly polished Lucite and Plexiglas with 10" x 12" beveled base of 
14" stock. Arms of 1%" stock are 19", 25", 28%" and 35" from the 


Dotan: ol the: hoses. Pilea : $38.95 ea. 


ARTHUR ELKINS DISPLAYS 


344 EAST [49TH ST. 


BRONX, NEW YORK CITY 51 
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—The counter display for Telechron clocks is 

by Shaw Randall Company, Pawtucket, R. I. 

. . . The sewing kit is designed to add to the 

display of notions, and encourage the sale 
of a group of related items— 


upper right has much display value. Made 
of transparent “Plexiglas,” by the Celomat 


Corporation, New York City, the wide 
double covers at the top indicate to the 
customer the easy accessibility of the 


various items, while the plastic permits a 
complete view of the entire contents. 

The attractive lipstick displayer was 
made by Blue River Plastics Manufactur- 
ing Corporation for the Biro Meyne Com- 
pany. A hole has been routed out of the 
display stand to hold the clip, which is 
highly polished and has beveled edges. The 
clip also acts as a spring to hold the vial 
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Plastics At Point-Of-Sale 


ERSONAL radios, clocks, lipsticks, 
pipes, belts and a host of other items 


are being presented to the shopper more 
enticingly these days through the increasing 
use of plastics at the point-of-sale. 

A “Lumarith” counter display, for ex- 
ample, has been adopted by the makers of 
Telechron clocks to stress the fine work- 
manship which goes into the timepieces. 
Made by Shaw Randall Company, Paw- 
tucket, R. I., the case pictured here fits 
either the “Telelarm” clock its smaller 
size called the “Telelarm Junior.” The case 
is built with a flat back and flat bottom so 
that it is readily adaptable to any type of 
display arrangement. Additionally, the 
plastic housing keeps the light-colored clock 
and royal blue satin background free of 
dust, while the stability of the plastic 
assures the permanence of the case. 

Giving importance to the notions 
department displays, and combining related 
items into a unit which retails for $6.95, 
the ultra-modern sewing kit seen at the 


or 


more 











in place. The firm’s name is hot-stamped 
on the “Lucite” plastic used. 

Designed to obtain full display value for 
the pipes of C. B. Weber Company, Jersey 
City, is the “Lumarith” case pictured at the 
lower right. It places the product in plain 
sight of the shopper whether it is viewed 
from the top, back or sides. Attractive 
enough to be eye-catching, the case has 
transparent shelf trays in order to prevent 
blocking the view of the lower shelves; thus 
the stooping often required by older type 
displayers is completely eliminated. Light 
weight is another feature of the displayer. 

Perfumes and cosmetics in particular lend 
themselves to better display through the 
aid of plastics, and a number of such tie- 
ups have been produced by Blue River Plas- 
tics, mentioned above. An ingenious idea 
is the packaging of an oval bottle of per- 
fume which stands on the base of a script 
“L” of blue “Lucite” and is enclosed in 
clear, colorless plastic. This was designed 
for Luzier’s, Inc., Kansas City. The at- 
tractiveness of another bottle is enhanced 
by setting it between two step-like designs 
made with three slanted transparent squares; 
this was worked out for Shandra perfumes, 
Montreal. 


The Tex-Tan Company, Yokum, Texas, is 


using transparent “Lumarith” plastic film 
in a freshly styled package designed and 


made by Plastic Products of Texas, Dallas. 
Complete with a miniature lasso slung over 
a fence post, the Western-type belt made by 
Tex-Tan is enclosed in a reproduction of a 
corral and immediately catches the eye. 

To carry out a theme of “matching lips 
and fingertips,” Revlon Company, New York 


City, is making a new “Plexiglas” display 
case available to its leading distributors 
throughout the country. Each case, fabri- 


—The natural sparkle and beauty of plastics 
are excellent display aids for cosmetic dis- 
The one at the left is by Blue River 
. . At the right, 
a complete view of each pipe in the displayer 


players. 
Plastics Mfg. Corporation. . 


is possible— 


cated by Pasedena Plastics Company, Pasa- 
dena, is designed to hold the complete line 
of Revlon cosmetics in a striking counter 
arrangement. The crystal-clear plastic per- 
mits the dealers to show the entire line 
without risking damage to the merchandise 
through handling, or through pilfering. 
Each of the three shelves can be removed 
easily from the rear of the case, if desired; 
the top shelf displays face powder, the 
center shelf lipsticks, and the lower shelf 
nail polish. Especially fitted and curved 
sections of plastic have been formed to hold 
the lipsticks and nail polish bottles, and 
inclined sections hold the face powder at a 
45-degree angle. The sloping front of the 
displayer provides a complete view of the 
interior, while the orderly arrangement of 
the various items is an aid to the customer 
in making a selection. Over the entire case 
a “Plexiglas” stand holds a display card 
showing the various shades of Revlon nail 
polish. 
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CLA UTe 


Show a quarter of a ton of merchandise in an unusual and 
eye-catching manner. The illuminated display fixture rotates 
500 pounds on its plate glass discs. 


Insure the attractiveness of your displays and assure the 
volume of your sales with the assistance of the most versatile 
display fixture on the market. 


Illuminated Motion © #1 Year Guarantee 
Plate Glass Discs © Versatile 
Interchangeable Spacer Posts and Glass Discs 





FREE FOLDER: Send for our free folder "“SHOW-OFF" 
for full particulars about this display. 


TILIA Lie Tit hi 


(Patent No. D 140390—other 110 WEST 40th STREET, NEW YORK 18, N.Y. 


patents pending) 















_ always look to - 


Natural Creations 


For Distinctive Displays 
Detailed by Mother Nature 


This unit suggested for spring or summer display 
comes 6’ to 7' high. Price, $77.50. Wooden platform, 
pedestal made of green pearlescent roots trimmed 
in green bottle brush and grasses, with pink and white 
Green moss pan at top of unit. 


- straw flowers. 


Dowels or curled wire can be doweled in roots for 
hat display. 


241 EAST 36TH STREET 


SP 135 NEW: YORE LA. NY. 
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The Designer's Page 


By A. EUGENE CLAUSSEN, Art Director, 
Flannery & Associates, Pittsburgh 

















The ultimate in economy: no waste. The 
result is a merchandise display unit repre- 
senting the natural union of form and 
function. The concentric free forms cut 
from a single sheet of wallboard are strung 
together with wire strands and eyelets 
between floor and ceiling. This allows a 
subtle movement. Color possibility: matte 
black forms against stark white floor, walls, 
and ceiling. 


| 
G 


free form suspension 


with flexibility, eye appeal, and economy 


1947 
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| pbay Way You Look at tt — 








Yes! Evento the Standardsaud 


Grackets- tls ENTIRELY LUCITE AND PLEXIGLAS 





FOR “SPOTLIGHT” DiS- 
PLAY OF ITEMS LIKE: 


3 e Cosmetics 
| @ Compacts 
®@ Lighters 
@ Clocks 
@ Pen and Pencil Sets 
@ Toiletries 
@ Perfumes 
e@ Stationery 
e Wallets 
@ Shavers 
@ Candy 
; @ Vitamins 
: @ Drugs . 
e Smoking Pipes 
e@ Playing Cards 
© Jewelry, etc. 














4 “TOPS”— cz ALL-CLEAR VISIBILITY 





The last word in modern top cases. Made completely through and 
through of crystal clear heavy lucite and plexiglas so that from any 
angle there is a totally unobstructed view of the displayed merchan- 
dise. For the first time there is nothing to mar the perfect visibility. 
Flexible in display possibilities, this top case protects valuable mer- 
chandise while enhancing the beauty and sales appeal of the items 
at the “‘eye-level” line. 24” long, 14%” high, and 8” deep with two 6” 
adjustable and removable lucite shelves, each holding 25 lbs. weight. 


Two lucite sliding doors. Nothing to rust or break. 


Complete $37.50 each, 


F.0.B. Pittsburgh Set-up Ready to Use 


ART R. COHEN COMPANY 


MODERN DISPLAY EQUIPMENT 
810 PENN AVENUE e@. PITTSBURGH 22, PA. 
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Grom the Shetchboak 


SPRING 
ACCESSORIES 


Two windows featuring 
spring accessories for day- 


time and evening. 


Painted background set 8 
inches from window. Trees 
cut-out silhouettes or 
painted on background. 


Shadow-box cut-outs in 
shape of apple blossoms 
and stars in which mer- 
chandise is displayed. Sug- 
gest blue lights for evening 
wear and yellow lights for 
daytime accessories. 


Copy lettered direct to 
background. Suggest seam- 
less paper be used. 


Ca py 








$8127—SMALL WHATNOT PLAQUE $8234—WHATNOT STAND 


34 in. x 29 in. Half-round shelf, 9 in. x 18 in. 63 in. x 22 in. dia. Decoration not included. 
Wire scroll edging. Decoration not included. $24.75 ea. 
$15.75 ea. SB132—POTTED GERANIUM PLANT AND IVY 


$B128—LARGE WHATNOT PLAQUE $ 8.85 ea. 
63 in. x 34 in. Half-round shelves, 11 ia.x 22 in. 
and 72 in. x 15 in. Decoration not included. 


$8273—WIRE SCROLL EDGING 
36 in. lengths, 3 in. wide. White lacquer finish. 


,, ome 


$39.75 ea. 





$ 8.50 per doz. 


Hobby Display Proves Value 


HROUGH an unusual set of window 
“Tasos, one part of Baltimore re- 
cently learned what the other part is 
interested in and how it spends its spare 
time. Crowds around the unusual window 
displays showed that they struck a respon- 
sive chord and added up to an nth degree 
good publicity. Rarely does one see 
show windows attract such a continuous 
throng of interested persons. 
The show windows in question were those 
t the Julius Gutman Department Store, 
uid to be the only cash department store 
f any size south of New York City. They 
ive 21 windows fronting on the busy inter- 
tion of Lexington street and Park avenue. 
Each year the Julius Gutman store has an 
inniversary window display. Last year the 
eme was the “Parade of the Presidents” 
n which they showed life size figures of all 
1e presidents of the United States from 
eorge Washington up to and including 
Truman. 
When the anniversary date rolled around 
his year, Walter I. Ford, the store’s versa- 
le window display director, admitted that 
was at his wit’s-end for a new idea. 
Vhen the time was all but up, he awoke one 


By JULIAN SAMS 


night and the idea popped into his mind, 
“Why not make it a hobby show?” 

The idea was immediately put to work 
and the result was the most successful anni- 
versary display the store has ever had, and 
the actual staging of it did not cost them 
a cent. 

A small display ad was inserted for three 
days on the back page of the two Baltimore 
newspapers, requesting those who had hob- 
bies to get in touch with Ford and tell him 
about them and that if they fitted into the 
picture, the store would select them for the 
display. A provision was made that the 
owner deliver his hobby material to the 
store and call for it when they were through 
with it at the end of the ten days of the 
display. They assured the hobbyists that 
their items would be covered by insurance 
to the amount that they themselves appraised 
them. Letters poured in from Baltimore 
hobbyists, and out of the number 69 ex- 
hibits were selected. These were placed on 
tiers of three shelves arranged step-wise 
and covered with blue fabric, against a 
backdrop of red, white and blue vertical 
stripes 2 feet wide. 

One of the highlights of the display was 


a set of brightly colored rag animals made 
by a patient in a local hospital, which she 
sells for $1 apiece, turning the money over 
to the hospital for charitable purposes such 
as buying equipment to aid crippled chil- 
dren. She has so far turned over more than 
$2,500 to the hospital. 

To give you some idea of the scope of 
the displays, among the collections were 
the following: hundreds of rare pitchers 


of 500 various designs; hundreds of sets of 
colorful salt and pepper shakers made in 
the shape of human figures, animals and 


other objects; mechanical banks; crocheted 
counterpanes done by a nurse while tending 
the sick, all the material coming from Gut- 
man’s; hundreds of liquor labels from all 
over the world; colored pictures done on a 
typewriter; pictures made by inlaying differ- 
ent kinds of woods; rock fossils dating back 
three million years, according to the esti- 
mate of scientists; hundreds of fascinating 
little figurines in endless variety; water 
colors and oil paintings; carvings; articles 
made from plastics; leatherwork; gorgeous 
hand-made jewelry; Colonial and _ period 
crockery; ship models; a large lamp made 
[Continued on page 93] 
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At Hale’s 


This group of displays from Hale Brothers Stores, 
San Francisco, runs the gamut from sportswear through 
umbrellas and housewares. Abstract shapes of wall- 
board are used frequently for attention value. Although 
not visible in the photograph, the display of umbrellas 
had an interesting rain effect obtained by splattering the 
inside of the plate glass with clear lacquer. The “Hale 
Family Tree” window was used on behalf of the store’s 
personnel department, using forced perspective and hu- 
morous cut-out figures of wallboard; Lou Banks, display 
director, comments: “We hired a lot of people through 
this display.” 
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EATON GRASS MATS 


They’re so “VELVETY”* smooth—so natural look- 
ing—the ideal background for all your displays. 

KEEP ON THE GRASS—It doesn’t matter what 
you display—clothing or cars, fruit or furniture 
Place them on EATON GRASS MATS if you want to 
attract attention. 


SEE YOUR DISPLAY JOBBER 


*Trade-mark Reg. U. S. Pat. Off. 


EATON BROTHERS CORP. 


HAMBURG, NEW YORK 











WALL BOARD TUBES 


AVAILABLE IN QUANTITY ORDERS 


Full tubes come in the following standard lengths only. For orders 
less than $5.00 there is an additional Handling Charge. 
Diameter |" 2" <p 4" 6" 8" 10" 3612") 14" 16m" 22" 
Lengths 
3 ft.. .$.25 $ .40 $ .60 $ .80 $1.00 $1.50 $2.50 $3.00 $3.50 $4.00 $7.50 
41% ft.. .35 .60 .90 1.20 1.50 2.25 3.75 4.50 5.25 6.00 11.25 
6 ft... .45 .75 1.20 1.60 2.00 3.00 5.00 6.00 7.00 8.00 15.00 
9 ft... .70 1.15 1.80 2.40 3.00 4.50 7.50 9.00 10.50 12.00 22.50 
12 ft... .90 1.50 2.40 3.20 4.00 6.00 10.00 12.00 14.00 16.00 30.00 
Cut in half lengthwise tubes: 2" to 6", 35c—8" to 1634", 50c. 


COLOR in Q «inch TUBES 


8" Lengths Only Packed - 6 - 12 - 24 To Carton 





Ns 00's 5 0 wk hhh oo deb eesnceenees $10.00 
Gober GGe TOR so occ ce cccceceuesenncene 17.25 
Carton of (24) Twenty-four ................-5. 31.25 


Assorted Colors May Be Purchased To Each Carton 
SELECTION OF 9 SPRING COLORS 


a Yellow and White Light Blue and were 
“ Orchid and White Light Green and White 
ALL PRICES F.0.B. CLEVELAND, OHIO Orchid and Yellow Light Green and Orchid 
See Your Nearest Dealer or Write Us Direct Pink and White Pink and Light Blue 


Cerise and White 


M U T U A L D | S P LA Y M FG ° C 0 ® Gold Metallic and White, also Silver Metallic and White 


1101 POWER AVENUE CLEVELAND 14, OHIO available at slightly higher cost. 
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Title Registered U. S. Patent Office 
Combined with» 
MERCHANTS RECORD & SHOW WINDOW 
Issued on the Fifteenth of Every Month by 
THE DISPLAY PUBLISHING COMPANY 


Cincinnati, Ohio 

H. C. MENEFEE, President, 
NATHAN SILVERBLATT, Manager, 
R. C. KASH, Editor. 





OUR PLATFORM 

1. The Promotion of Display. | 
2. More Display Cooperation by Manufac- 
turer and Merchant. 
3. Advancement of the Display Business. 


4. Practical Service to the Display Profession 
and Industry. 


5. Greater Appreciation of Display's Power in 














Merchandising. 

6. Absolute Independence of Our Editorial 
Columns. 
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Display Budgets, Operations 
To Be Scanned More Closely 

Representatives of display firms are meet- 
ing with more careful buying on the part 
of display directors, it is reported from 
many sections of the country. “The seller’s 
market in the display field is rapidly chang- 
ing to the reverse,” according to the head 
well-known firm. “The days when 
item could be sold as long as 
promised are gone and 
Displaymen are buy- 
ing more cautiously, insisting on top quality 
material and good workmanship. There is 
a noticeable tendency, too, on their part to 
pass over the big items which run into real 
money; instead, they are buying less elab- 
properties, even though in most cases 
their budgets have not been cut.” 

Such a situation was bound to develop 
sooner or later following the close of the 
war, and it is a healthy sign which should 
be so appreciated by both display director 
and display producer. In many cases the 
price of display items has been too high, 
and there has been an increasing feeling on 
the part of displaymen that such prices 
must be lowered as soon as possible. The 
stiffened price resistance and more cautious 
buying will result inevitably in a more 
competitive display market, with the firms 
manufacturing a good product at a reason- 
able cost benefitting along with the display- 
men whose purchases keep them in business. 

This attitude on the part of the display- 
man follows naturally a change of attitude 
on the part of top management in many 
retail stores, where costs and results are 
to be weighed more carefully during the 
coming year than at any time since the war 
began. An address by Howard Denny, 
president of Franklin Simon & Co., New 


of one 
any display 
delivery could be 
practically forgotten. 


orate 
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York City, before the Advertising Club of 
Boston sums up the situation nicely. Re- 
tailers will not cut their 1947 publicity bud- 
gets, Denny told the advertising men, despite 
the customary complaints that these budgets 
are too high. He went on to say that 
“Stores have practically never reduced pub- 
licity costs during a period of expanding or 
contracting business,’ but added _ that 
methods used and the results obtained by 
various forms of publicity will be scanned 
intently during this time. “You may have 
to exercise more ingenuity and demonstrate 
more tangible results to maintain your 
present positions,” he summed up. 


It behooves displaymen in all forms of 
retailing to think particularly on that final 
statement—“you may have to demon- 
strate more tangible results to maintain 
your present position.” It is a clear warn- 
ing that display and displaymen must not 
only pull their own weight in the store’s 
publicity program, but be able to prove to 
management that a good job is being done 
for the money expended. 

Obtaining such proof is difficult; it is far 
easier for the advertising department to 
point to circulation figures and sales re- 
sults from a given series of advertisements, 
to quote statistics on the number of radio 
listeners, direct mailings and their percent- 
age of returns, or even billboard circulation. 
When it comes to display selling, the method 
of securing the proof rests with the indi- 
vidual displayman himself. It is important 
that some such method be set up at once, 
and periodic reports made to management 
on results accomplished. There is no one 
to plead the displayman’s case within his 
store except himself, and in view of the 
closer scrutiny all management will give 
publicity expenditures in the period ahead 
the time to prepare is now. 





~— 
Better Display Wanted 
By Women Shoppers 

Sparks of consumer resentment against 
retailers, which smoldered beneath the sur- 
face during the war years, are starting to 
break into flame according to a survey con- 
ducted recently by Tracy-Robinson, Inc., 
New York City. Women shoppers from one 
end of the country to the other are ex- 
pressing themselves in very specific terms 
about the housecleaning and face-lifting job 
retailers must undertake soon if they expect 
to soothe ruffled feelings and build the 
goodwill and acceptance that spell more 
sales—and there is particular emphasis be- 
ing placed on good window and interior 
display. 

These are the major conclusions that 
emerge from a survey just completed for 
the first annual Store Modernization Show, 
which is formulating a broad educational 








Due to the critical paper situation, 
this issue of DISPLAY WORLD is 
printed on stceck which is not the kind 
customarily used by this publication. 
The conditions which make this neces- 
sary are common to all publications at 
the present time, and a return to our 
former stock will of course be made at 
the first opportunity. 
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merchandising program to be held at Grand 
Central Palace, New York City, during the 
week of July 7. 


The study encompassed 29 large and small 
cities in every section of the country, repre- 
senting a trading area population of 12,500,- 
000. In each instance opinions were secured 
from competent observers intimately ac- 
quainted with conditions in their locality. 
The survey sought to determine what fac- 
tors women shoppers regard as synonymous 


with a “modern” store, and which of these 
elements were lacking in the respective 
communities. 


Number one symbol for the modern store, 
cited by 72 per cent of those questioned, 
was better interior display. Better lighting 
was ranked second, with 48 per cent of the 
vote. Next in order came periodic redecora- 
tion, 44 per cent; wide aisles, 38 per cent; 


rapid charge system, 17 per cent; elevator 
and escalator service, 14 per cent; adequate 
comfort facilities, 14 per cent; attractive 


window displays, 10 per cent; related selling 


departments, 10 per cent. 
Features that 
make women Features of 
think of a Modern Store 
store as lacking, stores 
modern our area 
Better Interior Displays 72% 20% 
Spaciousness (wider aisles)...38% 14% 
Courteous Sales Clerks........14% 24% 
Better Lighting ....-48% 34.5% 
Better 8 oe Displays rer 97, 17% 
Redecoration needed ........ 44% 10% 
Elevators and Escalators. 14% 55% 
Related Department 
Arrangements Sccwesavecs alee 20% 
Faster Charge System.... 17% 34.5% 
Comfort Facilities ........ 14% 4% 


Asked to designate which of these ele- 
ments were most often lacking in their 
local stores, respondents ranked adequate 
elevator and escalator service number one. 
Fifty-five per cent of those questioned 
stressed this need. Better lighting tied for 
second place with faster charge systems. 
Both received a vote of 34.5 per cent. Next 
in order came courteous sales clerks, 24 
per cent; better interior displays, 20 per 
cent; better grouping of related merchan- 
dise, 20 per cent; better window displays, 17 
per cent; more spacious aisles, 14 per cent; 
redecoration, 10 per cent; more adequate 
comfort facilities, 4 per cent. 

Evidence that women feel very strongly 
about the conditions that face them in per- 
forming their shopping chores is seen in 
such typical comments as: 

“In our section it seems the opinion of 
most store owners that the more they put 
on display in a window, the more attractive 
it is ... instead it is an eyesore.” 

“It should be possible for a salesperson 
to sell from one department to another. For 
instance, if I buy a suit, the saleslady should 
be able to bring me matching accessories 
instead of me having to hunt all over the 
store.” (Related selling display.) 

“A lot of the stores could do better busi- 
ness if they tossed out a lot of the ‘junk’ 
and played up the better merchandise. Too, 
I think the sooner managers of stores start 
making the stores ‘homey’ and comfortable, 
the better.” 

“With the release of many materials, some 
stores are modernizing their windows and 
interiors. And, of course, the merchandise 
is better in quality and quantity. But few 
stores are changing their antiquated, war- 

[Continued on page 78] 
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Florist's Display 
Attracts Thousands 

Crowds estimated to be among the largest 
ever attracted by a floral display are visit- 
ing Mangel Florists’ famed million-dollar 
suburban shop on the Skokie Highway at 
Wilmette, Ill, due to a novel display; 
George Mangel, head of the Chicagoland 


chain, devised and executed a rabbit cos- 
tume of satin, 8 feet high and housing a 
man who carries on conversations with the 


children and operates its electrically con- 
trolled ears and eyes. To further give the 
display interest, the huge rabbit distributes 
complimentary bags of candy Easter eggs to 
the voungsters. 

Other features of the mile-long Mangel 
aster display include items which attract 


he adults as well as the kiddies. Most 
1otable are two tame fawns, named Bambi 
and Faline. 

The completely equipped wood, paint and 
plastering shop came in for its share of 
attention too. On a tour of the ultra-modern 
shop family groups were shown how many 
of the novel display devices grow from the 
idea stage into reality. 


I 
t 





Mannequins Highlight 
Fashion Show 

Large crowds thronged the Starlight Roof 
of the Chase hotel, St. Louis, for the All- 
American Gallery of Fashion, held on Feb- 
ruary 14-15. The gallery was open to the 
public from two until nine o’clock on the 
two days of this first show of its kind in 
this country. It is estimated that more than 
5,000 persons paid admission to see this 
preview of spring fashions. 

“American Girl” mannequins shared the 
spotlight with live models in displaying the 
latest creations of such nationally known 
designers as Adrian, Lilly Dache, Anthony 
Blotta, Hattie Carnegie, Eisenberg, John 
Frederics, Omar Kiam, Tina Leser, Vera 
Maxwell and many others. The beautiful 
appearance of the displays called for much 
comment and approval from the designers 
as well as the public. More than 50 manne- 
quins were designed and finished specifically 
for the show by Korrect-Way Display Pro- 
ducts, St. Louis. 








“Black Light" Applied 
In Luminous Signs 

\ newcomer to the luminous sign field is 
Vion Corporation, 1331 First avenue, New 
York City, which has produced an identi- 
tion sign with many uses for the store 
ior. Made of plastic and available for 
tus department or merchandise identi- 
tion, the sign operates by a standard 
escent lamp which is processed with an 
‘ially treated plastic filter; although 
rbing visible light, the filter gives off 
ultraviolet radiance which in turn 
inates the transparent, plastic letters of 
sign, 








Don’t forget—send in your news 
tems about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 
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TURQUOISE 
TOAST 














At your favorite jobber or write direct 


WwW C2 A p, Z for our Spring and Summer Catalog. 


123 E. BALTIMORE AVE. 
LANSDOWNE, PA. 














Ny re 
Territories still open for jobbers on our exclusive and 
original line of velvet covered jewelry displayers. 


Further details and photographs on these and our complete line sent upon request. 
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Daily Clinics To Probe 
Retailers’ Problems 

A series of daily merchandising clinics 
for retailers in 36 major trade classifica- 
tions will be one of the educational fea- 
tures of the First Annual Store Moderniza- 
tion Show, at Grand Central Palace, New 
York City, during the week of July 7, John 
Evans, managing director, has announced. 

Participants in the sessions, each of 
which will be devoted to not more than two 
vertical trades, will include nationally 
known retail executives, architects and in- 
dustrial designers. 

Among the subjects to be 
store layout, merchandise arrangement, 
lighting, window and interior display, and 
sales training. Retailers from all over the 
country will be invited to submit specific 
store problems for analysis by the experts. 

Dr. Charles M. Edwards, dean of the New 
York University Graduate School of 
tailing, will preside over the clinic sessions. 


covered are 


Re- 





Open House Planned 
At Garrison-Wagner 

The Garrison-Wagner Company, St. Louis, 
will hold open house on Tuesday, April 15, 
it is announced by I. T. Vierheller, vice- 
president of the company. The occasion will 
be the grand opening of the new showrooms 


and plant. There will be refreshments and 
a buffet lunch and a good crowd is ex- 
pected. The party, or open house, will 


begin at three o’clock in the afternoon and 
will continue until ten in the evening. 

“It will be just a old-fashioned 
house-warming,” says Vierheller in making 
the announcement, “but, no flowers please— 
we have plenty!” 


good 





Giant-Size Pipes 
For Displays 

Ready to be shipped to regional repre- 
sentatives of the Kirsten Pipe Company are 
a number of giant-size pipes, exact scale 
reproductions of the standard metal-stemmed 
Kirsten pipe. These pipes are destined for 
retailers’ displays and are hand-carved from 


wood. The pipes are 48 inches long. 
The idea of a Kirsten pipe for display 
was tried out in the home city of Seattle, 


and proved so popular with dealers that it 
was decided to produce enough of the big 
pipes for national use. Regional repre- 
sentatives of the Kirsten Pipe Company will 
rotate the pipes dealer- 
ships upon request. 


among respective 





Remodeled Quarters Ready 
Following Fire 

The Lands Company has returned to re- 
modeled quarters at 128 North Ninth street, 
Philadelphia, after a temporary absence from 
the location after a fire had damaged the 
building. 





$20,000 Display Contest 
| To Be Held By Reynolds 

Although full details are not yet avail- 
able, it is learned that Reynolds Pen Com- 
pany, 1550 North Fremont street, Chicago, 
is planning a national display contest with 
a total of $20,000 offered in prizes. 
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"Pin-Up Models" Pose 


For New Mannequins 

The Display Equipment Corporation, 147 
West 37th street, New York City, has 
arranged with Walter Thornton, famous 
model agent, to have his widely publicized 
and best-known “Pin-Up” models pose for 
a special group of display figures which will 
be merchandised as the “Pin-Up” manne- 
quins. Among the prize-winning models 
who posed for the figures are Rita Daigle, 
Pat Vaniver, Myra Keck (pictured), Vicki 
Hazell, and Betty Jones. 





—Myra Keck, one of the models who posed for 
the new "Pin-Up" mannequins— 


According to Syd Messer, president of 
Display Equipment Corporation, the un- 
usual group of “Pin-Up” mannequins is 
composed of six figures, four standing and 
two sitting. All are flexible. Merchandis- 
ing plans are based on the figures being 
sold to but one store in a community. 

The “Pin-Up” mannequins will be tied 
in with national publicity in varied forms, 
and special window display material is in 
preparation to enable franchised stores to 


take full advantage of the publicity pro- 
gram. 
The new “Pin-Up” mannequins will be 


ready for delivery in June. 


Quensells Vacation 
In Florida 


Rudy Quensell, well-known operator of 
the display firm under his name at Forest 
Hills, N. Y., and Mrs. Quensell returned 
recently after two weeks spent on vacation 
in Miami Beach. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 














be 
x 





}, 1947 


tion, 147 
ity, has 
famous 
ublicized 
pose for 
hich will 
manne- 
models 
| Daigle, 
1), Vicki 





osed for 


dent of 
the un- 
luins is 
ing and 
~handis- 
s being 
y. 

be tied 
| forms, 
al is in 
ores to 
ty pro- 


will be 


ator of 

Forest 
eturned 
‘acation 


1ews 

dis- 
ges, 
fain- 


any- 
SLANE = 











Bei i 


| DESIGN 





MARCH, 1947 DISPLAY WORLD 73 


GENUINE STRUCTURAL BENDS ORIGINAL 


OF TEMPERED MASONITE 


For Modern Remodeling aud Hew Coustruction 







Available “a coe oS eS Send for 
nore Catalogue 
yes Blueprinting 

Seventeen 


Basic Designs 
Available 


1-24 








Modern rug section created with Structural Bends by Orchard and 
Wilhelm Company, Omaha, Nebraska. H. Abrams, Display Manager. 





Made of strong, tempered Masonite Presdwood, Structural Bends are a practical, inexpensive mate- 
rial for creating outstanding treatments for smart, modern window backgrounds, interior and 























remodeling construction. They are flexible ... easy to cut... construct ... finish and install 

nv . . « Quickly interchangeable to meet daily or seasonal requirements. Seventeen basic shapes, 

A POPULAR DESIGN available in 2 foot and 12 foot lengths . oa Any height ... any shape ... any size area 

WITH HUNDREDS OF can economically be treated. They are designed to meet the requirements of modern construction 

PRACTICAL USES. for store interior, backgrounds, equipment and display, new construction, remodeling. Time tested 

long .. . 21” wide . . . durable ... modern... extremely practical... affording almost unlimited opportunities 

ONLY $2.90 for creating outstanding effects . .. at low cost. They are in stock, available for immediate 
shipment. Plan your needs ... Place your order now! DESIGNS AVAILABLE 


DISTRIBUTED EXCLUSIVELY BY 


W. L. Stensgaard and Associates, Inc., 346 N. Justine St., Chicago 7, Ill. 











For Garden Wallis and Paths... 











STONE PATHS with genuine raffia : : pas 

filler joints. Can be had in solid or : 1 »? 

multi-colored patterns. writ . —— 
BRICK with raised sanded mortar joints. Over Triple XXX roll 3° x 24° $15.00 STONE WALLS in ficldstone ond tendon on 

Multi-colored 3’ x 24' $16.25 ler patterns. Available in a wide variety of 
15 pattern numbers for your selection. colors. 

Triple XXX roll 3' x 24' $15.00 

Triple XXX roll 3' x 24' $15.00 Multi-colored 3° x 24' $16.25 


ASE CIE OTR, 


THERE IS A  TIMBERTONE WE ARE HOLDING THE 
STRUCTURAL PAPER FOR PRICE LINE EVEN THOUGH 
EVERY DISPLAY NEED PRODUCTION COSTS HAVE 


Your Jobber can serve you DECORATIVE CO. ' INC. SPIRALED UPWARD. 
15 West 24th Street, New York 10, N. Y. 
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AND 


New York City Representatives 


Middlewest Representative 
£. ROBERT BURNS 


Coulterville, Ill. 


Pennsylvania and 





EVE BRUESER STUDIOS, Inc. 


GRIMES DISPLAY SERVICE 


22 WEST SETH ST. 
NEW YORK 18, N. Y. 


1. THOMAS BRANSON CLAIRE NIGHTINGALE 


(Showroom) 


; New York State Representative Minnesota Representative 
WILLIAM T. REID ESTHER LENNON 

; 408 Hermit St. 221 Second St. N. E. 
4 Philadelphia, Pa. Minneapolis, Minn. 














Best Model 155 
110-Volt 60 Cycle 


MOTOR DRIVEN 
REVOLVING 
COLOR 
WHEEL 
only $17.75 














THE BEST DEVICES 


10516 WESTERN AVE. 





For Constant Automatic Color Ghange 
from G.E. Spotlight or Floodlight Lamps 





e@ Compact 


e 5 Color changes 
per minute. 


@ Full universal action 
"“U" bracket per- 
mits easy position- 
ing. 

@ Attractively finish- 
ed in durable black 


wrinkle. 











CoO., INC. 


CLEVELAND I!, OHIO 























B AMERICA’S 





LARGENT MGussisexm ~ 7 7 


164 WEST 25th ST. 
NEW YORK 1, N. Y. 


MANTHIN | Send complete details about on- 
premise refinishing for __. Manikins 











REFINISHERS ; = 





' Address 
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Display Contest Sponsored 
For McGregor Sportswear 


Windows with sales building ideas are 
headlining the comprehensive “Action Under 
the Sun” window display contest currently 
sponsored by McGregor sportswear. Na- 
tionwide in scope, the competition has been 
divided into five zonal contests with key 
men’s wear shops and department stores 
throughout the country planning entries for 
the grand finals. 

Keyed to the five monthly zonal promo- 
tions which have been planned by David D. 
Doniger & Co., 303 Fifth avenue, New York 
City, in conjunction with “Action Under 
the Sun” sports apparel, the window display 
contest is designed to make the American 
public more conscious of the growing im- 
portance of action sportswear to the 
country’s favorite sun activities. It is esti- 
mated that more than 200 entries will be 
submitted by stores in each of the divisions 
as the promotion opens with the arrival of 
warm weather in their area. Prizes include 
$50 for the first prize winner of each zone, 
a $25 second prize, and $10 third prize. The 
grand national winner will receive an addi- 
tional $100 plus a complete “Action Under 
the Sun” blazer and slack outfit. The 
winners will be selected by the McGregor 
visual merchandising department headed 
by Director Mel Gussow on the basis of 
photographs of window displays. 

Each store contestant is supplied with a 
window display kit. In addition to six 
complete ensembles to dramatize the new 
colorful sportswear created for golfing, ten- 
nis, beach, boating, barbecuing, and country 
club, the kit contains a colorful 40 by 60- 
inch poster highlighting the leading sun 
sports over the map of the United States, 
six cut-out action figures featuring each of 
the “Action Under the Sun” activities and 
two additional McGregor shields. Doniger 
& Co. is also providing special stand-up 
lettering, streamers classified to each of the 
sports, and backdrop plaid paper. 

Material for the window displays are 
sent out within three weeks before the 
opening of each zonal contest to give the 
stores opportunity to plan their entries. The 
zonal winners as well as the grand national 
prize winner will be announced shortly after 
the close of the final division competition 
in May. 





Marjorie Mertz Joins 
Greneker Corporation 

Marjorie Mertz is now with The Greneker 
Corporation, New York City, in a super- 
visory capacity in the mannequin manufac- 
turing division of the company. She was 
formerly in charge of display for Morris 
3rothers, Miami, where she has been suc- 
ceeded by Dorothy Vanderpool; the latter 
was display manager for Boggs & Buhl, 
Pittsburgh, for several years. 





Pierotti Takes Over Display 
For Dallas Store 

For many years engaged in display in 
3oston, Alfred Pierotti is now display 
director for Titche-Goettinger Company, 
Dallas. He takes the place of Sam 
Schaeffer, now in charge of display for 
Kerr's, Oklahoma City. 
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$1,400 Offered 


In Contest 

(he United States Shoe Corporation, Cin- 
cinnati, maker of “Gold (Red) Cross” shoes, 
is sponsoring a national display contest in 
which a total of $1,400 in prizes will be 
awarded. Identical awards are being made 
to shoe store and to department store win- 
ners, and the contest is divided into four 
population groups—for stores in cities of 
250.000 population and over, 100,000 to 250,- 
000, 50,000 to 100,000 and cities under 50,000. 

The rules are as follows: Install the 
“Gold Cross” shoe display for a week be- 
ginning March 14, or the nearest date on 
which the display is changed. “Bring to 
life’ the “Gold Cross” advertisement in the 
March 17th issue of Life, appearing on the 
newsstands on March 14, or develop an 
original display making a tie-in with the 
advertisement. Send a photograph of the 
display to United States Shoe Corporation, 
Cincinnati 7, giving pertinent data on the 
back of the picture; entries must be received 
by not later than April 15, 1947. 

Prizes will be awarded on the basis of 
originality and interesting ideas developed 
in the displays. Judges will be Lee Max- 
well, Life magazine; H. S. Lenz, Stockton, 
West, Burkhart, Inc., and R. C. Kash, editor, 
DISPLAY WORLD. 


Display Supports Fabricated 
Of Sturdy Plastic 


To provide an unusual and decorative set- 
ting for the sale of accessory merchandise, 
a series of lightweight curved “Plexiglas” 
display-case supports have been fabricated 
by Just Plastics, 2010 Broadway, New York 
City, for Adelle’s Store, Kennett Square. 
Pennsylvania. David Marder, Philadelphia, 
is the designer. 

The curved plastic stands support con- 
ventional display cases for handbags, 
jewelry, scarves and handkerchiefs. Each 
of the cases has been bolted to the clear 
acrylic plastic through holes drilled directly 
in the supports. 

The unusual transparency of the plastic 
provides easy visibility of merchandise on 
lower rear shelves and achieves a feeling of 
increased space. Reflections from the sur- 
faces add a sparkling touch to the decor. 
The supports can be used individually or in 
sets, and each piece can be easily and 
quickly moved to any position. Maximum 
rigidity is assured by the curved contour, 
and the supports are easily cleaned with a 
damp cloth. 


St. Louis Club Hears 
Talk On Color 


Under the direction of Ralph E. Dauer, 
Cunningham’s, president of the St. Louis 
Display Guild, members of the organization 
met at the Hotel De Soto the evening of 
March 11. The featured speaker was A. 
Barby, Pittsburgh Plate Glass Company, 

ho discussed “Color Dynamics.” 








Johnson Appointed 

By Mannequin Firm 
foward Johnson, Jr., has been appointed 
Ss representative for Madamoiselle Man- 
ins, 512 Huttig, Kansas City 3, in the 
wing states: Louisiana, Mississippi, 
nessee, Alabama and Georgia. 
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ANIMAL CARTOONETTES 


DIMENSIONAL SENSATIONALLY DIFFERENT COLORFUL 


ATTRACTIVE CUTOUT ANIMALS IDEALLY SUITED FOR KIDDIE WINDOWS, 
DEPARTMENTS ANC CIRCUS TIME. SILK SCREENED !N BRILLIANT OIL 
COLORS AND DIE-CUT FROM STURDY CARDBOARD. DISPLAY ON WALLS, 
IN CASES AND SPOT THEM AMONG MERCHANDISE. 
NO. 110 ANIMAL CARTOONETTES - SET OF FOUR - $9.00 
BROKEN SETS - INDIVIDUALLY PRICED AT $2.75 Ee 
JOBBER ORDERS ACCEPTED ON USUAL BASIS 


28" 


Landscape 
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Display Production Centre, Inc. 
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‘‘Headquarters for Display’ 
UNDER DIRECTION OF JAC M. 
35 WEST 36th STREET NEW YORK 18, N. Y. 


JOBBERS 


Our line of summer display units, set pieces, and preserved foliage is now ready! 
There are a few territories open to responsible jobbers and salesmen. 


LESSER 
Telephone Wisconsin 7-3640 





A medium priced line, one of the 
countries fastest selling. Displays 
Inc. 


Immediate delivery. 
Write today to . .... . 





1026 RACE STREET PHILADELPHIA 7, PA. 
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Here And There 


MMEDIATELY above is one of a series blankets. The mannequin lies on a ribbon while the different colors were picked up 

of displays created by Richard Snyder, supported platform, covered with a blanket, once more in the rocks and foliage used; 

display director for Frank & Seder, while blanket boxes are suspended in air. in this way each window gave a color scale 
Pittsburgh, for prints and plain colors with Promoting “Palomino” colors, Guy Malloy, of all the different values inspired by the 
an Aztec influence. The background is of Nieman-Marcus, Dallas, used a group of colors of the famous horse. Also each 
chartreuse, blended at the bottom into deep displays in which the material was dyed in window showed a color photograph of an 
purple, against which appears the square the various values of the palomino colors. actual palomino, these being borrowed from 
post in a riot of color, supplemented by In the background were large wallboard the Palomino Horse Breeders Association. 
masks, pampa grass, and similar material. cutouts of palomino horses painted as real- Hose worn by the mannequins were espe- 
he post was painted with black shadows _ istically as possible in the correct shades, cially dyed to go with the palomino apparel. 
to add to the impression of depth. Four sini: lt Aey Mill iat. ail. th Ra nsieiag the ee eigen cg ts 
Seder, Pittsburgh. . . . Upper right, by C. E. oe ee eee 
Suicheler. heemes'’s. Said. Dike, . . . tome zell, N. Porter Saddle & Harness Company, 
left, by Guy Malloy, Neiman-Marcus Com- Phoenix, with the carved horseshoe and 

\t the upper right is a display by C. FE pany, Dallas. . . . Lower right, by E. E. Hart- horse’s head backing up the heavily carved 
Batchelor, Newman's, lenid, Okla., for white zell, Porter's, Phoenix— saddle and ornate bridle. 


teen windows and the first floor ledges 
arried out the theme S. H. Wilson is dis 


play manager for rank & Seder 
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Southern Convention Ban 


Withdrawn By Silvestri 

fhe following letter has been sent by 
George Silvestri, president, National Asso- 
ciation of Display Industries, to members 
of the organization : 

“It has been called to my _ attention 
through the various trade journals that more 
than 30 of our members have signed up to 
exhibit at the coming New Orleans conven- 
tio 

“Due to the fact that the members who 
have already signed up might be gaining 
an unfair advantage over the rest of the 
membership, I feel that the entire member- 
ship should be released from its promise to 
abstain from exhibiting at any trade show 
other than our own _ sponsored Market 
Weeks. 

“If any of you members wish to go to 
New Orleans and you feel that you will be 
able to earn a profit from the expenses in- 
curred in going to an additional conven- 
tion, | feel that you should be able to do so.” 

The convention referred to is that of the 
Southern Display Association, to be held 
May 5-8. Members of the NADI had pre- 
viously agreed not to show at any exhibi- 
tion not sponsored by the manufacturers’ 
association. 


Display Factor Sketched 

By American Magazine 
One of the “Interesting People” pages in 
the February issue of the American maga- 
zine is devoted to Elmer S. Jones, Los 
\ngeles display factor who operates under 
the name of Jones Decorating Company at 
2807 Sunset boulevard. Accompanying his 
picture is a brief description of his business: 
‘Elmer loves a parade ... because every 
time he looks at a parade, he sees more 
people marching—he sees greenbacks. 
For Elmer is the greatest stager of parades 
festivals on the West coast, and he 


plenty f greenbacks for the job. The 


est annual Jones festival is the Tourna- 
of Roses at Pasadena. This has been 
es project for 14 vears. In additios 
little chore, Elmer has charge ot 

es in Honolulu, expositions such as 
San Diego Fair, Christmas celebration: 
ces like Riverside, Calif., and con- 
and parades in the Mile High Cit 


yx the war years the Jones com 
manufactured 13 American flags Of 
by 100 feet long for various lead 


Specialty Shop Appoints 
Rissie Rhea Hill 
appointment of Rissie Rhea Hill, 
rly in charge of display for Levy- 
Springfield, Ill., to the post of pub- 
director has been announced. She 
have charge of all display and adver- 
assisted in the former by Jo Ann 
Hubbard, assistant display manager. 





Danville, Ill, Plans 
Display Club 
organization session at which time 
displaymen of Danville, Ill, will meet to 
a display club is being planned for 
near future according to Ray V. Bel- 
mont, of that city. 
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OPEN HOUSE AT 
GARRISON-WAGNER 


TUESDAY, APRIL 15th FROM 3 TO 10 P.M. 


For All Displaymen 


Manufacturers, Wholesalers and Retailers 
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GRAND OPENING OF OUR 


NEW ST. LOUIS SHOWROOM AND PLANT 
REFRESHMENTS — BUFFET LUNCH 


During "Open House," our new showroom will feature Summer Displays 

and some of the newest Fall promotions, plus a new and complete line PROGRESSIVE 
of mannequins, metal, plastic, wood and composition fixtures and 

displayers. ; 

To those displaymen who may find it impossible to be with us on 

April 15th, we wish to extend a cordial invitation to come when it PRESENTATION 
is convenient. 


No flowers please ... we have plenty. 


America's Most Complete Line of Display Materials 


GARRISON -WAGNER CO. 


2018 WASHINGTON AVE. ST. LOUIS 3, MISSOURI 
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SUN-FADED GOODS 
are a NEEDLESS loss 


503% 
OFF 


on all 
display 
merchandise 





OU can stop this needless 
loss through the use of Trans- 
parent Shades. They protect win- 
dow goods from color-destroying 
sunrays,keep merchandise 100% 
saleable. What’s more, Transpa- 
rent Shades give complete visibil- 
ity to valuable window displays 
(no awnings, blinds,canvas strips). 
Mail this coupon today for your 
free copy of "Sun Protection plus 
Visibility through Transparent 
Shades,’’and name of nearest sales 
representative! No obligation! 


RANSPARENT 
SHADE COMPANY 





501 No. Figueroa St, Phone TR 0851 
Los Angeles 12, California 


Address all correspondence to P O. Box 2135, 
Dept. DW 3, Terminal Annex, Los Angeles 54, Cal. 


TRANSPARENT SHADE COMPANY 137 4 
P O. Box 2135, Dept DW3, Terminal Annex 
Los Angeles 54, California 

Please send me your 16 page illustrated 
booklet “Sun Protection Plus Visibility 
through Transparent Shades.” | want to see 
how to cut sun fading losses. 


name 





position 


store name 
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BETTER DISPLAY WANTED 
BY WOMEN SHOPPERS 


[Continued from page 70] 


time service. I do not call that ‘modern’ no 
matter how attractive they make the stores.” 

Terming the results of the study “a blue- 
print for alert retailers,’ John W. H. Evans, 
managing director of the Store Moderniza- 
tion Show, emphasized the need for “im- 
mediate planning to rectify war-born con- 
ditions in preparation for the intensified 
competition that lies ahead.” 

“Even in normal times there is a lag of 
nearly two years between the time architects 
and store designers sketch plans and the 
start of actual construction. With the cur- 
rent shortage of materials and manufac- 
turers’ heavy backlog of orders, the lag 
may even be longer. That is why designers, 
suppliers and retailers who are working 
hand in hand to develop the Store Modern- 


ization Show as a laboratory of modern 
merchandising, are thinking in terms of 
1949 and 1950.” 

“Leaders in department, chain and 34 


other store classifications are looking to the 
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week of July 7th as a common meeting 
ground for all who have a stake in the 
retail store of the future. They realize 
that in order to maintain today’s level of 
production, employment and _ purchasing 
power, America’s retailers will have to 
move nearly 85 billion dollars worth of 
merchandise across their counters—40 to 
50 per cent more than 1940, our last pre- 
war year. 

“Increased selling efficiency is the key to 
this gigantic assignment. And store modern- 
ization is the first step in the process.” 





Frank Splan Leaves 
White's, Boston 

The resignation of Frank R. Splan as 
display director for R. H. White & Co, 
Boston, has been announced. He had held 
the position for many years. Reports are 
to the effect that the position will be filled 
by James Gosling, whose resignation as 
display director for Franklin Simon & Co, 
New York City, is reported elsewhere in 
this issue. Splan’s plans for the future are 
not yet known. 





THE DISPLAY PARADE no. 94 


by Tony Brinker 









fen ACTIVE MEMBER OF THE 
MILWAUKEE DISPLAY CLUB 






OF THE WOMENS DISPLAY 
CLUB AUXILIARY UNTIL IT 
MERGED INTO THE REGULAR 


OR MANY YEARS, PRESIDENT 






















CLUB, THEN SERVED AS 
SECRETARY FOR 2 YEARS 
ANO VICE-PRESIDENT 
~ FOR ONE TERM. 


CLINIC HELO IN MILWAUKEE. 
HOBBIES... ORESS DESIGNING, 
READING AND eae ’ 





STARTED AT THE 


MAM...WHAT 
§ OMPFFY 
BOSTON STORE AS he fy, = 
DISPLAY FASHION- [dies 
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me 
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UNTIL 1946. NOW \OEAL 


ASSOCIATED WITH 
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 ¥ ~ ve™~ 
* WIKING ANO 

 WORSEBACK RIDING 
SHER FAVORITE 

Lj SPORTS 






T.A.CHAPMAN COMPANY 
MILWAYKEE, WISCONSIN 
A NATIVE MILWAUKEEAN... ONE OF 


THE FIRST WOMEN DOING GISPLAY 
WORK IN MILWAU KEG 
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Bendix Promotes Heavily 
At Point-Of-Sale 

‘endix Home Appliances, Inc., South 
Bend, is carrying its lavish cooperative 

iler advertising and store identification 
program, costing several millions of dollars, 
to a logical conclusion by means of an 
extensive and carefully worked out program 
of point-of-sale display. 

Four merchandising displays are being 

ide available, suitable for the needs of 
either the large or small dealer. First is 
one called the “departmental,” for demon- 
strations in the appliance sections of de- 
partment stores; a smaller department store 
“snot” is the second, to attract the atten- 
tion of casual shoppers; the “jewel” is a 
setting for demonstrations in dealers’ stores, 
and a “junior spot” is used to call attention 
to a demonstration of the products else- 
where within the store or department. 

Acceptance of the floor display program 
is said to be complete on the part of dealers, 
who have paid 95 per cent of the cost— 
$280,000. The remainder was paid by 
Bendix. 

Additionally, a two-phase window display 
service is being used this year, one for 
dealers and the other for department stores. 
The dealer display is mechanical and has 
three “changes” to fit the spring, fall and 
Christmas seasons. A life-size lithographed 
reproduction of the Bendix automatic washer 
is the basic unit. Back of its porthole-like 
door is a heavy cardboard cylinder con- 
taining bright pieces of colored cloth which 
are tossed about as the cylinder is turned 
by a phonograph motor. Cards to be used 
on or near the washer are supplied. For 
department stores, large and costly itinerant 
displays will be available this spring; three 
different designs have been worked up. 


Bonds Will Be Awarded 
For Baseball Week Displays 

The week of March 29-April 5 has been 
established as National Baseball Week, with 
savings bonds to be awarded as prizes for 
the best window displays in a national con- 
test built around the event. Sponsoring the 
contest is the Sporting Goods Dealer, St. 
Louis. Bonds of $100, $50 and $25 will be 
given for the three top entries, with the 
fourth and fifth prizes consisting of $10 
each in savings stamps. In addition, the 
winner of first prize will receive a “Revolvo” 
baseball bat displayer valued at $45.50. 
Windows should be on view during the 
time of National Baseball Week. Entry is 
made by sending a photograph of the dis- 
play to the Sporting Goods Dealer on or 
before April 21. The back of the photo- 
raph must bear the name of the store and 
the full name and home address of the 
lisplayman. 








Crystalline Plastics 
in Larger Home 
Crystalline Plastics Company is now at 
me in the company’s new plant at 1026 
‘enice boulevard, Los Angeles 15. The 
uilding, which provides 16,000 square feet 
‘ space, has been completely remodeled for 
roduction and service facilities, and in- 
udes offices and a modern showroom. 
e firm held open house in its new loca- 
n during Los Angeles Display Market 
onth. 
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82” LONG MAXIMUM HEIGHT: 20". 











“Gate f Pht 








You'll find innumerable uses for this 
beautifully streamlined fixture. 


It's made of lustrous crystal glass, 3/16" 
to 7/32" thick, with the two long edges 








rounded and polished and ends ground 








‘ | J and seamed. Supplied plain, as_illus- 
{ trated, or with |" wide frosted bands 
running vertically or horizontally, spaced 
I" apart. 
YY “eo It's high in quality . . . very reasonably 
e % ‘ 
“NI riced. 
Be P 
ree pT Order from these Distributors 
BOSTON Livingston’s 
SF wa Eastern Displays, Inc. Rm. 1564, Merchandise Mart 
51 Kneeland St. North Town Glass Co. 
NEW YORK CITY 3217 N. Clark St. 
Jas. B. Williams, Inc. DETROIT 
A 498 Seventh Ave. The Art Products Co. 
a. CHICAGO 1016 Lafayette Bldg. 
=> Crystal Fixture Co. SAN ANTONIO, TEXAS 
226 S. Wabash Ave. Fox Display Co. 
The Fixture Mart, Inc. 304 E. Commerce St. 
314 W. Jackson Blvd. LOS ANGELES 
Hecht Fixture Co. Thompson Glass & Paint Co. 
212 S. Franklin St. 702 E. Gage Ave. 

















Inquiries invited from Fixture Manufacturers 
and Distributors in other principal cities. 























































New, Adorable 


Se 
TO SELL 


-SUB- JUNIORS 


America’s outstanding line of teen- . 

mannequins designed by 

rect-Way ,.. the first, to be cor 

tly styled in’ action and sized for 

ions. Pre-tested: for — 
IMMEDIATE DELIVERY | 

“Seventeen — "American Girl” 

; —"Junior Miss" 

for Misses, Juniors, Sub-Juniors 


De Weese - 
Display Equipment Co. 


130 SEVENTH STREET 
PITTSBURGH 22, PA. 


KORRECT-WAY DISTRIBUTORS 
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Displays To Tie-In 
With Stamp Exhibit 


The 100th anniversary of the first use of 


postage stamps in this country will be ob- 
served at the International Philatelic Ex- 
hibition, to be held at the Grand Central 
Palace, New York City, during May 17-25. 
A number of display firms are creating tie- 
in units, it is said, and Tom N. Phillips, 
Natural Creations, New York City, points 
out that in America alone there are more 
than 10,000,000 philatelists. 

“Beiore May 6, 1840, people sent mail 
through loosely organized postal systems 
without stamps,’ according to Phillips. 


“Postal clerks merely inscribed rates on the 
face of the letter or parcel, indicated city 
and then compelled the recipient to pay 
charges. Great Britain used the first stamp 
in 1840, then Switzerland and Brazil copied 
in 1843. In 1847 we issued the 5-cent stamp 
portraying Franklin (the first postmaster- 
general) to carry letters a distance of 300 
miles, and a 10-cent stamp portraying 
Washington for all distances beyond. Since 
then stamps and stamp collecting became 
universal.” 

Probst Appointed 

By Gus Blass 

Blass Company, Little Rock, has 
named Frank Probst as acting display 
manager, replacing John Stiff; the latter is 
now with R. E. Cox Company, Fort Worth. 
Probst with the Blass Com- 
pany for two years, formerly as assistant 


Gus 


has been Gus 


display manager. 


Rhoads Appointed 


By Fren-Zee 

C. F. David, general manager ‘of Fren- 
Zee Store Equipment & Fixture Company, 
New Haven, Conn., has made known the 


A. “Dusty” Rhoads as an 


with headquarters 


appointment of F. 


associate of the company, 
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at 539 Highland avenue, Indianapolis. He 
will be in direct charge of all Fren-Zee 
interests and accounts in the Middle West. 

Rhoads has been in the display field for 
more than 20 years, with department stores, 
specialty shops, and public utilities. At one 
time he was display director for the Chatta- 
nooga Power Board, and more recently was 
with Decorative Plant, Inc., New York City, 
as sales representative. He was a leading 
figure in organizing the Southern Display 
Association several years ago and was ap- 
pointed organization chairman. For two 
years he served as and treasurer 
of the group. 


secretary 


Baltimore Guild 
Installs Officers 


At the tenth anniversary 
Display Guild of Baltimore, held recently, 
the following new officers were installed: 
president, Herbie Weyrick, Isaac Hambur- 
ger & Son; vice-president, Billie Isaacs, 
Lane Bryant; treasurer, John Bonnet, Hecht 
Brothers, and secretary, Robert Kessling, 
Sears, Roebuck & Co. Randy Irwin, Regal 
Shop, is publicity director. 


dinner of the 





Cohen Succeeds Meissner 
At Greenwich Store 

The appointment of Jayson Cohen as dis- 
play manager for Franklin Simon & Co., 
Greenwich, Conn., has been made known. 
He succeeds Hans Meissner, who resigned 
not long ago to join Thalhimers, Richmond, 
as interior display manager, as previously 
noted. 


Hillis Joins McClurkan's, 
Wichita Falls 

Formerly first assistant at Kerr's, Okla- 
homa City, Jim Hillis resigned his 
position in order to head display for Mc- 
Clurkan’s Department Store, Wichita Falls, 
Texas. 


has 


—Color is kept sharp and clear against a pale gray background in this display by Sol 


Kamensky, J. A. Kirven Company, Columbus, Ga. 


The geometrical patterns are made from 


part of a group of I5 basic designs which the display department had made up in inter- 


changeable form— 
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Roland Brady 
Joins Moortgat 


Marcel E. Moortgat announces that 
oland Brady has associated with 

Moortgat Studios, Glenshaw, Pa., in the 
pacity of general manager. Brady is a 
aduate of Indiana State Teachers School. 


become 





served in World War I as _ personnel 
fcer of the Research Division of the 
emical Warfare Service. 
\fter the war Brady entered the real 
— Roland Brady — 
estate business as a salesman with Reed & 


Wilkins in 


Pittsburgh. In February of 
was appointed executive secretary 
the Pittsburgh Real Estate Board, and 
served in that capacity until 1937, when he 
vas appointed assistant to the president of 
Title Pittsburgh, and 
is later made vice-president. 
Brady is well known in real estate circles, 


1 7 
1927 he 


| 


Lawyers Company, 


t only in his native Pittsburgh, but nation 


- he served as chairman of the Realtor 


retaries Council of the National Asso- 
tion of Real Estate Boards during the 
1936. 


Mangel's New Store 

Has Open Front 

Ross Frankel, 
completed 

re, located on the 
and 


Inc.. New York City, has 
Mangel’s new Miami h 
Southeast 


Pennsylvania 


Beac 
corner ol 
neoln Road 
is the 
constructed by 


avenue 
fifth job to have been designed 


Frankel Man- 


s large scale expansion program. 


Ross for 
fashion shop is designed on the 

the front, allowing the 
sual shopper to view the interior from the 


he new 


" ] c 
Cipie OF 


open 


tside. The vast first floor area has been 
igned to allow tor changing displays 
will attract the most discriminating 


Theatrical lighting 
t has been custom designed is employed. 


coln Road shopper. 


Jaimes Takes Post 

With Lerner's 
following his resignation as display di- 
tor for Kerr’s, Oklahoma City, as pre- 
usly noted, Beaumar Jaimes is now with 
rner Stores, New York City, as training 
ervisor. 





DISPLAY WORLD 


Attractive pricing of merchandise 
means more than the price itself. 
Eureka holders compel attention 
and display your prices with irre- 
sistible buy appeal. 


Distinctively embossed in gold or 
silver foil, they’re bright spots for 
all store promotions—for window, 
counter, shelf, or showcase. Ad- 
justable too for easy reading at any 
view level. 


To cover all price changes and 
ranges, each box contains 20 die- 
cut and scored holders (2” x 
254’) with 440 figures from 0 to 
9. Includes signs for dollars, cents 
and decimals. Prices appear in 
high-visibility black on matching 
gold or silver grounds. 







prioWA 
EOF aR ONLY 


$700 
yALUE FOR 9 | 





CHANGEABLE 





PRICE CARDS 


FOR DISPLAY 
BUY APPEAL 





Special Price 
with name o 
mark. Write 


Cards Made to Order 
f Company or trade 
Us for information. 





eee eal 


ORDER FROM YOUR JOBBER TODAY! 
OR WRITE DIRECT 






EUREKA. SPECIALTY PRINTING CO. 


STATIONERY DIV., DEPT. DW 
New York 18, N. Y. 


11 W. 42nd Street °* 





READY 
MIXED 


high, smooth, metallic lustre. 


assured. 


33 NORTH Ist STREET 





GOLD. SYNTHETIC LACQUER 


Our READY MIXED GOLD SYNTHETIC LACQUER is the result of long term 
scientific research. This product will not gell or turn green. 
be by brush, spray, dip or tumbling method. Air dries in 10-20 minutes to a 
It eliminates waste of bronze powder, labor of 
mixing powders and vehicles, and large inventories of powders. Uniformity is 
Sample gallon furnished at quantity price. 


Application may 


Processed Chemical and Coatings Corp. 


BROOKLYN I1, N. Y. 


MANUFACTURERS OF INDUSTRIAL FINISHES 
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Follow the Nation 
MOTHER’S DAY 
with 


Ev-Ready Displays 


Exclusively Yours 
in Your City 
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Fatt md 


Not an ordinary lithographed job, but 
a colorful blending of silk screen with 
photo-gelatine ... A striking dignified 
poster produced in all popular sizes. 


POSTERS 


22” x 28” in full colors 
10.50 dozen on poster stock 
13.50 dozen on cardboard 


COUNTER CARDS 


mounted and easeled 
11” x 14” in full colors 


6.50 dozen 


STREAMERS 


8” x 22” in full colors 


4.50 dozen 


PENNANTS 


12” x 19” in full colors 


4.50 dozen 


CARD TOPPERS 


printed 2 sides, die cut 
to fit 7” and 11” holders 


11.50 for 100, 6.50 for 50 


PANELETTES 


32” x 46” in full colors 


3 for 9.00 


EV-READY ADVERTISING 


195 Canal Street 
a 34 G33 

















DISPLAY WORLD 


MARCH, 1947 


How Much Can We See? 


By DR. BRIAN O'BRIEN, 


Dean of the Institute of Optics, 
University of Rochester 


(With the entire value of display based 
on sight, this talk by Dr. O’Brien is of 
much interest to this field despite the fact 
that it does not deal with display directly. 
It was originally given as a radio address 
on the United States Rubber Company’s 
New York Philharmonic-Symphony pro- 
gram and is reprinted by permission.—Ed.) 


Li CARRY in our head what are 
really twin television cameras, our 
two eyes. I liken them to televisior 
cameras rather than to ordinary photographic 
cameras because the functioning of the 
human eye is a sort of television. 

Each eye has a lens, just as an ordinary 
camera has, and at the back of the eye is 
a light-sensitive screen upon which the lens 
forms images of everything upon which we 
look. The light sensitive screen responds 
chemically, and to this extent resembles 
the photographic plate. But in addition 
each element of the screen is connected by 
transmission lines to the rearmost part of 
the brain. There are more than a million 
of these communication channels in just one 
small head, an array that would put to 
shame the largest and most elaborate tele- 
phone exchange. The signals which travel 
along these lines, the fibers of the optic 
nerve, are electrical, although more accur- 
ately they must be described as electro- 
chemical. These remarkable living cameras 
and their transmission lines are finer in 
many ways than any camera which man has 
yet made, but they have their limitations 
too. These limitations and the reasons for 
them are matters of interest to all of us. 

Try to see a distant bird or airplane 
against an expanse of sky. Suddenly you 
find it, and after that following it is easy. 
But now try to point out the object to some- 
one else. He, too, must search a moment 
before he finds it. Why is this? You can 
see a wide expanse of sky all at once. 
Why did not you see instantly the small 
spot, the airplane or the bird? 

Obviously there is something about our 
eyes which requires that they be pointed in 
order to see fine detail. Have you a book 
or newspaper near at hand? Look at an 
ordinary printed page and find a semicolon. 
The dot and comma which form it are easy 
to distinguish. But now look fixedly at 
some letter three printed lines directly 
above, and as you do you lose the dot 
and comma—they become indistinguishable 
blurs. Our eyes give us a broad picture, 
but the picture is really sharp only in the 
center. ; 

Some lack of sharpness at the edges of 
the picture is a property common in 
cameras. It is a defect of most lens systems. 
In the case of our eyes, however, there is 
a more important reason for this lack of 
sharpness. It is to be found in the structure 
of the light-sensitive screen. 

This screen, the retina, is made up of a 
large number of tiny nerve endings, each 


sensitive to light, and all of them packed 
very closely together. Some of these nerve 
endings are rod shaped, some are cone 
shaped, and they are distributed over the 
screen in a certain pattern. The outer edges 
of the screen are mostly rods. Toward the 
center the cones become more numerous, 
and in the very center of the screen is a 
small area called the fovea containing only 
cones. From these rods and cones nerve 
fibers lead to the area of the brain where 
visual sensation is affected. That is the 
television system. However, the hook-up is 
not uniform. Some of the nerve fibers are 
private lines, some are party lines—and it 
appears that the private lines serve the 
cones, while the rods must share party lines. 
Since the edges of the retina have only rods 
it is no wonder that there is a certain 
jumbling of signals from those areas. And 
it seems clear, too, why only in the small 
rod-free center of the screen, the fovea 
tightly packed with cones, do we secure 
the high resolving power, the ability to dis- 
criminate fine detail. The image there, at 
the center, goes to the brain over private 
lines. 

This structure, giving sharp vision only in 
the fovea, may seem like a serious limita- 
tion. Actually it is not. Each eye is a 
ball, mounted in a cushioned orbit, and 
free to turn. 

Its movement is controlled by six small 
muscles, and the control of these muscles is 
so perfect that we follow the objects of 
interest to us and are scarcely aware of the 
thousands of rapid eye movements which we 
make every waking hour. Watch the eyes 
of someone who is watching a tennis match 
if you want to see gymnastics quite the 
equal of anything which is happening on 
the court. 

How much and how little light can we 
see? The page of a book in direct sunlight 
is ten thousand times as bright as the same 
page held one foot away from an ordinary 
candle, yet we can read by either light. 
Full moonlight is only one-fiftieth of a foot- 
candle—that is, one-fiftieth of the illumina- 
tion one foot from a candle. We can still 
see, but it is impossible to read fine print by 
moonlight; here we have passed the lower 
limit for keen vision. 

Looking at a landscape in moonlight we 
still see a great deal, but fine details are 
lost and color is gone. Trees and grass do 
not look green but a sort of gray. A blue 
dress has become gray. With care we can 
drive a car under moonlight, but not with 
the vision we have in daytime. Pointing 
our eyes at something no longer sharpens 
the image. In fact, if we try to see an 
object over there in the shadows, we find it 
is actually clearer when we look a little 
above or below or to one side of it. 

When the moon has set, these changes 
are much more pronounced. We can still 
see objects on the ground under the starlit 
sky if they are big enough and close enough, 
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hut our vision in the fovea, the central part 


‘ the retina, has gone. We are blind now 
» the very region where we had our keenest 
laylight vision. Why is this? Why is it 
at under the starlit sky with the illumina- 
tion only one hundred millionth that of 
irect sunlight we can still see but in such 
different way? 


The key to this riddle lies in the rod and 


cone cells which I mentioned before. The 


rods can not give us such sharp details of 
vision, but they are far more sensitive than 
the cone cells. When we step from a bright 
room out into the darkness at night, we find 
that we are quite blind temporarily. This 
is because the rods can not act at once, 
they must have time to regain the sensitivity 
which they lost during exposure to the 
light. Usually they require 20 minutes or 
more to regain this to the fullest extent. 
It is these rods which give us our night 
vision, and it is because there are no rods 
in the fovea that the very central part of 
our vision is blind at night. 


Now look around the room in which you 
are sitting. All the details of the objects 
which you see are visible because they are 
brighter or darker than their background, or 
because they have a different color. 


Color! What do we mean by color? You 
know that light consists of waves like radio 
waves but very much shorter. The longest 
wavelengths we can see are red, the shortest 
violet, with the other colors lying in be- 
tween. White light is a mixture of many 
wavelengths, and most of the colors of na- 
ture consist of several wavelengths in differ- 
ent proportions. Our eyes respond differ- 
ently to these different wavelengths, and 
send different signals to the brain, and this 
results in the sensation of color. 


Now, it was this sensation of color—you 
remember ?—which grew dull as the light 
grew dim, became weak in moonlight, and 
was lost entirely under the moonless sky. 
Since only the rod cells are sufficiently 
sensitive to work in dim light, it must follow 
that the rods are blind to color. And such, 
indeed, is true. To see color we must have 
enough light so that the cone cells can 
function. And somewhere in the structure 
and the mechanism of these cone cells lies 
the secret of color vision. In the fovea, 
where there are only cones, our color vision 
is excellent. So it is clear that only cones 
are necessary to provide our entire range 
of color sensations. 


I wish that I might tell you, in closing, 
why we see color, how the cones respond 
to different wavelengths and send their color 
signals to the brain. Unfortunately I do 
not know. It is one of the mysteries of 
vision. But while we do not know the 
mechanism of color vision, the main facts 
are clear. We know how much and what 
kind of color we can see. We can specify 
color by suitable numbers so that a colorist 
can duplicate it. And we can tell what the 
quality of a color photograph or color tele- 
vision must be in order to satisfy the eye. 


But it is never very satisfactory to set 
numbers and limits when the fundamental 


reasons are unknown. It is the scientists’ 


job to learn the reasons. Some day, and I 
hope soon, we shall have a better under- 
standing of these remaining mysteries about 
the wonderful mechanism by which we see. 
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SUPER-SIZE 
PANEL AND VALANCE 
COMBINATION 






















THIS WINSOME, GENEROUSLY PROPORTIONED 
PANEL AND VALANCE COMBINATION IS THE 
PERFECT SETTING FOR YOUR SPRING AND 
SUMMER DISPLAYS. MADE OF FLEXIBLE 
WHITE REYBOARD, BOTH PANEL AND VAL- 
ANCE ARE COVERED WITH EXQUISITE GAR- 
DEN LILIES IN HELIOTROPE, LAVENDER, PALE 
YELLOW AND DEEP YELLOW. STAMENS ARE 
DEEP BROWN, AND FOLIAGE IS PALE AND DEEP 
GREEN. THE BACKGROUND IS PALE BLUE. 


107. GARDEN LILIES VALANCE 
15” WIDE, 90” LONG .... $2.95 


106. GARDEN LILIES PANEL 
30” WIDE, 90” LONG... . $4.50 
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AT YOUR WHOLESALERS 


Ruy Reyburns and you buy the best 


THE REYBURN MANUFACTURING CO., INC. 


PHILADELPHIA 32, PA. 


SHOWROOMS: NEW YORK AND CHICAGO BRANCH OFFICE: CHICAGO 








USE THE 


OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED POSITION VACANT 
DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVE WANTED 


$3.00 PER COLUMN INCH — CASH WITH ORDER 

















a, 
profitable’ Profession 


in just 6 months! 


UNLIMITED OPPORTUNITY awaits you ir 
the tremendous field of Silk Screen Proc- 











ess Printing—after a surprisingly short 
training in this progressive school, re- 
cently doubled in size. Just 6 months 
instruction can fit you for a fine job in 
any screen process plant, or for estab- 
lishing a business of your own. No mat- 
ter where you are located, there is always 





a demand for advertising signs, cards, 





store displays, and dozens of other items 





produced this modern way. 






STEADY, SUBSTANTIAL INCOME is assured 


nearly anyone (man or woman) who 
completes the full course. Training is 
practical, interesting work—not just 
theory from books. Tuition is very rea- 
sonable, and comfortable living quarters 
are provided for every student. Get all the 
facts about this profitable “profession” 


now. Sign and mail the coupon below. 





4B FULLY ACCREDITED 


(= \\\ UNDER G.I. 
aos ) BILL OF RIGHTS 


SCHOOL 


Post Office Box 114, Effingham, Illinois. 


SILK SCREEN 


PROCESS 











Please send me complete information 
about your school, without cost or 
obligation. 


| Check here if qualified under G.I. 
Bill of Rights 


Name 


Address............. 
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Suren Holmes Elected 
By California Club 

Changing its name from _ the 
California Display Directors and 


Southern 
Manutfac- 


turers Club to the less cumbersome title of 


California Display Club, the or- 
members met recently for the 
officers for the coming year. 
Following dinner at the Elks Club, Suren 
B. Holmes was named president of the 
group; he is display director of the Famous 
Department Store. Assisting him is Ralph 
T. Dickey, Bureau of Light and Power, as 
and Frank R. Ackerman, 
Trends, secretary-treasurer. 


Southern 
ganization’s 
election of 


vice-president, 
California 

Glenn Baugh, Silverwood’s, is the retiring 
president and is now chairman of the board. 
commended for his dur- 
ing the past year, and presented with an 
engraved wrist watch. 


Baugh was work 


Members of the club’s board of directors 
are, in addition to Baugh: Stanley Thomp- 
The May Company; Fred Tabery, 
Tabery Corporation; Harry Jenson, The 
Broadway-Pasadena, Pasadena; Charles Art, 


son, 


Mullen & Bluett, Earl Wells, B. A. Jacobs 
Company; Paul Smith, Leo Weyman, and 
Roger Pickett. 


Building Materials Display 
Covered In New Book 
Building Supply News, 59 East Van Buren 
street, Chicago, has released a book called 
“How to Display and Traffic 
Builders,” g ideas for the display 
and sale of building materials. The 
also has plans for making display cases and 


Merchandise 
containing 
y 


bc »¢ yk 


counters, store layout, and suggestions for 
merchandise of the type to 
It is priced at. $1. 


advertising 


stimulate store traffic. 
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St. Louis Club Witnesses 
Lighting Demonstration 


Members of the St. Louis Display Guil 
held their regular monthly meeting at th 
Hotel De Soto on February 11. Following 
a buffet dinner and a short business session 
the guest Frank B. district 
lighting engineer of General Electric Com 
pany, was introduced. 


speaker, Lee, 


Lee showed two technicolor films entitle: 
“Seeing is the Biggest Thing in Selling.’ 
He also spoke on practical installations oi 
and fluorescent lighting for 
store windows and interiors, and gave a 
demonstration of the use of “black” light. 

The Guild’s Auxiliary has also 
been active, meeting once each month for 
luncheon and bridge at the Park Plaza hotel. 
Mrs. Roland Spies is president of the group, 
with Mrs. Dave Estes as secretary-treasurer. 


incandescent 


Ladies’ 


Tri-Allied Appointed 
By Santa Novelties 

Tri-Allied 
Pearl street, 


Creative Displays, 200 North 
Jaltimore 1, has been appointed 
national distributor for Santa Novelties, 
Inc., Christmas balls, tree ornaments, and 
fancy glass novelties such as tree tops, tree 
drops, and the like. The company is also 
national distributor for lycopodium, holly 
wreaths and roping for holiday displays. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen any- 
where. 





















—One of a series of "Silhouettes for Spring’ windows, this display by K. Francis Hildreth, J. N. 
Adam & Co., Buffalo, had a background of slate-blue, against which a cut-out silhouette stood in 


relief. 


A figure wearing the undergarment was suspended from the ceiling by satin ribbon— 
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Dave Estes Completes 
Another Display Course 
Under the direction of Estes, 
er successful 16-week display course has 
completed at Washington university, 
Twenty-eight students received 
credits. to- 


Guilk Dave an- 
it the 
Wing en 
Louis. 
rtificates for the 
irds their Bachelor of 
tailing. display 
nd’s. 
\mong the guest lecturers appearing on 
Boyd's; 


SS101 
strict course, or 
Com Science degree in 
Estes is director for 
title: 
ling.’ 
program were Armand Raining, 
for M. Van Coutren, Saffern’s ; 
ve 3 Maharam Fabric Corporation; 
ht. \tnip, Bond’s; Alvin Mendel, 
\merican Fixture & Mfg. Company; 
Lewis and Paul Klories, Union 
Company; Howard Backer and 
Reed, Stix, Baer & Fuller. 
Thirty-five students enrolled for the sec- 
md semester, which started February 12. 
Among other activities on the part of 
St. Louis displaymen in the field of teach- 
Armand Raining is 


Lester Rovics, 
Chester 
president, 
Carter 
Electric 


Walter 


also 
| for 
otel. 
“Oup, 
urer. 


ing are the following: 

mducting a series of lectures throughout 
the state in cooperation with the Missouri 
State Associated Retailers and the distribu- 
tive education program sponsored by the 
Board of Education; Arthur McMahon, 
Glaser Drug Company, is conducting a class 


orth 
nted 
ties, 
and 
tree 
also 


1 in display and card-writing at one of the | 
OLLY 


St. Louis high schools. 





Well-Known Displaymen 
Form New Company 

\nton Fredericksen & Co., Ine., 
Main street, Kansas City, Mo., is the 


sineieiiall 
7 
, 


1621 
name 
a new display firm organized by Anton 
Jim H. Everetts, 
long with the display field 
Fredericksen was with the display depart- 
ment of Kline’s, Kansas City, for nearly 25 
Everetts has been with Earl 
Company, Danville, Ill, for 
is also a past-president 
\ssociation of 


Fredericksen and 


associated 


1 


ars, while 
WV. Gasthoff 
past decade; he 
the International Display 
\len 


Kveretts is president of the new organiza 


tion and will direct sales, while Frederick 
is secretary-treasurer and has charge 

The fall line is now 
7 


id wall be ready in April. 


1 1S 


t production. in work 


Memphis Display Club 

Elects Riley 
Members of the 

\ndrew 


Memphis Display Club 


ive elected Riley, Bry-Block’s, to 
presidency of the organization, assisted 
Joseph McKenzie, John Gerber Company, 
rst. vice-president; Rubel Davis, second 
vice-president, and George Hettinger, secre- 
tarvy-treasurer. E. W. Booth, 


is the retiring president. 


Lowenstein’s, 





Feldhaus Leaves Big Store 
For Post At Pogue's 


Norman Feldhaus has resigned as display 
manager for The Big Store, Cincinnati, 
tollowing its purchase by H. C. Lytton & 
Co., Chicago, and has joined the H. & S. 
Pogue Company, of the Ohio city, as first 
issistant to Cogswell Cromwell, display 
lirector. Feldhaus was with The Big Store 

lor nine years, serving as display manager 
| ince 1942. 


lame d. 


His successor has not vet been 





both j 


DISPLAY WORLD 


Ww 
ha; More = 


; an You ask ao 
ter. 


display as you like it 


FRESH IDEAS 


WELL EXECUTED 


SENSIBLY PRICED 





AT THE 


JAY HOWE STUDIO, INC. 


209 WEST NORTH AVENUE 
CHICAGO 14, ILLINOIS 
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You're 


In The Groove 


when you use 


CRESCENT 
QUALITY 
BOARDS 


By Comparison 


If not available today - - - Try your dealer tomorrow. 
CRESCENT 
Quilty 
\_ BOARDS 


} | 


A PRODUCT OF 


CHICAGO CARDBOARD COMPANY 


656 -670 Washington Blvd. 
SOLD BY LEADING DEALERS EVERYWHERE 


Chicago 6, Illinois 
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AND NOW IN “RUBBER” 


Bounce it! Throw it! Use it roughly! 
You can not break it and it will not chip. 


Ideal for sweaters, blouses, suits, dresses, 
coats, lingerie 


Full bust and shoulders. Smoothly finished and 
tinted flesh color. Fits on any stand. Hole inside 
neck permits placing directly on inside rod of stand. 


RIOI—*5.75 each 


Net F.O.B. Chicago 
Also available in papier mache at $3.50 





314 W. JACKSON BLVD. 


THE FIXTURE MART, Inc. 


MANNEQUINS — DISPLAY FIXTURES — SHOW CASES 


CHICAGO 6, ILLINOIS 








Write for our 72-Page Catalog—FREE for the asking 














FABRICS 


50” HEAVYWEIGHT BENGALINE In All Colors 
HOMESPUN and CASEMENT CLOTH 


IN UNLIMITED QUANTITIES FOR IMMEDIATE DELIVERY 


Write for Samples and Prices 
JOBBER INQUIRIES INVITED 


TRIM - RITE CO. 


315 CLINTON AVENUE 


NEWARK 8, N. J. 














REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 
2902 W. 76th St. Los Angeles 43, Calif. 











THE 


LITTLE HOUSE OF 
BIG BARGAINS 


Quality Props at 1/3 to 1/2 Off Original Price 


Stillman ART DISPLAYS 


354 W. 42d St. 


New York City 18 


DISPLAY SALES AND SERVICE 
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J.A.D. News 


By JOSEPH APOLINSKY 
President 


E wish to correct a statement made 

in our column in the February issue 

of DISPLAY WORLD. We stated 
therein that the International Association of 
Display was 55 years old; however, R. C. 
Kash, editor of DISPLAY WORLD, informs 
us that in checking up he went back to The 
Show Window—which was the ancestor of 
Merchants Record and Show Window—for 
1898 and found that the IAD began in 
August, 1898. It was known then as The 
National Association of Window Trimmers 
of America. Charles C. Griffeth was elected 
its first president. We think this informa- 
tion is very interesting and we are greatly 


indebted to DISPLAY WORLD for same. 


Ray Bianchi, Goldblatt Brothers, Chicago, 
who is program chairman for the IAD, re- 
ports that arrangements have been made for 
the Grand Ball Room of the Stevens hotel 
where it is planned to conduct our educa- 
tional program scheduled for Monday, June 
23. Bianchi has been hard at work on this 
program but plans are not complete at this 
time and therefore we are unable to give a 
full report on it. The program should be 
further along by this time next month, and 
will be announced then. 


Dave Estes, Bond Clothes, St. Louis, 
chairman of our board, reports that he has 
just completed a display course program at 
Washington university in St. Louis with 28 
students receiving certificates and those ap- 
plying for credits toward B.A. degrees were 
credited accordingly. He also reports hav- 
ing started a new class to run 16 weeks, 
which is known as the spring semester at 
the university. The new class was limited 
to 35 and was filled long before the time 
limit for registration was closed. 


Estes reports that the St. Louis Display 
Guild met February 11 with a fine attend- 
ance to discuss business and hear a very 
interesting lecture by Frank B. Lee, chief 
electrical engineer for General Electric. Lee 
also showed a two-reel color film, “Seeing 
is the Biggest Thing in Selling.” The meet- 
ing was in the form of a dinner at the 
Hotel DeSoto. 


Trowbridge Stanley, president of L. A. 
Darling Company, Bronson, Mich., has 
written us regarding a very interesting dis- 
play program and we are happy to pass it 
on to our members or anyone else who may 
be considering an event for their city. This 
program has been conducted for the past 
two years by the merchants of Jackson, 
Mich., and it is known as “Window Night.” 
Forty merchants cooperated with special 
windows, each window carrying an article 
that was not sold in their particular store. 
Some were very obvious, others obscure, 
making it necessary to observe the displays 
closely to discover the articles. Valuable 
prizes were awarded and there were 1,097 
ballots submitted by the public. Interest 
was high and streets were crowded until 
late at night; some contestants even used 
flashlights after the street lights were turned 
off. It is interesting to note that not one 
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carried a full and complete list of articles 
which were displayed. 

[here are quite a number of members of 
the IAD who happen to be in arrears for 
their dues for 1947 and as we have been 
mailing their monthly bulletins regularly, 
we wish to take this means of notifying 
them that unless their dues are paid it will 
be necessary that we discontinue this. It is 
not our desire to do so and we trust the 
jelinquents will please forward check for 
dues to P. O. Box 2582, Birmingham, or 
notify our office and we will mail statements 
for same. 

Frank Whitelam, R. H. Fyfe & Co., 
Detroit, a member of our board of directors, 
and Mrs. Whitelam were recent visitors in 
our city. They were on their way to Miami 
and other points in Florida for a five-week 
vacation. 

Walter Kelly, Delano’s, Boston, also a 
member of our board of directors, has writ- 
ten me of his month’s vacation at Clear- 
water, Fla. These very lucky fellows cer- 
tainly must be well thought of by their firms 
to be permitted such a lengthy leave of 
absence. 


Ralph Dauer, Cunningham’s, president of 
the St. Louis Display Guild, has submitted 
a list of their new officers as follows: 
President, Ralph Dauer, Cunningham’s; first 
vice-president, Leo Van Coutren, Saffern’s ; 
secretary, Harvey L. Smith, Boyd’s; treas- 
urer, John Stoppenbrink, C. E. Williams; 
sergeant-at-arms, Joe Mercurio, Garrison- 


Wagner; directors: chairman, Art Mc- 
Mahon, Glaser Drug Company; Sid Dur- 
ham, Ely-Walker Dry Goods Company; 
Paul Klories, Union Electric Company; 


Otto Lasche, Kline’s; Edward F. Gallagher, 
Weil Clothing Company; Wesley Reed, 
Pevely Dairy; Orville Liston; program di- 
rector, Frank Tello, Stix, Baer & Fuller; 
managing editor, Howard Backer, Stix, Baer 
& Fuller; publicity director, Dave Estes, 
Bond’s. 





New Display Firm 
Is Formed 


Display Wonders, Inc., is the name of a 
new display company located at 1113 Keith 
building, Cincinnati. President of the firm 
is Edward Whittlesby, formerly with Alms 
& Doepke, of the same city, for more than 
three years prior to service with the army; 
he was discharged from service a short time 
ago. P. B. Wilder is the company’s vice- 
president. For the past three years he has 
been a sales representative of General Dis- 
play Corporation, Cincinnati, and prior to 
that time was with a Los Angeles firm. 

The company will job display papers, 
lighting equipment, and general display 
materials. Later production will be started 
on a line of display flowers, decoratives, 
and set pieces. 





Canadian Magazine 
Adds Display Guide 


Hardware & Metal & Electrical Dealer, 
Toronto, is now offering a display guide 
for its readers, covering each week of the 
year. Pictures of two original window dis- 
lays will appear in every issue, featuring 
easonable merchandise. 
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ser inxinc Leme-O-Secnrike sign MACHINE 


Even distribution of ink—Dial controlled pressure—Correct spacing of any 
desired layout—Combinations of Script and other type can be used—Prints 
cuts, electros or Linoleum blocks—Most practical for one of a kind or 
duplications where high quality is desired. 


Ltee-O-Serthe is made 
use this machine. 





in various models to fill every need. All size stores 


May we send you details? 


THE MORGAN CO., 3966 Avondale Ave., Chicago 41 











USE THE 


OPPORTUNITY EXCHANGE 





For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
+ 


$3.00 Per Colurn Inch— CASH WITH ORDER 








NEW CARPETS for OLD 


Use DY-O-RUG to renew or re-color worn or 
faded carpets, overnight without removing 
from the floor. @Perfect for use with air-gun or 
re-coloring Draperies. @All colors and black. 


For complete information and sample (color 
selected should be same as in present carpet, 
or darker) write 


HELMS CHEMICAL COMPANY 


1014 N. Harlem Ave. River Forest, Ill. 











« Please Mention DISPLAY WORLD When Writing Advertisers » 
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Cecilia Staples Addresses 
Boston Ad Club 


Cecilia Staples, president of Stapk 
Smith, Inc., New York City, was the guest 


of honor on February 24 at the Advertising 


Ss 


Club of Boston. After appearing on the 
“Breakfast in the Surrey Room” radio pro- 
a nN gram and being interviewed by the Boston 
press, Miss Staples addressed more than 
400 members and guests of the advertising 
organization, including delegated students 
What a convenience it is to select your display requirements of art schools who lined the balconies of the 
from our large and extensive line of Backgrounds and Floor- Grand Ball Room of the Hotel Statler. 


, ; . In a lively talk, Miss Staples told of her 
ings. . : : 3 
gs. Such a variety of designs and such a huge range of pioneering in display only seven years ago, 


colors you've never seen before. There's something for every and the trend from the stiff and conven- 
need and purpose. tional methods in display to the exciting 
and dramatic windows and interiors of to 
day. Numerous sketches were shown dur- 
Be sure to see: Sand Grass @ Aristocrat @ Desert Sky e ing the talk, as well as display photographs, 
Moon-Glo e@ Sand Floor e Raffia Flagstone Striped Velours and some Staples-Smith papier mache fig- 


. ures loaned for the occasion by Lee Court 
@ Bengaline Papers. eee ce ee ae 
g P display director for Filene’s, Boston. 

Member The attendance at the luncheon meeting 


BATIONAL ass . . e . . e 
orsururansiecs All of these are in Beautiful Spring and Summer colors and is said to have been the largest to date for 
the Advertising Club. 


{ combinations. See them at your jobber or write for samples. 








Elaborate Display Shows 
| Plywood Production 
PROGRESSIVE MERCHANDISE - - ~ . 
PRESEATATION Plywood from the forest to the finished 


panel is shown in United States Plywood 

D j Ke ( L & MM A A - wo LF c Co e; i nc. anand realistic display a” the evesindi 
show window of its national headquarters 

112 W. 42D STREET NEW YORK CITY 18 at 55 West 44th street, New York City. 

Featured in the display is a panorama of 
actual operations at United States Ply 
wood’s Seattle mill where Douglas fir ply- 
wood is manufactured. For added realism, 
a log with a long strip of genuine wood 
veneer unwound from it is inserted into 
the photograph showing this process. Also 
attracting the interest of crowds is a sec 
| tion of a tree which started growing shortly 
after Columbus dscovered America. 

One sign in the display predicts the pro- 
duction of 1,800,000,000 total feet of Douglas 
fir plywood in 1947, while another lists the 
six major advantages of this material. 


Originators and Manufacturers of Distinctive Display Papers 


ISNT IT A SHAME? 

















. —_ 





That every time you change a window you have to take a loss on sunfaded . 
Chessman Displayer 


window merchandise? Especially when you could have avoided this loss by Proves Popular 


installing CLEAR VIEW SUN SHADES to protect your display. 


Good reception tor the firm’s “Chessman’ 
displayer is reported by Midwest Manniquin 
Displays, Milwaukee. The units are made 
We have trained representatives throughout the U.S.A. and Canada who ‘iat “siete composition and are exact repro- 
ductions of the knight used in chess; they 
are 16 inches high, 11 inches in diameter at 
the bottom, and weigh about 15 pounds. 
Slots are grooved into them in two places 


will be only too glad to furnish you with a free estimate for the installation 


of Sun Shades in your windows. 


to accommodate glass shelving, which is 


Why don't you write to us for full and interesting particulars? supplied. Available in stock colors, they 


La it, Lin, gi, ain, iin, i, il, ii ai ai ai 


can also be furnished in special colors on 
1,000,000 Sun Shades are now being used by progressive merchants all over. ccc 


Duran Emphasizing 
Sub-Waist "Break" 


Ability of the company’s mannequins to 
display bare midriff fashions, because the 
“break” comes well below the waist, is 
being stressed by Duran’s Style-Rite Man- 
nequins, 27-31 Bleecker street, New York 
City. The upper section of any figure com- 





Write for our illustrated booklet-E 


THE SUN-SHADE COMPANY 


Manufacturers of the Original Transparent Sun-Shade 


i, tii di ai ii aii 








eee SSL OE Le Le OL ee ee Oe ee ee ee ee ae ae 


781-83-85 CHANCELLOR AVE. IRVINGTON 11, N. J. bines with any lower section for variety in 
{ posing. Eight types are available, all in 
size 12. 
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Lurger Quarters, Production 


For Brosnan Plant 
five-year lease has been taken at 45-18 
( urt House Square, Long Island City, by 
Mory Brosnan, Inc., well-known firm of 
nnequin manufacturers. The company 
been located at 151 West 26th street, 
vy York City, for a number of years. 
roximately 30,000 square feet of space 
| be available in the new location, and 
double the present amount of production is 
expected. The employe staff will be aug- 
mented substantially. 

Removal to the new location will begin 
soon, the transfer being made one depart- 
ment at a time in order not to interrupt 
production. In the Long Island City 
uarters, special drying ovens are being 

talled and other facilities provided for 
speedier production and delivery. 





Prize Winners Announced 
In Cosmetic Display Contest 

First prize in the national display contest 
sponsored by Chen Yu for “Lucky Devil” 
has been awarded to John Hammond, 
George Innes Company, Wichita, in the de- 
partment store classification; the prize was 
a check for $1,000. 

Second prize in the same group amounted 
to $500 and was won by Leo Rauch, 
Buffum’s Department Store, Long Beach, 
Calif.; third place, $250, was won by 
Richard A. Staines, Vandever Dry Goods 
ompany, Tulsa, while the fourth award of 
25 went to D. M. Tice, Tepper Brothers, 
Plainfield, N. J. Fifth and sixth prizes, 
consisting of $75 and $50 respectively, were 
won by Louise A. Bachman, Dewees, Phila- 
delphia, and Louis A. Banks, Hale Brothers 
Stores, San Francisco. 


( 





Distinctive Display Signs 
Announced By Moore-Englund 

Distinctive display signs fabricated from 
“Plexiglas” are announced by Moore-Eng- 
lund Company, 1357 Washington street, 
West Newton 65, Mass. The manufacturer 
offers both permanent display and _ inter- 
changeable letter styles. Intricate shapes 
to match company trademarks or unusual 
firm signatures are furnished to specifica- 
tion, mounted on a plastic background or 
tanding on a plastic base. Separate, inter- 
changeable letters and figures are available 
for price-markers and similar temporary 
splay signs. 

Letters, backgrounds, and bases are pro- 
vided in either transparent or in translucent 

lor tones. Dramatic lighting effects can 

obtained by the use of edge-lighting and 
ick-lighting. 





Display Directory 

ror Los Angeles Firms 

Following the cooperative effort of Los 
ngeles display factors during Display Mar- 
t Month during January, a_nine-page 
rectory of Southern California display re- 
urces has been issued. Put out by the 
s Angeles County Chamber of Commerce, 
e directory gives the products manufac- 
red by each firm, as well as its address. 
pies of the brochure are available on 
quest. 
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Two Most Popular Numbers 
In Our Spring and Summer Line 


DIE CUT IN CONTINUOUS ROLLS 


DAISY BORDER 
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PK 46 — 8 INCHES x 25 FEET — Beautifully Colored Per roll $2.00 


BEACH SCENE 








PK 64— 9 INCHES x 25 FEET — Green, Red and Sand on White. Per roll $2.00 


ABACOT DISPLAYS, INC. 


18 EAST 16th ST., NEW YORK CITY 3 











Use the _ 
ATTRACTIVE 


Original 
Mannequins 


ACT. Oh 


Our distinctive mannequins 
are the best “salesgirls’’ in 
your store. 


Write for photos and 
full information. 


mannequin corp. 


31-33 WALKER STREET 
NEW YORK 13. N. Y. 


























VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 


47-West 


NEW YORK 19, N. Y. 


PLAZA 


57th Street 


3-8 966 


Complete 


photographic files 


Window 


and Interior Display 


Service for Department 


Stores and Specialty 


Shops — mailed weekly 


Reprints 


always 


available 


at moderate prices 


Studio 





Still Lifes 


Complete 


information and samples 


sent on request 
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—Principals of the New York Displaymen's 
Club, Inc., seen at the annual dinner-dance 
during February. Seated, left to right, Lester 
Polack, chairman of the board; Norman Friel, 
president; Joseph Goldberg, vice-president. 
Standing, Jack Greenberg, financial secretary; 
Bert Weingart, attorney; Ida Dunst, secretary; 
Lew Duke, recording secretary, and Henry 
Rubin, treasurer. The organization has a 
membership of 72 free-lance displaymen who 
specialize in ladies' specialty shop display— 


"Color And Color Mixing" 
Is New Textbook 


“ 





Principles of Color and Color Mixing” 
is the title of a new book by J. H. Bust- 
anoby, color consultant, lecturer and author. 
The book is an exceptionally useful guide 
for anyone concerned with the application 
of color. It provides a novel, yet simple, 
system for identifying speedily and accur- 
ately a wide variety of today’s standard and 
popular hues, tints, tones and shades and 
includes 242 formulas for mixing them. 
Clear descriptions of each are given and 96 
are shown in actual color. 

Other scientific and usable color facts 
deal with the aesthetic and psychological 
values of color, legibility of colors at a 
distance, the influence of color on our daily 
living, and related subjects. Authoritative 
definitions of color terms are included. 

The book is published by McGraw-Hill 
Book Company, New York City; 130 pages, 
illustrated ; $4.50. 





| John Stiff Joins 


| 





Texas Firm 
R. E. Cox & 
pointed John 


Co., Fort Worth, has ap- 
; Stiff as display manager, 
following the resignation of Wright. 
Cox was with Sears, Roebuck & Co., Dallas, 
for nine vears, with Allen W. Hinkel & Co., 
Wichita, for several and 
had headed display for 
Company, Little Rock. 


Lee 


years, more re- 


cently Gus Blass 





Stork Leaves Boy 
For McCullough 

H. L. McCullough is the proud father of 
a baby boy who arrived in February. Mc- 
Cullough is and advertising man- 
ager of the Rappold Company, Warren, Ohio. 
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DISPLAY SHOP MANAGEMENT 
[Continued from page 45] 


Paint, however, is not the only thing 
applied with a spray gun at Frederick & 
Nelson. As an example, pyroxylin cement 
is mixed with lacquer thinner and sprayed 
onto the backs of sheets of paper or other 
materials which must be glued during the 
lay-out or installation of a display. “Fla- 
moth,” a colorless and odorless fire pre- 
ventive, is also applied with a gun to furni- 
ture, clothing, drapery, and backgrounds. 

Another most essential factor in display 
shop operation is competent personnel. To 
begin with, a dependable, resourceful and 
efficient foreman (not too easily found these 
days) is a distinct asset. In Mark Read, 
Berney has just such a man—a combination 
cabinet maker, painter, mechanic and elec- 
trician. With Read available to keep things 
rolling, Berney occasionally finds time to 
prowl around the city, picking up ideas and 
material. And he also has more opportun- 
ity to go over window or interior lay-outs 
with Display Director Joseph Sjursen, win- 
dow display manager William Brado, and 
interior display manager Howard Schneider. 

Glenn Smith, artist, is also a valued mem- 
ber of the display shop staff. Smith can 
transform a bare idea into a_ sparkling 
drawing which is workable for the shop and 
at the same time appealing to the promo- 
tion directors. He also does signs, murals, 
backgrounds, and designs props for special 
occasions. 

Berney keeps on hand a list of applicants 
for display shop jobs. If a prospective em- 
ployee has had some manual training and/or 
has shown some aptitude for a phase of 
display shop work, then he is put under 
Mark Read’s guidance for a _ six-month 
training period. All three divisions—shop, 
window and interior—of Frederick & Nel- 
son’s display department have on-the-job 





—Frank Ueltschi, Sears, Roebuck & Co., Sagi- 
naw, Mich., has solved a stair landing display 
problem of long standing with his painting 
of part of the city's business district. Done 
in oil, the mural is 11 by 10 feet in size and 
required several months to complete. Ueltschi 
is promotion manager for Sears, his duties 
including supervision of display— 
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trainees in connection with the government's 
yetcran’s training program. 

fhe strictest safety precautions are ob- 
served with machine tool operations. But 
if an accident should happen, first aid 
equipment is close at hand. Berney has, 
upon, emergency occasions, quickly applied 
first aid measures with a professional com- 
petence that drew praise from the examining 
doctor. 
ine quite important but sometimes over- 
looked function of a display shop involves 
the upkeep and repair of such stock items 
as mannequins, interior cases and platforms. 
As a rule, a display shop manager will be 
more concerned about the display appear- 
ance of a store than will a conventional, 
general maintenance man. 

At Frederick & Nelson, the display shop 
takes care of all display repairs. During 
occasional trips around the main store, 
Berney keeps a sharp lookout for scuffed or 
dented platforms and cases, and he trys to 
handle promptly any maintenance requests 
from other display division members. 

Mass repafr jobs are planned ahead to 
coincide with slack shop time. During one 
recent week, 60 case bottoms were refinished 
and repair operations were performed on a 
number of fashion mannequins. To insure 
a fresh appearance, mannequins are usually 
repainted in a slightly different color shade. 

The display shop also maintains a good 
stock of the especially designed type of 
cut-out letters in various sizes which Fred- 
erick & Nelson uses throughout the store. 

Cooperation with other departments — 
drapery and upholstery, for example — as 
well as with the interior and window dis- 
play divisions often helps smooth out pro- 
duction difficulties, for the drapery buyer, 
for example, may know of a certain source 
of supply where a material can be obtained 
for a particular display purpose. 

“A display production shop should be 
recognized as a more or less separate entity 
and not an offshoot of another different de- 
partment, such as maintenance,” Berney 
concludes. “In this way one can concen- 
trate on display, turn out more original 
work, and turn it out on time.” 


Pacifico Joins 
Strauss Display 

A. Pacifico is now with Strauss Window 
Display Service, Orange, N. J. He was 
formerly with the display staffs of Bam- 
berger’s and Michaels Department Store, 
of Newark. 











Display Factor 
To Marry 

March 23 has been selected for the wed- 
ding of Harold Senker to Miss Beatrice 
Levitt. The groom is with Display Mar- 
keters, Inc., Philadelphia. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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HANSEN 
PRECISION MADE 
STAPLES 


PRECISION made for quality tack- 
ing and fastening, Hansen Staples 
are packed in the distinétive Hansen 
BLUE BOX. Vest-Kits for Display and 
Sign Men. 
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Hansen Tackers — teamworking for 
best results with Hansen Staples — 
are now fitted with the advanced 
Take-up Jaw, which keeps Tackers 


tacking. REQUEST 
FOLDER 


FAGya A.L.HANSEN MFG. CO. 


5041 RAVENSWOOD AvE.. CHICAGO 40. ILL. 
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YUCCA POLES 


YUCCA POLES for high lines. i Convert into sign posts, fences, tree flower and myriad 
other effects. 1” to 10” diameter; 6 to 12’ high; 90c up. 
WOVEN BAMBOO- these hand woven mats of split bamboo and natural color are strong 
and lightweight; adaptable to many structural purposes and countless 
unusual ideas. 314’ x 5%4’—$3.95. 
WOVEN PALM fronds newly arrived from Tahiti. Natural honey brown color or painted 
to order. Approximate size 2’ x 7’—$17.50 doz. Colored—$28.90 doz. 





BAM BOO BLOCK —a South Seas erector set! By the use of wooden dowels or reinforced 

decorative rope (in the hollow ends of the bamboo) any design from 
a flat wall to a surrealistic effect can be attained; only the designer can limit this structural raw 
material. 12” x 12”—$15.00 doz.; 12” x 18”—$21.00 doz. 


SINGAPORE MATS this South Seas style mattress of alternate greenish wheat straw and 
honey colors (handwoven of '%” strips in diamond design) is a raw 


material of a thousand uses—whether for window or interior; cut into strips, diamonds, or leave in the 


original size. 5’ x 6’—$7.95. 
WRITE FOR CATALOG 
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Write for photos 
Mfg. and Sold by 


Durable Displays Inc. 
2010 S. Halsted Street 
Chicago 8, Ill. 


V 


Also Sold and Displayed by 


Nat SIEGEL Inc. 


39 W. 37th Street 
New York, N. Y. 
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The Cupboard Is Bare 


ODAY, the “retail promotional cup- 
board” is pretty bare in the advertising 
offices of most manufacturers. 

There is evident, on all sides, a broad 
tendency to start off precisely where these 
programs left off three and four years ago. 
If these promotional materials and ideas for 
several years back suited retaid require- 
ments to a “T,” that gap between 1942 and 
1946 still couldn’t be bridged that easily. 
3ut everyone who has ever poked around 
the neatly tied bundles of waste paper 
picked up by junk men at retail stores 
knows that retail promotional material 
seldom hits the bull’s eye. 

Let’s take a look at some of the factors 
that suggest new approaches to dealer help 
programs: 

More new stores are being planned for 
now than ever in our history. And more 
stores will be modernized, improved, en- 
larged than ever before. If you were a re- 
tailer in a medium-sized city, what would 
you do for expert store architectural guid- 
ance? There are precious few places to 
which the merchant can turn for assist- 
ance. 

Manufacturers in almost every industry 
would find that such assistance would be 
keenly apprectated by retailers. And don't 
think exclusively in terms of plans for entire 
stores. Departments and sections are also 
to be improved—in immense numbers. Re- 
tailers will welcome guidance in these de- 
partmental and sectional improvements. 

With the exception of the biggest stores, 
retail accounting is archaic. That is really 
tragic because taxes, the increasing tempo 
of competition, and other factors demand 
fine-tooth and pin-point accounting in re- 
tail stores. The automobile manufacturers 
have provided their retailers with splendid 
accounting systems. So have some of the 
large rubber companies and a few other big 
companies. But there are scores of fields— 
actually scores—in which retailers receive 
no accounting guidance of any kind from 
manufacturers. 

Retailers have complained for years that 
most displays, counter cabinets, etc., offered 
by manufacturers haven't been “retail,” and 
have been too selfish. Such display material 
will be even less welcome in the future be- 
cause so many of our better retailers are 
thoroughly sold on the principle of related 
selling. They don’t want to feature just one 
item; they want to feature two or more that 
are logically related. Tek toothbrush is 
currently offering druggists a display that 
contains space for the display of other 
merchandise. 

There has been a general tendency to 
plan one “line” of dealer helps for all of 
the accounts on a manufacturer’s books. 
But this overlooks two facts: First, most 
manufacturers get from 60 per cent to 75 
per cent of their volume from no more than 
25 per cent of their accounts. These better 
accounts should get the major share of the 
dealer-help dollar and should get more 
elaborate programs. Second, many manu- 
facturers are selling through amazingly 
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varied outlets. The display that may <.it 
the electrical appliance dealer may not t 
the variety chain—yet that is mere 
small sample of the variation in outle f 
any number of resources. Westinghouse 
offers a book of ideas for small accou 
and a book for large accounts. 

It is obvious from the points we have 
covered that dealer programs must include 
ideas; material and information assOciated 
with the peculiar problems of this era. 

However, such “helps” as mats, window 
and counter posters, radio scripts, price 
tickets, permanent signs of many types, 
copy suggestions, window layout sugges- 
tions, etc—all these and a score of other 
“helps” that have been employed for years 
will be just as valuable in the future as 
in the past. There is only one proviso— 
they must be done in the spirit of 1947, 
using 1947 materials, 1947 concepts. 

(Condensed by Advertiser’s Digest from 
Grey Matter, published by Grey Advertising 
Agency, Inc., 166 West 32nd street, New 
York City.) 





Packaging Award 
Goes To Ponds 


Pond’s “Dreamflower” talc has won the 
Certificate of Award for the greatest mer- 
chandising value gained from packaging de- 
sign (in the toilet goods and drug sundries 
division) for the year 1946, it has been an- 
nounced by Syndicate Store Merchandiser, 
sponsor of the llth Annual 5c to $1 Pack- 
aging Contest. Judges included Carl V. 
Haecker, display head and assistant sales 
promotion director, W. T. Grant; L. O. 
Shockley, McCrory Stores, and Martin Ull- 
man, package designer, all of New York City. 

Certificates were announced also in eight 
other fields of merchandise, three awards 
being made in each group for greatest 
merchandising value gained from packaging 
design, greatest counter display value, and 
best use of materials. 





New Additions 
To Di-Noc Line 


The Di-Noc Company, Cleveland, manu- 
facturer of “Di-Lon” wall coverings and 
display materials, announces the availability 
of a wide range of new patterns that are 
authentic reproductions of wood grains, 
marbles and leathers. New subjects include 
western saddle and ostrich in leathers, 
quilted fabric in yellow, green and blue, and 
Chinese porcelain in both light and dark. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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HOBBY DISPLAY VALUABLE 
[Continued from page 67] 


of matches, lacquered; dishes made from 
bri liantly colored serpentine, lacquered; 
bo. k-match covers; glassware of different 
per ods; rag dolls. Most of these were 
art cles made by the contributors themselves. 

ey were all carefully marked with name 
an address of the contributors and ofttimes 
an explanatory legend was included. 

iis 69th anniversary window series of 
Julius Gutman’s was outstanding in that it 
dre greater crowds at amazingly less 
expense than any other such event the store 
ever held. 





New York Manufacturers 
To Plan Promotion 

Pointing out that the official Display 
Market Week to be held in Chicago begin- 
ning June 23 does not afford New York 
City display manufacturers time enough to 
reach their national market, the following 
letter has been sent to members of the Na- 
tional Association of Display Industries. 
It is over the signature of Albert Bliss, 
Bliss Display Corporation: 

“It has been suggested that the New York 
nembers of the NADI meet for dinner to 
discuss the possibility of an informal, un- 
official city-wide promotion emphasizing to 
the market that New York is the display 
market of the world. 

“The point has been brought out that 
during the month of June we New York 
members will have only five concentrated 
days in Chicago to attempt to reach our 
national market. All advertising, publicity 
and exploitation done by the industry at 
large will be concentrated on this five-day 
period. With this in mind, we should very 
much like to meet with the other New York 
members with some concrete plan of how 
the display mamufacturers in New York 
City might best promote the New York 
market. 

“We shall meet for dinner on March 24 
at 6 p. m. at the Hotel New Yorker. The 
om will be announced on the bulletin 
board in the lobby under the heading ‘Na- 
tional Association of Display Industries.’ ” 


display factors as reflecting the general 
dissatisfaction of many NADI members with 
the “inadequate and mixed-up” arrange- 
ments for showing their products at the 
Chicago event. Numerous members have 
felt the administration’s action unfair in 
giving charter members of the association 
first choice of the space. Others have com- 
plained that when they were conservative in 
reserving space, the requested amount was 
in half—whereas others who purposely 
their space requirements high to allow 
such a cut are amply provided for. 





Hawaiian Display 

Called "Improving" 
'e Emerson Thornton, general manager 
Aloha Land Display, Honolulu, reports 
a general improvement in display in 
Islands is to be noted; he writes: 
‘splay is improving in this area by 
s and bounds (not that there is not 
mn for it). Several local clubs and 


nizations are doing their best to get 
merchants to display their wares more 
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attractively for the benefit of the incoming 
tourist trade, and are meeting with a good 
response. There is a big demand for ma- 
terials, fixtures, equipment, and an _ ex- 
ceptionally big demand for good quality 
mannequins. 

“We manufacture a variety of plastic 
fixtures and this field is enjoying a brisk 
boom now that our long shipping strikes 
are over and we are at last getting ma- 
terials with which to operate again. During 
the past week we received two shipments, 
or rather parts of shipments, that started 
on their way in August, 1946, for the Christ- 
mas trade! So you see we do have worries 
out here.” 





One-Man Exhibition 
For Purdy 


A one-man show of the water colors of 
Robert Purdy, of the display staff of Revlon, 
New York City, opened at the Ferargil 
Galleries, 63 East 57th street, on March 10 
and continues through March 22. It is 
Purdy’s fourth such show. 





Special Outdoor Displays 
Are Baek Once More 

The Arvey Corporation, Chicago and Jer- 
sey City, reports that raw materials are 
once again available for the production of 
“Impervo” weatherproofed cardboard out- 
door displays. Used extensively before the 
war, the “Impervo” process seals and 
weatherproofs displays so that the printed 
surface retains its color and brilliance dur- 
ing many months of outdoor use. 

An actual field test was made recently on 
a display produced for the Standard Oil 
Company of Ohio. The cardboard unit, 9 
feet in height, stood up under temperatures 
ranging from 64 to —20 F., wind velocities 
ranging from 9 to 53 miles per hour, total 
rainfall 4.77 inches and snowfall 16.6 inches. 





Plaques To Be Given 
For "Swim" Displays 

Special plaques are being prepared by the 
Swim-for-Health Association, New York 
City, to be awarded for the best window 
displays used in promoting the twelfth Na- 
tional Swim-for-Health Week during June 
23-28. Complete information on the cam- 
paign will be sent retailers soon, including 
details on the display material to be made 
available by the association. 





"Open" Display 
For New Shop 

A complete view of the store interior is 
provided by the open-front display treat- 
ment of the New Lisbon Shop just opened 
in St. Louis. Traffic flow is made easier by 
a curving lay-out within the store. 





Williams Appointed 
By Fren-Zee 

Fren-Zee Store Equipment & Fixture 
Company, New Haven, Conn., has appointed 
J. Duncan Williams as associate of the 
firm to handle Fren-Zee accounts in the 
South. A resident of Shreveport, Williams 
has been connected with display for nearly 
30 years as a displayman, teacher of dis- 
play classes, and counsellor. 
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The Newest Tdea 
for GLAMOROUS 
DISPLAYS 


SHEL-A-MAT 





There zs something new in display materi- 
als...and it’s sensational! Shel-A-Mat is 
new in texture and new in its unusual, 
three-dimensional surface of fine, shapely 
shells. Choose a vibrant grass green, or 
eleven other decorator-styled colors for 
Spring and Summer. Use Shel-A-Mat for 
flooring, for background settings, for shad- 
ow boxes, for draping, for single or mul- 
tiple sets. Shel-A-Mat is exceptionally 
versatile, and as durable as it is beautiful. 
Its non-crushable surface is both flexible 
and waterproof. can stand the wear and 
tear of continued use. 


FREE NEW COLOR SAMPLER 


Let the new Shel-A-Mat sampler help you 
in your planning. Write for free swatch 
sampler today. 


OTHER TIME-SAVING DISPLAY BOOSTERS 


Your display dealer is now showing the 
new Sherman pictorials and background 
materials. They’re colorful and eye-arrest- 
ing. Important, too, they’re great time- 
savers in installation. See them at your 
display dealer’s! 


Sheemun 


PAPER PRODUCTS CORP. 


Newton Upper Falls 64, Massachusetts 


Los Angeles . New York . Chicago 






































SPARKLING WHITE PLASTIC SNOW. 
PACKED IN ONE AND TWO BUSHEL 
CONTAINERS. VERMIN-PROOF, RE- 
USABLE. SPECIAL sladctic snom 
DISPLAY PRODUCTS INCLUDE 
SNOW BALLS, BELLS, STARS, 







WRITE FOR NAME 
OF YOUR NEAREST 
WHOLESALER 
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PAPER PRODUCTS CORP 


2943 E. Warren Ave. 
Detroit 7, Michiaan 
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STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 
how to do every phase of window 
display work. Carry out our instruc- 
tions in your own windows and 
learn while you eorn. 






Largest and oldest school of its kind. 
Founded 1904. 


Write for literature. 


THE KOESTER SCHOOL 


300 W. Adams St., Chicago, III. 
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Fabric Draping 
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By H. NORMAN TAYLOR 
Birmingham, England 


T IS only when we turn the pages of 
sketchbooks of the last 25 years 

that we realize the great change which 
has taken place in displaying fabrics. 

Only a few years ago, the great aim and 
ambition of the draping expert was with 
exclusive care and deftness, to excel in the 
elaborate folding of material over a dome- 
top, cylinder-top or similar stand; thus a 
fitment supplied by the local shop-fitter and 
clever handling by the displayman 
constituted the ingredients for the first class 
display of fabrics. 

We've survived the growing pains of the 
modernistic and have 
emerged into something sensible and simple, 
but to a far greater extent dependent upon 
the use of imagination—that most important 
essential in the make-up of a modern dis- 
playman. 

Today 


our 


some 


style of display 


definite tendency in 
fabric displays to dramatize the merchan- 
previously the interest and 
attraction lay largely in the artistic draping 
of the materials .and the effective showing 
of their color and design. 

It would appear that the methods em- 
ployed in the presentation of other classes 
of merchandise and the injection of features 
of interest are at last being applied to this 
class of merchandise, the result being much 
greater originality. 

The advent of dramatized fabric windows 
has not meant a 


there is a 


dise, whereas 


lessened importance of 


the drape. This remains of primary signifi- 
cance and is utilized in most cases to form 
the fundamental and essentially artistic 
lines of design. 

Simplicity of design is now the order of 
the day. 

Very many different designs in drapes can 
be obtained by the sole use of some simple 
geometric shape, a plywood triangle or 
circle, a wooden block, a carpet tube, or 
even a plank of plain timber. A balanced 
display is, of course, essential. 


And now comes the handling of the 
fabric. First of all the correct “way” of 


the material must be decided upon; if it has 
a design, then it must be shown as it 
would be worn. Flowers must never seem 
to grow downward, or birds fly upside 
down. Care should be taken not to damage 
the fabric; with silks and taffeta it is far 
wiser to use fine pins, rather than a staple- 
gun. 

Suggested treatment of different fabrics: 

Soft silks should be draped in luxurious 
folds, and any attempt at severity or tight 
stretching is entirely wrong. 


Lace. Very beautiful displays can be 
made from lace flouncing, the method of 
treatment being similar to that for soft 
silks. 


Velvet should always be draped in folds 
and with the pile turning upwards; in this 
way the fabric is always made up. 

Woolens. The method of displaying 





ean cen 


| —A distinctly Southern atmosphere is given this fabric display by Del Le Sage, Harvey's, Nashville, 
by streamers of Spanish moss dangling from the ceiling and by clumps of palmetto— 
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woolen fabrics should be decided by their 
weight and weave; loosely woven dress 
cloths can be draped in very similar ways 
to those used for soft silks, while heavier 
cloths suitable for coats and suits are 
better shown with slight folding or pleating. 





Schack's Building 
Damaged By Blast 

\n explosion believed caused by a leaking 
gas main killed several people and totally 
destroyed a four-story building in the 
Southwest section of Chicago’s [Loop on 
Sunday, March 2, and damaged other build- 
ings in the area. Among the latter was 
the building occupied by Schack’s, Inc., 319 
West Van Buren street, awhere. more than 
30 windows were blasted out. 





Stensgaard Catalogue 
Now Available 


\ new spring and summer catalogue has 
just been released by W. L. Stensgaard & 
Associates, Inc., 346 North Justine street, 
Chicago 7, and is available on request. It 
illustrates more than 250 designs and prop- 
erties for the two seasons and includes 100 
illustrations and suggestions as to how 
these props and materials can be used effec- 
tively. 





Shipman Supervises 
Special Installations 

During the last week in February, Fred- 
eric Shipman, of New York City, visited 
Philadelphia and Scranton to supervise the 
installation of his newly patented movable 
apex mirror window. The franchise holder 
in Philadelphia is Lit Brothers, while in 
Scranton it is the Cleland-Simpson Com- 
pany, owner of the Globe Department Store. 
Mrs. Shipman accompanied her husband on 
both trips. 





Father's Day Material 
Being Released 


The Father’s Day Council, 50 East 42nd 
street, New York City 17, is now releasing 
its official store window and interior poster 
and display material for father’s Day. 
Various kinds of posters, streamers and 
similar equipment is provided at nominal 
cost. Father's Day will be observed on 
June 15. 





Brokaw Now With 
Meacham's 

\rthur Brokaw has joined Meacham’s, 
Fort Worth, as display manager. He suc- 
ceeds Merideth Rose, and was formerly with 
Robert I. Cohen, Galveston, and Buttrey’s, 
\ustin. 











We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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wesla = for Spring 


to Liven Window & Counter 








' SE these bright 
splashes of color as effective shopper- 
stoppers. Bold blues, greens, reds, pinks 
and yellows lend a gay fiesta atmosphere 
to the store—a can’t-be-ignored reminder 
of spring and spring-buying. 


Let your windows and counters be the first with 
this colorful welcome to spring. Write today for your 
free copy of Catalog No. 436 which illustrates in full 
color the marvelous Emkay selections of garlands and 
centerpieces for striking store display. 


Emkay Candles aie 7 


Syracuse 1, N. Y. Your Copy of Catalog No. 436 








JOBBERS 


WE MANUFACTURE ALL KINDS OF 


PAPIER MACHE FORMS 


Ladies' and Men's Coat, Suit, and Sweater Forms, Blouse, Lingerie, Bras, Etc. 
Metal stands supplied at most reasonable prices 


For particulars, write 


ACTION FORM CoO. 


265 WEST 17TH STREET NEW YORK II, N. Y. 
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The BINDER you've been 
loohing far... 


e SUBSTANTIAL CONSTRUCTION 
e IMPROVED REMOVABLE BARS 
e CLOTH BOUND  e HOLDS 12 COPIES 





These binders are beautifully bound in maroon, with the 
title in gold. Each holds a full year's issues of DISPLAY WORLD. 
Insertion or removal is easy and fast. Keeps your copies clean 
and handy for reference. 


$2.50 Each 


POSTPAID 


Orders accepted for UNITED STATES AND CANADA ONLY because of 
shipping difficulties. 


DISPLAY WORLD . CINCINNATI I, OHIO 
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Display Department 
Votes On Union 


The question of unionization, which hz 
bobbed up in a few display department 
from time to time, got a hearing recent! 
in both the window and interior displa 
divisions of Lord & Taylor, New York City 
when the State Labor Relations Board 
authorized a vote on the matter. The Re 
tail, Wholesale and Department Stor: 
Union, CIO, was the agency involved. 

In the window display division, 10 person 
were eligible to vote and all 10 voted against 
the union. In the interior display section, 
12 were eligible to vote; one refrained from 
voting, and the other 11 voted for the 
RWDSU to act as their bargaining agent 

Henry Callahan is in charge of window 
display for Lord & Taylor, while John 
Robert Riley heads the interior display 
department. 





Displayer Announced 
By Alan, Springfield. 

Moulded of “Lustron,” an all-plastic one- 
piece displayer called “The Show-Off” has 
been produced by Alan Manufacturing Com- 
pany, 1537 Main street, Springfield 3, Mass. 
Especially treated to prevent static elec- 
tricity from attracting lint to the unit, a 
wide variety of merchandise can be shown 
advantageously by the displayer. Another 
feature is a built-in card holder. 





Paper Display, Inc., 
Is New Firm 

Located at 56 Cooper Square, New York 
City, a new firm has entered the display 
field under the name of Paper Display, Inc. 
Display properties will be made available 
in wire, fabrics, papier mache, and similar 
media. 

The firm is under the direction of Richard 
Hare, former instructor of stage design at 
Vassar, assisted by Jean Cumming, Rose- 
Anne Morgan, and Emily Malino. 





Display Angle Given 
Local Contest 

Merchants of Portsmouth, Ohio, are co- 
operating in a local promotion for spring 
in which each store displays, along with 
its regular merchandise presentations, one 
letter of the slogan “Spring Preview of 
What's New in Fashions and Home Fur- 
nishings.” Prizes will be awarded to shop- 
pers who correctly give the location of the 
various letters and write a brief essay on 
“Why I like to shop in Portsmouth.” 


To Study Art 
In France 

Anne Wiseman, of the display staff of 
Lord & Taylor, New York City, will leave 
soon for France to study art. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general 
consultation on display problems. No 
charge is made for this service, of 
course. 
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DISPLAY AT FAMOUS 
SAKS-FIFTH AVENUE 
[Continued from page 41] 


cheadise which will best fit in with his 
wir dows, and in most cases he is able to 
dictate the color of the merchandise. Choos- 
ing the merchandise to fit the windows 
ratier than moulding the windows around 
the merchandise represents a tremendous 
advantage, and Ring makes the most of the 
rtunity thus afforded. 

He has stressed imagination and ideas in 
the building of his department, and he makes 
the maximum use of those characteristics 
in his assistants by the device of frequent 
conferences. 

The windows, themselves, rely for their 
effect either on their pictorial or dramatic 
ualities. Lighting must, by rule, be incon- 
spicuous. To counteract this handicap, the 
most painstaking care is used in building 
color schemes. Great stress is laid on 
composition, exactly as in the painting of a 
picture or in photography. 

Ring is constantly searching for new 
effects. 

“We try to build a Broadway production 
in still life every week,” he says, “and with 
us it is just as they say about stage pro- 
ductions—‘it isn’t what you’ve done before; 
it's what your present production is like.’ 
You can’t rest on your laurels in this busi- 
ness. Your past windows are gone and for- 
gotten. It's only what you have in your 
windows this week that counts.” 

Ring makes preliminary display sketches 
only after a long and earnest conference 
which all members of the department attend. 
Another conference follows the completion 
of the sketch. After this get-together the 
sketch is put into finished form. Then the 
carpenters and technicians take over. Most 
of the props, aside from the most ambitious, 
are made right in the store. When the props 
are ready, another conference debates colors. 
Still anofher departmental get-together con- 
iders the choice of merchandise from with- 
in the department which has ordered the 
window in question. This conference, 
naturally, includes the buyer concerned. 

The last conference follows the actual 
installation of the windows. This meeting 
is a gloomy one when the effect has some- 
how or other failed to hit the target dead 
center. And the bitter fact is that this 
action prevails more often than not; the 
partment consists of a group of perfec- 
tionists, and they are rarely satisfied. It is 

ually rare that concrete suggestions for 
improvement are lacking. 

Particularly in the “action” windows, 

hich undertake to portray a scene in the 

of a mythical well-to-do person (or 
oup of people) reminiscent of the store’s 
trons, the installed window sometimes 
ils to carry the full dramatic impact of 

sketch. But after Ring and his assist- 
ts are finished, the window usually carries 
re punch than the sketch had. 

aks-Fifth Avenue display is definitely a 

e show. And it is an actual fact that 

ny people “follow” the Saks-Fifth win- 

ws as avidly as can be imagined. Com- 
inications are frequently received by the 

‘re commenting on an unusual effect, a 

stalgic childhood scene, an extraordinarily 

autiful window. 

‘he windows at Saks-Fifth Avenue are 
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IT’S THE KATS 


at 


TALLY - HO 
DISPLAY STUDIOS 


150 E. 28TH STREET 
NEW YORK CITY 16 


Life-size cat and kittens with 
silk ribbon in all colors. 































~ SWALI-WOVEN 
SPLIT BAMBOO MATS 


SPLAY ATERIA IMMER 
1D M L SUMMER DISPLAYS, DIVIDERS 
grt SPECIAL JOBBERS DISCOUNTS 07 BACKGROUNDS , FLOORING — 
; SA if Strong — Lightweight ? 

SS Size Approx. 34% ft.x5%%4 ft. | 
Packed 5 to a fro 


>, 
cA. 


SF. 8. "Noga seen 


ee : 
SALES COMPANY 


: TeL Tucker 6083 
833 S. SPRING ST., LOS ANGELES 14, CALIF. 



















Bamboo Cane Poles. = 
Minimum, 100 Poles 
1” to 134” Diameters » 


SELECTED STOCK 


¢ 


AFT. 
To 12 ft. Lengths 
F.O.B. Nogales, Ariz. 


to top off your Uy, ait 


mannequins woo 


Your own styles or 
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(NCORPORATED 





natural sketches duplicated if 151 W. 18th St. * New York City 11 
— desired. Designed for 





display mannequins of 
wry decripton.” | NEW WINDOW TRIMMERS AID! 
- Combination Hammer, Nail Puller 40c 


and Screw Driver. 
Fits your vest pocket. Each 


‘QOL Menem = <O> FY 


Mail orders promptly filled. No window 
trimmer should be without one. 
Send Trial Order Today 


RUDOLF ORTHWINE 35.%.i%c% 
THAYER & CHANDLER AIRBRUSH 


ai Fy made in the latest Fifth Ave- 
feome. cat. lh babe ss nue fashions—or your own 
we a \ description. Perfect fitting. 
a \G View [ETN Wholesale and Retail 
q xh: VEND FOr Ce ¢ NDLE For particulars write 


Window Display Equipment Co. 


WIGS 
Arranjay’s Wig Co. 


WIG SUPPLIES, 
DOMESTIC AND EXPORT 
32 WEST 20TH ST. 
NEW YORK CITY 
Telephone Chelsea 3-8340-1 
























— Th AN )! 
































525 West 36th St. New York 18, N. Y. 
really “pretty as a picture.” With equal USE THE 
certainty, they attract to the store the type OPPORTUNITY EXCHANGE 
of patronage it seeks. Ring says the secret 
P : : 4 For any WANT AD purpose: 
is contained in the foregoing account of POSITION WANTED POSITION VACANT 
his operations ... with a great big accent DISPLAY EBUIPMENT FOR SALE 
on the wholehearted cooperation of other REPRESENTATIVES WANTED 
store executives. $3.00 Per Column Inch — CASH WITH ORDER 
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POSITIVE! 
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| Mfgd. by 
THE C. |. TOGSTAD COMPANY 
Dept. DW-3 ~—-— Kokomo, Indiana - 








Sprinkle Color and Appeal Around 
Your Window Displays 


With Rich Colored Wood Flakes — Kubes — Chips 
WE SELL BY WEIGHT, NOT PER BAG, OR CUBIC FEET WHICH COSTS MORE 


Prompt shipments, colors for every season. Good for creating almost any kind of scenes. 
We also manufacture Lawn Grass, Stones, Tinsels, Diamond Dust, Pearl Chips, Sea Shells, 


Fibre Glass, ete. used for exterior and interior displays. Good around Tree Trunks, 
Borders, Islands, filling in blank spaces, and for refreshing flooring displays. No experience 
necessary, anyone can sprinkle them around. Can be adhered with adhesive to Paper, 


Wood, Fabrics, ete. 


TO GET ACQUAINTED WITH 
“KEW BEE KUT" PRODUCTS... 


We make a sample assortment of at least 40 items in various 
colors and sizes at $3.00 in Paper Envelopes (Handy for 
salesman or display manager to carry around or when 
traveling on the road) also made up in a set of Glass 
Bottles for $5.00. If both ordered at same time price is 
$7.00. Please send check or written order to defray cost 
of bottles, samples, labor, packing and parcel post. If any 
item is ordered from regular catalogue it is shipped on 
open account. 





No. |—Flat Wood Flakes 


NATIONAL SAWDUST CO., Inc. 


Display Dept. 
65 NORTH 6th ST. BROOKLYN 21, 0. F¥. 


“Be sure to specify Kew Bee Kut if you want the finest.” Catalogue furnished. 








QUALITY JEWELRY 
DISPLAYS 


No. 322—2 step padded black velvet 
platforms, trimmed in coral or tur- 
quoise, 17” x 614”, 13” x9”, $11.25 

No. 125—Black velvet covered 12” x 
8” base, leaves and branch green 
or black velvet, over all 25” .$11.05 

No. 204—4 individual sections, black 
velvet, trimmed with gold and 
black braid. Bottom 17” x 11” 
next 14” x 9”, 10%” x 6”, top 

‘ 8” x 34” $19.50 


BERT WOLFF, 329 S. Wood St., Chicago 12, Ill., Haymarket 9016 
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Miami Club Installs 
New Officers 


Installation of new officers, professional 
entertainment and a fashion show of Miami- 
made beachwear were highlights of the first 
1947 meeting of the Greater Miami Display 
Club, held recently at the McAllister hotel, 

Many display, advertising and retail men 
heard Ed Bedinger, Tropical Displays and 


i, 





—Standing at the microphone is Harry N. 

Lenhoff, Hartley's, newly elected president of 

the Greater Miami Display Club, Inc. Seated 

is Ed Bedinger, Tropical Displays, retiring 
president— 


retiring president, express his confidence in 
the new officers and the future of the 
organization. He was followed by Harry 
N. Lenhoff, new president, who spoke 
briefly, as did J. Kennard Johnson, execu- 
tive secretary of the Miami Chamber of 
Commerce and the Miami Fashion Council. 
The fashion show was staged with the co- 
operation of the Coronet Academy of 
Modeling. 

The new officers installed were Harry N. 
Lenhoff, Hartley's, president; Edward Par- 
ker, Bishop’s, vice-president; Bill Klein, 
Richard’s, treasurer; Mildred Duke, Bur- 
dine’s, recording secretary, and Thelma 
Hilton, Mangel’s, corresponding secretary. 

“Rome” Wayne, of Wayne _ Displays, 
arranged the excellent entertainment pro- 
gram. 


John Ward Wins 
$200 Prize 


Prize winners have been announced in the 
display contest sponsored by the East 
Michigan Winter Sports Council to pro- 
mote interest in winter sports in that 
region. First award of $200 went to John 
Ward, Heavenrich’s, Saginaw, with second 
place and $100 being won by Harry W. 
Weaver, Demery & Co., Detroit. Third prize 
was divided between C. J. Holmdahl, Rock- 
ford Dry Goods Company, Rockford, IIL, 
and G. C. Bowen, Henry C. Lytton & Co., 
Chicago, each receiving $25. 
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Chicago Club 


, ? Activities 1 | e 
Tessional \With an attendance estimated at about [T. 

f Miami- 150, the Chicago Dislpay Club held its sec- 

the first ond meeting of the year on March 4 at the L 

Display Triangle restaurant. Headlining the meet- 

er hotel, ing was a forceful talk given by Edward 

tail men Bradley Smith, author of “Develop Your 

ays and Executive Ability.” Following his talk, the 


( owd was entertained with 2 number of A limited quantity---Tone Craft 


selections by the 16-piece “Music Center 


Accordianeers.” 
It is the custom of Les Barofsky, new EAST ER VAI AN( E 


president of the club, to have meetings 


under the direction of well-known display 12" Wide 50' long 


personalities, and this one was under the 
supervision of Reed Schlademan, display Sparkling colors with eye-appealing Rabbits 
head of The Fair Store. 

Refreshments were served after the busi- and Easter Eggs. 
ness meeting, with Dave Rosen, Kaplan 


Products, acting as host. (formerly $3.50 ea.) Now $1.95 each 


Officers of the club announced that some “ 
While they last! 


40 new members have joined the organiza- 
tion during the past month. 


Several interesting events are planned for 

the future by the Chicago club. On Tues- MODERN DISPLAYS 
day, April 1, a meeting will be held at 
which time Phil Cooper, of the Chicago 1212 G STREET ®° N® W ® WASHINGTON, 5, D. C. 
Tribune’s metropolitan staff, will speak on 
“Let’s go to Press.” Lew Fonseca will show 
motion pictures of the 1946 World Series. 
Qn April 18 club members and their guests 
will attend a spring dinner dance at the 
Columbia Yacht Club. The meeting in May AYO N ET TI NGS 
will be highlighted by moving pictures of s R 

the All-American golf match and the Bob 


Hope and Bing Crosby match at Tam « x VE be 
ry N O’Shanter, plus a ten-minute motion pic- N 1( IRS 
pA a ture short by Sam Snead. | 
eated The club's annual spring golf tournament | | A IR | * 


stiring will be held at White Pines on Sunday, 


= e VEILINGS 


ce in Cavendish, Mutual Displaymen 


the To Meet In Chicago s MALI N E 
larry is i fs of ~s associated 


} 
| 
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se | 
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Display directors stores 
spoke with Mutual Buying Syndicate are planning 
cecu- to meet in Chicago during Display Market ALL COLORS AVAILABLE 
r of Week. Ed Osterland, Wm. Taylor Son & 
incil. Co., Cleveland, is chairman of the group. 
> CO- A similar meeting is being arranged by s 
of Morris L. Black, Strouss-Hirshberg Com- 
pany, Youngstown, who is chairman of the DINA MANUFACTURING co INC 
y N. display group of Cavendish Trading Cor- “7 . 
Par- poration. IMPORTERS & MANUFACTURERS 
lein, It is reported also that Associated Mer- 
3ur- chandising Corporation display managers 66 West 38th Street New York City 18 
Ima will meet during Display Market Week, but BRyant 9-8952 
y. lefinite arrangements have not been an- 
ays, nounced. 
ro- 
Kay Donovan Weds 
"Skeets" Guinn 
The wedding of Kay Donovan, of the 
lisplay department of W. T. Grant Com- 
the pany, and Harold “Skeets” Guinn took 
ast place recently. Guinn is with Jas. B. Wil- 
ro- liams, Inc., and previously was with Re- 
lat flector Hardware Corporation, Chicago. 
hn 
nd Al Bliss Poses Serves a = uses : the dip field 
r | 4-02. bottles . . . $10.00 per dozen 
- = a Ad oie Se onlin, 2 32-0z. bottles . . . $ 2.50 ats THE PLASTIC 
: cluded in the series of “Men of Dis- | P esas CEMENT 
k- tinction” advertisements featuring Calvert | Technical Specialties Company TECHNICAL 
1, : whiskey is Albert Bliss, Bliss Display Cor- | Manufacturing Chemists SPECIALTIES CO. 
Or poration, 460 West 34th street, New York | 100 Commansiet: Sirent, . etdan. 48, Mam. Malden. Mase. = 
= 
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CHARM and 


ATMOSPHERE 
for your displays 


| DP 





Authentic reproduction of Early 
American Spinning Wheel, expertly 
made of seasoned hardwood and 


hand rubbed to a rich antique-tone 
finish. 


Height, 40". Price, $65.00 
F.O.B. Normandy, Mo. 


This handsome, sturdy "prop" 
will give added interest to dis- 
plays promoting fine wool suits 
and dresses, wool neckwear, 
knitted goods, fine yard goods, 
colonial furniture settings, store 
anniversaries, and _ countless 
other occasions where a quality 
atmosphere is desired. 


ORDER DIRECT FROM 


RAY LARSON STUDIOS 


Manufacturer and Exclusive Distributor 


2362 Rockdale Normandy 21, Mo. 


Cedar & Birch Displays 


CEDAR BARK IN SHEETS 
CEDAR AND BIRCH POLES 
RUSTIC FURNITURE 
SPECIAL DISPLAYS 

BIRCH BRANCHES 

CEDAR SLABS 

BIRD HOUSES 


RUSTIC FURNITURE CO., Inc. 


“Parkcraft”’ 

Phone 68 Day— —Night 147 
Black Horse Pike at R. R. 

Williamstown, N. J. 




















® Please Mention DISPLAY WORLD When 
Writing Advertisers 
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Narrow Space Problem 
Defeated By Design 


OBODY questions the value of modern 
N design in boosting sales volume, but 

few realize the opportunities offered 
by good modern design to create entirely 
new sales openings. 

Barney Gerstein, Sam Paradise and Al 
Goldstein, owners of the new Jarman shoe 
agency at 136 Main street, White Plains, 
N. Y., not only realized these opportunities 
but cashed in on them. 

They established with great success the 
first Jarman agency in a suburban commun- 
ity (in line with the new decentralization 
move to bring city shopping facilities to 
smaller centers) and called in expert assist- 
ance to whip almost insurmountable prob- 
lems of display, location, and unsuitable 
store space. 

Their biggest hitch was inability to se- 
cure store area with sufficient frontage to 
use the regulation Jarman display layout. 
The second biggest was the extreme depth 
(86 feet) of the available store space in 
relation to its width (15 feet). 

The owners called in Caponnetto & Rose, 
New York City store design firm. The 
designers were confronted with an unusu- 
ally deep, narrow-fronted store adjacent to 
a motion picture theatre and overshadowed 
by the theatre’s flaming marquee. 


To bring the store out and distinguish 
from the theatre, Caponetto & Rose cor 
trasted a black Carrara glass front to the 
adjoining lights and carried the Carrara 
well up to form a background for the Jar- 
man sign. 

The next problem was display space on 
the narrow frontage. Working inside 15 
feet, Caponnetto & Rose hit upon a striking 
unbalanced plan to work out the difficulty 

On the right wall of the deep entrance 
they placed one large show window. Then 
they riveted attention on the left wall by 
designing three cubical display windows. 
Although these three were not of the same 
size, balance was obtained by exposing the 
outermost window as a glass ¢ube, thus 
focusing attention of the major flow of 
Main street traffic on the merchandise dis- 


plays. 

The visual front treatment broke down 
the barrier between show windows and 
actual sales area, thereby reducing the 


apparent depth of the store interior. 
Diagonal stripes in the terrazzo floor were 
designed to guide the eye to the interior, 
and doubled the apparent width of the front. 
Apparent store depth was further cut 
down by use of a dark toned flush ceiling 
which contrasts with the strongly lit rear 


ES FOR MEN 
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rear wall and bring it closer to the 2 ; 
me g This new manual shows you exactly 
lo. z, narrow sales area. ‘ 
onne - Rose designed the whole : ; 
apne tto & rte 8 From psychological effects of individual H : 
rior in two tones of earth rose, dark | colors on people—to specific formulas for $ How to use COLORS : 
the ceiling, light for the walls, matched | mixing colors to meet the requirements § ‘ 
: : , of artists, painters, decorators, etc.—this ' ¢ 
th: color scheme with pickled oak fixtures, | jew manual brings together the import- ie e | H 
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Arthur Eisen will travel Maryland, Wash- ' for B days’ Rong waynes on approval. In of I = ‘ 
SaEee . . PR —_ send $4.50, plus few cents postage, or return book postpai 
pon ington, D. om Delaware, \ irginia, West (Postage paid om cash orders.) 
onl Virginia, New Jersey, Connecticut, Massa- ees : 
» the chusetts, and New York; Irving Shapiro tas ? 7 
, will make Ohio, Pennsylvania, Michigan, | + “°°"*— 
ais Canada, and Buffalo, Syracuse, Albany and | + City and State 
re ; i P : ‘ 
wotes Rochester in New York. Jim Logan will ‘ Company 
pom handle Northern Illinois, Indiana and Wis- | $ Position : manne DW-3-47 
° z am T 5 (For Canadian price, write Embassy Book Co., 
: consin, and, as in the past, the entire West | : ts Wisheead Street ie. Seneke 3) 
siting coast will be taken care of by C. Barrango | (...2.... eee ee ee eeins LEER: iy EB | i aie SO eae 
Company, San Francisco. 
rear ‘ 








Winners Announced 


In Lakeland Contest 
In a display contest sponsored on behalf 0 CQ) 
of Lakeland sportswear, the three window f 
displays selected by the judges as top win- 
ners were by John Hammond, Geo. Innes 


Company, Wichita; Walter R. Morgenweck, 

R. J. Goerke Company, Elizabeth, N. J., th 

and R. Paul Hale, Hartman’s, Alton, III. OT é 
Judged as next best were the following 

entries: Hans Carstens, Davidson Brothers, a 

Sioux City, Iowa; Franklin W. Pautz, T. E. 

\hern Company, Fond du Lac, Wis.; Leslie 

D. Slack, Wurzburg’s, Grand Rapids; Gene e 

Grace, Klee Brothers, Chicago, and W. E. 

Mixon, Kresge Department Store, Newark. pecia um er 

Store Planning Discussed e 

By Kawneer Representative 


Store planning and lighting were dis- 
ssed by Trace Christensen, Jr., The Kaw- Mt AY i SS U E 
er Company, Niles, Mich., at the meeting 
the Cincinnati branch of the Illuminating f 
gineering Society on February 17. Chris- Out May 15: 
nsen is known for his work as a designer 
store fronts and As in charge of archi- e LARGER IN SIZE 
tural design for Kawneer. 

e MANY SPECIAL FEATURES 


e COMPLETE ADVERTISING SHOWING 


Don’t forget — send in your news 














: items about all happenings in the dis- 
F play field: births, deaths, marriages, 
i changes of position, anything pertain- 
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where, 


























DISPLAY WORLD 



















CENTRALLY LOCATED FOR 
* CHROME RACKS 


*PLASTIC PROTECTORS PLAST/C*WO0D- WIRE 


SHOULDER COVERS * DISPLAY FIXTURES 


LINGERIE FOLDERS : 
MERCHANDISE Poucnes ° “WOHTING FIXTURES 
* RACK COVERS 


GARMENT BAGS 
WRITE FOR OUR CATALOGUE: 


* GARMENT HANGERS jn 


















RNER INC. 










You! MORE THAN EVER 


You need price tickets 


INDIVIDUALLY with “buy” appeal. 


PRINTED 





With your Store 
Name and any 
ass‘t of prices 
imprinted. 





SMART APparry 






















FOR EVERY 
DISPLAY 
PURPOSE 





Send for our complete catalog 


DISPLAY Wlarketers, Duc. 


227 S. FIFTH STREET, PHILA. 6, PA. 
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Bendix Spot Display 
Aids Demonstration 

A display available from Bendix Home 
Appliances, Inc., South Bend 24, provides 
an eye-catching setting for the Bendix auto- 
matic washer and serves to direct people in 
department stores, public utilities and furn- 
iture stores to a demonstration in another 
part of the establishment. 

The display consists of a wooden, black- 
lacquered base for the washer and a three- 
colored shadow-box 23% inches in diameter 
which projects above and behind the ap- 
pliance. Directions for reaching the demon- 
stration may be lettered on a 3 by 5 card 
which is located in the lower portion of the 
circular sign. The inscription reads: “See 
its magic for yourself—Bendix automatic 
Home Laundry. See demonstration .. .” 

Three inches deep and lighted inside, the 
shadow-box is made with “Masonite” back 
and fibre frame. The base dimensions are 
26 by 30 by 6 inches. 





Display Class Meets 
In Darling Showrooms 

The regular weekly class in display tech- 
nique of the School of Retailing, New York 
university, was held in the showrooms of 
the L. A. Darling Company’s New York City 
office the evening of February 20. M. B. 
Nellegar, display manager for W. T. Grant 
Company, instructor for the course, con- 
ducted the class through the showrooms and 
demonstrated the use of the various types 


| of equipment. 


Forty class members attended, and were 
divided into two groups to facilitate hand- 
ling. L. Carl O’Keefe, manager of the 
New York office, spoke to one group on the 
construction of papier mache and composi- 
tion figures, while J. F. Maxwell explained 
the fabrication and finish of metal and clear 
plastic display units to the second group. 





"Di-Lon" Brochure 
Is Offered 

A very attractive brochure, including 
several large reproductions of the material 


known as “Di-Lon,” is now available on 
request from the Di-Noc Company, 1700 
London road, Cleveland, or from branch 
offices in Chicago, New York City, Los 
Angeles, and other large cities. 

The material reproduces faithfully the 


warmth, color and character of fine woods, 
marbles and leathers and has numerous dis- 
play applications. It is available, in most 
subjects, in sheets 32 by 48 inches; some 
patterns are to be had in rolls 32 inches by 
1534 yards. Patterns are reproduced by 
the photographic gravure process on dur- 
able, especially processed heavy paper. 


Big Contest Planned 
By California Group 

A nation-wide display contest is being 
planned by California Apparel Creators for 
later this year. Details have not been re- 
leased as yet, but it is reported that the 
first prize will be an all-expense paid trip 
for two to California. “Something Wonder- 
ful Happens when You Wear Clothes from 
California” is the theme being promoted by 
the organization. 
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SDA STAGE IS SET 
[Continued on page 58] 
\lerchants’ breakfast—May 5; this func- 
tion is a welcoming affair for all visiting 
merchants. 
Opening program—May 5; this will be 
held in the Starlight Roof room of the 


Jung hotel. This will include the invoca- 
tion, introduction of visiting dignitaries, 
city officials and guests, and a _ general 
welcoming program to all visitors. (This 

will be announced in full detail 


program 
next month.) 

Sight seeing tours for the visiting ladies; 
this is sponsored and conducted by the 
SDA women’s auxiliary. 

Speakers and demonstrations—May 6; this 
will be a short speaking program held in 
the Starlight Roof room the morning of 
the 6th. (Speakers to be announced next 
month.) Demonstrations will be held in the 
two stages arranged in the lounge section. 

Excursion boat ride and tea for the visit- 
ing ladies—May 6; this is sponsored and 
conducted by the SDA women’s auxiliary. 

SDA election—May 7; this will be the 
1947 general election of the Southern Dis- 
play Association, participated in by all active 


members. This will be held in the after- 
noon in the Starlight Roof room. 
SDA women’s auxiliary election and 


luncheon—May 7; this will be the general 
election of the women’s auxiliary and will 
be held in the Gold room of the Roosevelt 
hotel. 

SDA conference masked ball and dance— 
May 7; this will be held in the Grand Ball 
room of the Roosevelt hotel at 10 P.M. It 
will be a costume affair—masked—Mardi 
Gras style and will feature presentation of 
the newly elected SDA officers, guests, and 
entertainment. This is sponsored entirely by 
the Southern Display Association. 

This will wind up all planned functions. 
We are keeping these down to a minimum 

allow those attending sufficient time to 
view the many exhibits, conduct their busi- 
ness affairs and visit the interesting city of 
New Orleans. 

\ll exhibit spaces are gone. The follow- 
ing gives the list and booth numbers. You 
can find their location from the accompany- 
ing chart. We have been forced to break 
up the Rose room section into four smaller 
booths, instead of one big exhibit space as 
originally planned. This has been necessary 

we have lately been swamped with re- 
for exhibit space, and this was a 
eans of accommodating a few more ex- 
Booths numbers 26, 27, 28 and 30 
We have moved 


loorway. 


juests 


bitors. 
located in this 
28 in order to clear the « 


room. 


Sample Rooms—Roosevelt Hotel 
Hugh Lyons Company, Lansing, Mich.; 
<. Greneker Corporation, New York City; 
Display Products Company, Los Angeles; 


Carrata Company, Los Angeles; 5. Grant 
Silvers Company, Los Angeles; 6. Pacific 
‘motions Company, Los Angeles; 7. B. A. 
bs Company, Los Angeles. 

\l Halverson, Los Angeles; 9. Allied 
splay Materials, New York City; 10. 
mely Service Company, New York City; 


A. Lutz & Co., New York City; 12. Dave 
irkman, Los Angeles; 13. Display Effects, 
s Angeles; 14. Tabery Corporation, Los 


Angeles; 15. 
Angeles. 
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General Display Studios, Los 


Exhibit Booths—Jung Hotel 


Booth 1, Standard Fixture Company, 
Dallas; Booth 2, I. K. Stevenson, Land o’ 
Lakes, Wis.; Booth 3, Nat Siegel Company, 
New York City; Booth 4, Marshal Moody 
Company, Dallas; Booth 5, Earl W. Gast- 
hoff Company, Danville, I1l.; Booth 6, Cappel 


Display Company; Booth 7, Jay Howe 
Studios, Chicago; Booth 8, E. P. Coffee 
Company; Booth 9, Peter De Luca Com- 
pany, Los Angeles; Booth 10, W. E. R. 


Ribbon Company, New York City. 

Booth 11-12, Fritz Oltmanns Company, 
Omaha; Booth 13, Jack Fougerousse; Booth 
14, Grimm-Lambach Company, St. Louis; 
Booth 15, Jas. B. Williams, Inc., New York 
City; Booth 16, Everetts-Frederickson & 
Soper Company, Kansas City; Booth 17, 
Fox Display Company, Fort Worth; Booth 
18, Artcraft Display Company; Booth 19, 


Rip Studios, New York City; Booth 20, 
Natural Creations Company, New York 
City. 


Booth 21, Wray Williams Company; 
Memphis; Booth 22, Schack’s, Inc., Chicago; 
sooth 23, Brunn & Bertheim, New York 
City; Booth 24, W. M. Zeppen-Field Studios, 
Los Angeles; Booth 25, Scheuer Creations, 
Inc., New York City; Booth 26, Lands Com- 
pany, Philadelphia; Booth 28, Tomorrow’s 
Displays; Booth 30, J. F. Wallace Company. 

At the present time we are in full swing 
preparing the many finishing phases of the 
show, such as decorations, leaflets, badges, 
souvenirs, registration arrangements and 
official program. The latter will again be 
a beautiful conference memo and keepsake 
and will be distributed to all in attendance. 

Again we urge you—if you have not 
already sent in your reservation request, do 
so immediately. Do not wait; assure your- 
self of definite accommodations. You will 
not want to miss this outstanding display 
event and a chance to visit the beautiful, 
interesting city of New Orleans. Remember 
the date, May 5th through the 8th. We will 
see you here. 





James Sims Opens 


Own Business 

For many years in charge of display for 
John D. Gerber Company, Memphis, and 
store superintendent since his return from 
the navy, James D. Sims has resigned in 
order to form Decorators, Inc., specializing 
in home and office decoration. 





Collier Heads Display 
For Emery-Bird-Thayer 





George Collier is now display manager 
for Emery-Bird-Thayer Company, Kansas 
City, Mo. Formerly first assistant for the 


past two years, he replaces George L. How- 
ard, resigned. 








Don’t forget — send in your news 
items about all happenings in the dis- 
play field: births, deaths, marriages, 
changes of position, anything pertain- 





ing to display or displaymen any- 
where, 
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New 


Chessman Displayer 


Adds Class 














Place this sturdy, compact Chessman Displayer in 
your windows, on ledges, in cases—it adapts itself 
to most any kind of display. 

16” high and 11” in diameter, it weighs about 
15 lbs. and attracts men, women and children alike. 
Has real utility. With slots in 2 places to accom- 
modate shelves, it can be used singly or in multi- 
ples of combinations to form tables and displayers. 
Finished attractively in antique ivory, ebony, 
bronze, and white — or you may order them 
finished any color you desire. 


$12.50 ea. with 2 plate glass shelves 


Plate glass for other combinations can be furnished 
separately. Order today. 


MIDWEST MANNIQUINS 
Get More Attention 





Lifelike Manniquins for infants departments are 
irresistible in four realistic baby poses, offering an 
infin'te variety of display possibilities for showing 
jackets, bonnets, rompers, dresses, etc., in infants’ 
Our baby manniquins are 6 months, life 


wear. 
size, 24’ high, with adjustable arms. 
CT eee eee $75.00 
PI bg doc caw anaes mecntsan 19.75 


Sitting Baby with removable leg.. 21.75 


MIDWEST 


MANNIQUIN DISPLAYS 





532 N. WATER ST. MILWAUKEE 2, WIS. 


Jobbers inquiries invited on Baby Manniquins and 
Chessman Displayers 
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CENTURY STREAMLINED FRESNELITE, JR. 


DRAMATIZES DISPLAYS 


Small—compact—modern design—low wattage units— 
in minimum groups of three—located in vertical position 
on either side of window—CENTURY FRESNELITE JR. 
(only 100 watts}—so easily concealed—gives startling 
dramatic results of accent—color—shadows. 


(See Present Bonwit Teller N.Y.C. Installation) 
Heat-resisting 3° fresnelens—Alzak reflector—adjustable focus— 


removable cover for easy lamp and color change—takes glass 
color filters in 14 colors—supplied with base, 8 ft. cord and plug. 





Cat. No. 1211 


- Price: $13.20 
ORDER NOW—PROMPT DELIVERY Bulb Extra: $.90 


CENTURY lighting equipment is ENGINEERED lighting equipment 


CENTURY LIGHTING, INC. 


419 WEST 55TH STREET 626 NO. ROBERTSON BLVD. 
NEW YORK CITY LOS ANGELES 














Frosiee $NO BLOCK 


° 
FIREPROOF 
LIGHTWEIGHT 
od Gide: es ae CUTS EASILY 
moasarirre me:  ‘CUSMNS GMRILY 
These beautiful, sparkling snow white display blocks attract instant attention, drama- 


tize interestingly and effectively.  FROSTEE SNO BLOCKS provide basic sales 


appeal and suggest merchandise uses as they silently create the desire to possess. 





Jobbers of Display Materials — Write us now for 1947 Prices, 
Beautiful Catalog, full of display ideas, and Sales Arrangement. 


FROSTEE SNO COMPANY ANTIOCH, ILL. 


IDEAS UNLIMITED 


Representing New York's Most Brilliant Displaymen 








"It's the story that counts” 


DISPLAYS—PROMOTIONS—DRIVES—PARADES—STAGE SETS 
Rough Idea Sketches........... Nene ee ee $35.00 ea. 
Colored Sketches.............. ig .... 45.00 ea. 


Send your detailed requests to: 


IDEAS UNLIMITED 
Att.: MR. SEINE 
728 S. ISTH STREET NEWARK, N. J. 
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2,000 YEARS OF FASHION 
[Continued from page 55] 


interest with this birthday sale, incide 
ally. These are the Valentine Day’s pr.- 
motion—given its present emphasis only in 
recent years—Easter, Mother’s Day, Fa- 
ther’s Day, the spring fashion opening, the 
back-to-school promotion in August, and 
Christmas. 


Jordan’s Christmas windows have several 
times earned it honorable mention in store 
display competition, though Walter Y., 
Krysto, display manager, refuses knowingly 
to compete for honors in the field. The 
store’s Nativity tableau five years ago—a 
magically beautiful scene, 75 feet long— 
brought hundreds of public requests for a 
repeat presentation of the windows the 
following year. Public enthusiasm, indeed, 
for the warm and lovely Christmas settings 
has resulted in retention of them year after 
year until the present. 


For these windows, Jordan’s in 1944 re- 
ceived the first prize awarded by the Per- 
petual Novena in Honor of Our Sorrowful 
Mother, “for the best crib in any commer- 
cial establishment in the United States.” 


In the Nativity setting, partitions were 
broken down between four windows to pro- 
vide space for the single, running scene. 
The 75-foot space was 12 feet high and 8 
feet deep. And an appreciative public, it 
might be noted, did not forget to extend its 
thanks to the store for the sacrifice of 
holiday merchandise to the beautiful Christ- 
mas scene. The sets for this display were 
made to order by an outside firm from 
sketches submitted by the display depart- 
ment. 


Krysto directs a display staff which has 
worked together long enough to make a 
well-knit team of more that ordinary eff- 
ciency. Krysto is a 14-year employe of 
Jordan’s; Ambrose I. Riley, who has charge 
of windows, has been more than 20 years 
with the company, and Harold R. Malkson, 
who directs interior display, has been five 
years with Jordan’s. 

Fifteen persons are employed in the win- 
dow display department and 17 in interior 
display. The department set-up, in which 
each interior displayman is responsible for 
a floor, furnishes members of the depart- 
ment with excellent opportunity to exercise 
their individual talents. In addition to the 
personnel named, a display artist, fashion 
coordinator for display, and two sign men 
make up the department staff. 


All signs for windows and interior dis- 
play are hand-lettered, though counter signs 
are machine-lettered. Some sets are made 
in the department, though the larger ones, 
usually, are made to order by Boston and 
New York City firms. Windows through- 
out the main store, and many in the annex 
as well, are changed each week, as are also 
the mannequins in ready-to-wear depart- 
ments. The result is constant use of the 
store’s more than 200 figures. 

Characteristic of Jordan’s display is a 
keen awareness of news values and an acute 
sense of timing. Few civic events of out- 
standing interest escape treatment, serious 
or comic, in its windows. This institutional 
display serves the store well, emphasizing 
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96 years of participation in the civic 
of Boston. 

Vhen Boston's first Antique Auto Show 
ently brought a score of venerable 
gies chugging to the city, Jordan's re- 
nded with a window presentation of the 
) Napier owned and driven by Eben 


rdan, founder of the store. The ancient 


icle rolled down wooden planks from a 
k into a window from which the glass 
| been removed. 
“2,000 Years of 
shion,” -Jordan’s found that history has 
appeal which has little or nothing to do 
the textbooks. In the faded glove of 
ueen or a cocked hat from Valley Forge 
uman interest as potent today as it was 


ituries ago. The people who stood out- 


Jordan’s windows during this event 
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were not all collectors or even readers of 
textbooks. 
tation and the artistic judgment of skilled 
displaymen gave to these treasures an extra- 
ordinary dramatic interest. 


But good selection and presen- 








DISPLAY EVENTS 
COMING UP 


Second Annual Conference and Dis- 
play Exposition, May 5-8. To be held 
at the Jung and Roosevelt hotels, New 
Orleans. Sponsored by the Southern 
Display Association. 


Display Market Week, June 23-27. 
To be held at the Hotel Stevens, 
Chicago. Sponsored by the National 
Association of Display Industries. 








Don’t forget—send in your news 
items about all happenings in the 
display field: births, deaths, marriages, 
changes of position, anything pertain- 
ing to display or displaymen anywhere. 














Lengthy Vacation 

For Dubuisson 
John Dubuisson, 

Cain-Sloan, 


director for 
is spending 30 days 


display 
Nashville, 
Florida on vacation. 





TRADE PERSONALITIES | no. 49 


by Tony Brinker 











We HAS LITTLE TIME FoR 
HOBBIES... SPENDS HIS 
SPARE TIME PLAYING wiT+ 
WIS TWO SONS... THE ELDEST 
TWO YEARS OLO AND THE 
YOUNGER SIX MONTHS. HE 
ENJOYS WATCHING A GOOD 
HORSE RACE OCCASIONALLY. 


Mo 
DAZIAN’S, INC. 
CHICAGO 


da-ay!} A FLORAL 

* DESIGN IK *Wo-TONG 
WIXTURES .-+ QUITE 
WTRIGUING | 














wv 





\wa \ON TO SERVING AS SALES 

MANAGER FO oN s. CHICAGO 

BRANCH , HE SPENDS A GREAT DEAL 

OF TIME ‘iN OESIGNING SAZIAN’S 

LINE OF FABRICS FOR THE DISPLAY. 

TRADE. WE IS THIRTY YEARS OLD 

AND HAS BEEN EMPLOYED BY DAZIAN'S 

SINCE GRADUATING FROM HIGH SCHOOL 

IN 1934, ENTERED THE ARMY ay OUR ING THE 

EARLY PART OF 1942. AND WAS DISCHARGED IN 1944. 






























These papier mache display units are as 
“salty” as can be! Fresh as a breeze 
from the sea! The final touch to your 
nautical display. 

A. Anchor, size 29° x 25". 
B. Seahorse, faces left, size 29''x 12", white 


with colorful touches. Also available facing 
right (B1) a used in pairs, each $3.90 


All white $2.90 


C. Boat wheel, diameter, all white $5.75 
D. Lifesaver, -. diameter, all white $2.90 
E. Boat wheel, with pedestal, wheel 31" diam., 
56'/,"" high. White $14.40 
F. Angel Fish, white with color accents. May 
be used either left or right face. Comes in 
2 sizes. F size 16°’ x 23'', price $1.90 
FL size 9''x 14", price $1.50 


Additional nautical accessories available 
including netting, rope, sand, etc., in all 
colors. Write for prices. 

Place your orders NOW 

to assure early delivery! 


cock 


DISPLAYS, Ine. 


49 HUDSON AVE., ALBANY 7, N. Y. 











106 





Just Completed 


NEW 


Line ol 
Ladies’, Children’s 


& Men's Mannequins 


Delivery? 


seine 


+ \W uuns 


fama 





guar 





na 


or Better! 


DISPLAY 


MANVEQUIN, 
INC. 


257 W. 17th STREET 
NEW YORK CITY 
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LOS ANGELES REPORTING 
[Continued from page 43] 
tions” display at I. Magnin’s. The manne- 
quin was shown standing beside a dark 
green column. The bottom of the column 
was torn away leaving a jagged hole which 


revealed the shocking pink interior. <A 
manzanita branch, sprayed shocking pink, 


protruded from this hole. The multi-colored 
panel in the background showed an ethereal 


ballet dancer. The ballet program at the 
bottom of the column helped to further the 
ballet theme. 


“Driftwood Tones” was the title of an 
interesting series done by Display Director 
Paul C. Smith at the J. W. Robinson Com- 
pany. Construction board, cut to resemble 


broken planks, and covered with woodgrain 


paper formed the central background. In 
the foreground, real driftwood was used. 
Magnolia branches helped cut the bleak 
severity of the display. Rocks and sand 


were used on the floor, and the display card 
was lettered in yellow. 

Mrs. Wallbridge did an interesting series 
of windows for the fashion-conscious Bul- 
lock’s customers, “The Silhouette Forecast.” 
In this series of windows, not pictured, the 
fashion forecast for the coming year was 
illustrated in silhouette. One mannequin 
was used in each window, each dressed to 
show one particular style or feature in- 
cluded in the forecast. In the background 
of each window were silhouettes, black on 
Bullock’s sun-tan brown display cards, 
showing the various features predicted as 
“the thing” for the so-called weaker sex 
during the season. The silhouette showing 
the particular feature worn by the manne- 
quin in the individual window was mounted 
on an easel at one side of the display. A 
large display card, one end fastened to the 
easel and the other resting on the floor, 
gave the series title, “Silhouette Forecast,” 
and also the name of the style featured in 
that particular window. 

Are you interested in opera and the cor- 
rect thing to wear to the opera? I. Magnin’s 
customers are, hence the “Opera Formality” 
display by Edwardine Jackaman. An an- 
tique embossed gold curtain drawn back by 
heavy gold ropes formed part of the back- 
ground. The rest of the background was 
the regular black background found in all 
the I. Magnin windows. A gold chair at 
one side held the accessories for opera 
wear. The I. Magnin windows are a 
shadow-box type. A heavy gold frame sets 
back some 4 inches from the glass. The 
display card for this window was fastened 
to the gold chair at one end, the other end 
protruding out over the heavy gold frame 
and down between the glass and the frame. 
The very simplicity of this window height- 
ened the quality appeal of the merchandise. 

“Starlit Evening Satin’ was the title 
chosen by Display Director Paul C. Smith 
for his series of evening gown displays at 
the J. W. Robinson Company. A _ large 
spider web, made of gold cord with black 
netting, formed the background. A _ black 
column on one side of the display supported 
sprays of metal flowers with black plastic 
leaves. The leaves and flowers were Smith’s 
own design and were made up specially for 
him. The metal flowers were tinted to 
match the color of the gown displayed. A 
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black stand at the other end of the window 
held suitable accessories. The black dis- 
play card was lettered in white. 


Two Men Join Staff 
Of Natural Creations 

Paul Reidy has resigned as display man- 
ager for Street’s, Tulsa, in order to join 
the sales staff of Natural Creations, 241 
East 36th street, New York City. He will 
travel Oklahoma, Kansas, Missouri, Ne- 
braska, Iowa, Minnesota, Wisconsin, I[]linois, 
Michigan, Indiana, Ohio and part of Penn- 
sylvania. Reidy has been in display for 29 
other Tulsa firms with which he was 
associated in the past are Renberg’s and 
May Brothers. 

Natural Creations has also added Edward 
Mason, formerly with P.R.S. Advertising 
Company, Kansas City, to its staff. A fine 
arts graduate from Ohio State university, 
Mason has had considerable experience in 
display and the decorative field. He will 
oversee production in Natural Creations’ 
factory at Upper Saddle River, N. J. 





years; 





Elaborate Diorama 
Made Available 


First built for the State of Oregon and 
subsequently displayed at the San Francisco 
Exposition for two years, an elaborate dio- 
rama of scenic Hecata Head will soon be 
made available on a rental basis. Valued 
at $30,000, the diorama has moving “waves” 
dashing into spray against a rocky coast. 
Two gnarled pine trees stand at the left, 
while at the right is a bridge, a mountain 
and a lighthouse. The size is 13 feet long 
by 5 feet high by 5 feet in depth. 

Bud Dietlein Displays, 205 East 15th 
street, Vancouver, Wash., produced the dio- 
rama which is now on display in that city 
and will later be used at a large sports 
show in Portland, after which it will be 
booked for department stores. 





Allied Display Heads 
Plan Chicago Meeting 

Under the chairmanship of Harold Morais, 
display director for Allied Stores Corpora- 
tion, a planning committee composed of 
several of the display managers of stores 
associated with Allied met in New York 
City on March 12 to arrange for a group 
meeting on June 23, in Chicago. The meet- 
ing will take place during Display Market 
Week, sponsored by the National Associa- 
tion of Display Industries. 

Allied’s committee includes Walter Krysto, 
Jordan Marsh Company, Boston; Herbert 
Luegge, Dey Brothers, Syracuse; Walter 
Klein, A. Polsky Company, Akron; Walter 
Spiro, Gertz’s, Jamaica, and Paul Niles, 
The Golden Rule, St. Paul. 








We invite DISPLAY WORLD read- 
ers to make frequent use of the 
Service Bureau for information on re- 
sources for all types of display mate- 
rial and equipment from air brushes 
to zebras (stuffed), or for general con- 
sultation on display problems. No 
charge is made for this service, of 
course. 
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Art Exhibit And Banquet 
For Detroit Club 


\n outstanding occasion in the special 
events program:of the Detroit Display Club 
was the first annual art exhibit and ban- 
guet, held at the Wardell-Sheraton hotel 

February 21. 

ne hundred and ten persons attended the 


nquet, and many more visitors later | 
viewed the exhibit, which was arranged on 
panels erected for the occasion along two | 
sides of the room. President Roy Heim- 
bach acted as toastmaster, while Leon 
Makielski, well known Detroit artist, and 


Mrs 
Detroit Institute of Arts, were the speakers. 
\W. L. Wardrip, display director for Ernst 
Kern & Co., was exhibit chairman. 

\ll the art work on view was the work 

local display people, 30 contributing 
approximately 90 pieces of Media 
luded oil, water color, pen and ink, and 
ulpture. Included 
drawings. 


Joyce Gnau, assistant curator of the 


work. 


were several 


working 


One of the speakers suggested that next 
year's exhibit be held at the 
\rts. It was also pointed out that 
exhibits should be equally divided between 
“Sunday” paintings and working drawings. 

The purpose of the art exhibit 
raise the standards of such work in display 
and to bring the spotlight to display art in 
general. 


was to 


Revised Lighting Catalogue 
Announced By Guth 

A new complete catalogue has been an- 
nounced by The Edwin F. Guth Company, 
St. Louis. This revised catalogue covers 
the entire Guth line of fluorescent and in- 
candescent lighting equipment, including the 
latest improvements and new additions. It 
contains useful information on lighting de- 
sign, accurate light-engineering data, with 
complete details and specifications on all 
the products listed. Copies may be had by 
writing the company at 2615 Washington 
boulevard. 





Rubner Appoints 
Vice-President 

Gustave Rubner, Inc., New York City, 
manufacturer of display creations, announces 
the appointment of William H. Kushnick as 
vice-president and general manager. 

Kushnick is a newcomer in the display 
field. Prior to the war he served as plant 
manager of a large metal cap manufacturing 
company. From 1942 to 1945 he served on 
the staff of the Secretary of War in Wash- 
ington and was personnel director for more 
than a million civilian employees of the 
irmy. Immediately prior to his association 
vith Gustave Rubner, Inc., he was executive 
lirector of a firm of consulting management 
ngineers. 





Brown Joins 
Detroit Firm 

Harry Suffrin, Inc., has added Harry 
}rown to its staff, in charge of display for 
nen’s, boys’ and women’s apparel. He re- 
laces Irving Gordon, who resigned not long 
go to enter the millinery business. Brown 
vas formerly with Dunhill’s, Dayton. 


Institute of | 
future | 


COTSFLAY Woes 


mailines. 


1600 BROADWAY 








FOIL-ROL 


ALUMINUM FOR DISPLAY 


Sparkles — Dances — Rains 





BONWIT-TELLER, New York City 
MYRIADS OF USES IN DISPLAY 
50c Per Roll 
14” x 375 Feet 
Minimum Order = 22 Rolls 
IMMEDIATE DELIVERY — MAILED PREPAID 


FOIL-ROL 


4 DENNY PLACE CINCINNATI 27, OHIO 








HINDSGAUL . . . Mannequins 

Denmark’s leading factory wishes to contact firms in the 
U.S.A. and in South America to import their mannequins. 
We offer a range in exquisite taste and refined style, well 
able io compete with the best figures of French origin. 
Connection wanted with absolutely first-class firms having 
established clientele and prepared to buy on their own 
account. 


HINDSGAUL, Ltd., Exclusive Mannequins 
Laderstrade 7-9-11 Copenhagen K, Denmark 


WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 




















@ Please Mention DISPLAY WORLD When 


“Dreducts of Distinction” 


Please send for our latest catalog of spring and summer window 
display fabrics. We specialize in fabrics, tinsels, flock papers, 


107 








Jobber Inquiries Invited 


Assaciated Gatrics Company 


NEW YORK 19, N. Y. 














SALE! 


21,450 Yards of 
100% FIREPROOF 


“FIBERGLAS © 


WOVEN GLASS 


CLOTH 


50% to 75% 
Off Regular Prices 
Variety of Weaves, Weights 
32 to 54 Inches Wide 


39c to 90c Yd. 
for 85c to $3.65 values 


Seconds not particularly notice- 
able in display work. 


WRITE for SAMPLES 
And Complete Details 


RADIANT 


GLASS FIBERS CO. 
208 East 27St. N.Y. 16, N.Y. 

















Writing Advertisers 











Americas LOWELL Prices / 





GIANT SIZE Photographic 


BLOWUPS 


Made from Your OWN Negatives or Frints J 


PHO 


OCRAFT coneany 
3543 BROADWAY 
KANSAS CITY. MO. 







































eh 
HEADHUNTER 
A novel DISPLAYER 
full round ... dramatic. Removable 
translucent yellow lucite 


rods lend eye-catching 
contrast to the stone effect 
composition head. Provisions for mounting. 


16'/2"x 17'/2". See your FOB 
jobber or order direct. Baltimore 13.95 
Set of 3... 40.50 


MAR-RAN STUDIOS 
1829 W. Baltimore Street 
BALTIMORE 23, MARYLAND 































IRBECO 
CHROME METAL 


MOULDING 


e WILL NOT TARNISH 
e ECONOMICAL 
e WEATHERPROOF 
e DURABLE 


MANY STYLES 
and WIDTHS 


FOR ALL DISPLAY NEEDS 


The IRBECO Line with its unusual variety 
of styles, sizes and finishes meets every 
Ideal for 
displayers, counters, interiors, booths and 
exhibits. 


display need. backgrounds, 


Write for new Illustrated Folder 


Jobber inquiries invited 


IRVING BERLIN & CO. 


719 Eighth Ave., New York City 18 











| 
| 
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CHICAGO DISPLAY SCENE 
[Continued from page 53] 

A. Stevens & Co., also set up a window 
display to promote girdles, as well as bras. 
For this window, pictured here, Elliot used 
a background splattered with gold and 
white. Yards and yards of pale green netting 
covered fixture bases of varying heights and 
contrasted with the pale pink of the fea- 
tured merchandise. Partial figures were 
placed on the fixtures, to wear the bras and 
girdles being promoted. A costumed man- 
nequin placed at the back of the set further 
built up the idea of line. The card in the 
foreground read, “Secret of a smart lady's 
sleek spring silhouette—The Perma-lift bra 
and girdle—that smoothly controls, directs 
and flatters every line of your figure!” 

For a very formal display of men’s 
apparel, Bianchi at Goldblatt’s used Cali- 
fornia furniture of modern design in a lime- 
green set in a room carpeted with an 
almost matching tone of green against a 
dark green wall, as shown. A door leading 
into a formal garden beyond gave the 
passer-by a glimpse of a white plaster urn 
set on a white balustrade against an atmos- 
phere-blue background. A white iron settee 
stood in front of the balustrade. Four-foot 
forsythia in the urn added a touch of color 
contrast. The featured garments were dis- 
played on forms set inside the room, with 
accessories surrounding them, and accord- 
ing to the legend, “Richard opened the door 
and smart new clothing and perfect acces- 
sories were there from Goldblatt’s.” 

Out at Madigan’s, John W. Nugent set up 
a window to promote drapery material, 
using drapery in pastel shades highlighted 
against a dark green background, as seen 
in the first illustration. The props were in 
gold. The seated mannequin wore a blue 
suit, and a pink hat. 

John Moss used the corner window at 
Randolph and Wabash for Field’s promo- 
tion of home appliances in conjunction with 
the new Home Appliance section on the 
ninth floor of the store. The general 
arrangement for this display was to divide 
the window into three separate rooms: a 
laundry, a kitchen and breakfast nook, and 
a deep-freeze and storage room; the display 
showed graphically that all of the appliance 
facilities can be housed within one area in 
the home. The decoration for the display 
was modern, as were the layout and equip- 
ment featured. The general treatment was 
to show the kitchen as a livable room, rather 
than as a laboratory. 

The following displays are not pictured: 
At Goldblatt’s, Bianchi modern type 
props to display “Samhara” pipes. These 
fixtures which were used for 
pipe display racks were of yellow gold. Side 
panels for the display were of white corru- 
gated, and the mouldings, as well as the 
letterings on the poster, were in green. A 
figure seated at a desk was wearing a 
maroon A large poster on the back 
wall over the desk told the special features 
of the pipe, while the legend card in the 
foreground said, “Exclusive at Goldblatt's— 
Samhara pipes, the pipe in the 
world, $7.50. The answer to the prayers of 
the disc: iminating pipe smoker.” 

Harry display manager for 
Bond's, set up an attractive window for 
shirt: a*d ties, as well as other accessory 


used 


modernistic 


r( ybe. 


sweetest 


Meyers, 
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items for men. A large playing card wi h 
smaller playing cards overlaying it, whi! 
were actually inset frames for display pi 
poses, served as background. The rac 
atop the individual fixtures were fashion 
to resemble over-sized playing cards, a 
all were aces. Shirts filled the space on t 
individual fixtures, with only the outer edg 
of the cards visible, but leaving the a 
markings in the corners clearly expose 
An irregular board in the front served as 
a legend card and bore the inscriptio 
“Regardless of the suit—they’re all aces!” 


G. L.D.A. News 


By C. H. FADEM 
Managing Director 


=) 


on OO een 





HE Great Lakes and Ohio Display 
Association will stage display’s first 


100 per cent Educational Conference at 
Cleveland, May 26-28. Headquarters will be 
at the Hotel Carter. 

Since Cleveland offers so many attractive 
ideas in industrial and architectural designs, 
combined with civic, retail, and commercial 
progress, we feel that this Educational Con- 
ference will have an _ especially suitable 
location. 

This meeting is being staged with the 
hope that displaymen, store executives, and 


employers can visit the “University of 
Light” at General Electric, and the great 
“Mid-America Exposition,’ which will be 


held in Cleveland. 

Labeling this meeting a 100 per cent edu- 
cational conference is based on the follow- 
ing facts: 

We will not offer an exhibitors’ show. We 
will not have any exhibit space to sell. 
There will be absolutely no manufacturers 
showing their wares at our conference. 
There will be three eventful days packed 
full of constructive information, ideas, and 
interest. 

The program which starts on Monday, 
May 20, is not fully completed at this writ- 
ing. Tuesday, May 27, will include a 
special display program at General Electric. 
Hailed as the “University of Light,” this 
will reveal to the visiting displaymen the 
latest in ideas and designs in interior store 
and window display lighting. The engineer- 
ing division personnel, with specialists in 
every important field of lighting and recog- 
nized in their respective fields for many of 
the major improvements in illumination 
techniques throughout retail establishments 
all over the country, will have complete 
charge of this big “Great Lakes Display 
Day” at Nela Park. 

C. M. Cutler and A. Rogers of General 
Electric have jointly planned this important 
display program. 

The schedule for this “Display Day” opens 
at 10:30 a. m., with time out for lunch in 
the Nela Park mammoth cafeteria, a trip 
through the institute, then back to the ex- 
perts who will show visitors how to take ad- 
vantage of the manifold benefits of lighting. 

Wednesday, May 28, will be spent at the 
Mid-America Exposition at the Cleveland 
Public Auditorium. Here you will see, all 
under one roof, 300,000 square feet of floor 
space packed with exhibits of every con- 
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c vable product manufactured in the Great 
I kes area. There will be the latest in 
in jJustry’s machines, consumer goods, plas- 
tics, plant equipment, and so on. Doors will 
b: open at 10:30 a. m. 

his will be an exposition you will never 
forget. Start making your plans to attend. 
ake your reservations now. 

\lso plan to enter GLDA’s annual photo- 
graph display contest. This contest has 
been designed to cover photographs repre- 
senting 18 classifications. It offers as its 
atiraction $500 in cash and valuable prize 
awards. 

\nyone in display may enter this contest. 
There are no strings attached. No entry 
blanks are needed. Mail your photographs 
to C. H. Fadem, managing director, Great 
Lakes Display Association, 1618 Walnut 
avenue, Cleveland 14. Be sure your photo- 
graphs are carefully wrapped. All photo- 
graphs entered become the property of the 
Great Lakes Display Association. There 
will be seven cash awards and 15 prizes. 
All photographs, after received, will be en- 
tered under the classes listed in the Febru- 
ary issue of DISPLAY WORLD. Photo- 
sraphs of your interiors and window dis- 
plays taken as far back as December 1, 
1946, may be entered. 





“Mock-Up" Plane 
Draws Crowds 

\lthough the National Aircraft Show, 
held in Cleveland, was concluded several 
months ago, some attendance figures have 
just been released which attest strongly to 
the pulling power of a carefully planned 
exhibit. 

For instance, more than 49,000 visitors on 
the first Sunday the show was open were 
attracted to the display of The Glenn L. 
Martin Company, which was dominated by 
a full-scale mock-up of the Martin 2-0-2; 
this was the only ‘full-scale, completely 
equipped mock-up at the show, and it drew 
accordingly even though competing with 
150 exhibits by the armed forces, members 
of the aircraft industry and allied firms. 

Topped by a brilliant reproduction of the 
Martin star trademark, the 2-0-2 exhibit 
drew crowds largely through its spectator- 
participation feature. Visitors were es- 
pecially pleased with the passenger cabin 
where they could actually be seated as if 
in a commercial plane. Close-up views 
were permitted by covering the stewardess’ 
station, galley, lounge and pilots’ compart- 
ment of the mock-up with sheet plastic. 

setween the two wide ramps leading up 
to the mock-up was a large map of North 


and South America, showing the routes 
flown by customer airlines. A Martin 
transport plane model representing each 


airline, and bearing the proper markings, 
“flew” over the map. 

‘ther sections of the display illustrated 
ad litional developments of the company. 
Anong the top crowd-pleasers was a 
mi-rored exhibit showing the adaptation to 
aircraft industry of “Marvinol,’ the 
vii vl-type resin developed by Martin; an 
al. craft seat was placed between two mir- 
ro's, giving the counter-reflected effect of 
co ntless seats extending down a long vista. 

irge photo-murals adorning the display 
W made with Martin “Multimulsion,” a 
graphic emulsion for printing pictures 
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on almost any surface—and which seems to 
have numerous display applications. Among 
the murals were those showing features of 
the 2-0-2, the JRM-Mars, and the PBM 
Mariner in a jet-assisted take-off. 

The display, which was outlined in neon 
lights, was finished in shades of brown and 
blue. It was designed by  Fitzpatrick- 
Randall & Associates, of New York City, 
and was built by Gardner Displays, Inc., 
Pittsburgh. 





Open-Style Display Case 
For Frozen Foods 

How to display frozen foods in quantity 
and make them available for easy sale has 
been a pressing merchandising problem of 
processors and packers of frozen foods, and 
food market managers, according to the 
Journal of Commerce, New York City, from 
which the following is quoted: 

The open-style display case for frozen 
foods is the Tyler Fixture Corporation's 
answer to this problem. They feel that the 
frozen food industry has been held~ back 
through the lack of proper merchandising 
cases. 

In the past, frozen food cases have been 
little more than ice cream cabinets with 
holes covered with lift-top doors, requiring 
either the customer or clerk to reach down 
and sort over packages to make a selection. 

3efore manufacturing their new display 
fixture, the Tyler people set up certain 
standards that frozen food display cases 
should meet. They are: 

1. The case should attract attention to the 
frozen food department from all parts of 
the store. 

2. A wide open case with no doors. This 
way the customer can pick up the merchan- 
dise easily. 

3. Large quantity of packages on display 
at all times. 

4. Lighted sales panel on the case listing 
merchandise and prices. 

5. Ample storage space for surplus stock 
so that sales compartments can be quickly 
replenished. 

6. Proper temperatures at all times. 

Located in Niles, Mich., the Tyler Cor- 
poration believes that the new frozen food 
case adequately meets the above require- 
ments. The cabinet is 8 feet long, 82 inches 
high and 30 inches deep. 

Some of its other features include: a 
fluorescent lighted frosted glass sign, calling 
attention to the frozen food department; a 
mirror back bar to magnify the display, and 
a waterproof plywood night cover instantly 
available. 

The open sales compartment is large 
enough to accommodate 250 average sized 
frozen food packages in the lower half. The 
lower part of the case provides 17 cubic feet 
of storage space. 





Lord & Taylor Stages 
"Saga Of A Store" 

The histofy of Lord & Taylor, New York 
City, during’ its 12l-year existence is por- 
trayed in an exhibit arranged especially for 
the store’s personnel. It is now on public 
wiew, after repeated requests for such a 
showing had been received by store man- 
agemtént. 


1947 Line now Ready 


Geared to the fast moving tempo of 
modern merchandising. Ultra modern in 
design! Display men everywhere recog- 
nize the attention arresting value of these 
unique fixtures. They turn an ordinary 
display into an ultra modern, eye-appeal- - 
ing presentation. You'll obtain prestige 
and recognition when you use Northern 
Display Fixtures. 


MADE OF SOLID NORTHERN MAPLE 
BLOND OR WALNUT FINISH 
CHROME DISCS AT BASE 


Pedestals, Plateaus, Tables, Shirt 
Stands, Slabs, Hat Stands, 
and Collar Stands 


DISPLAY MEN — You’re on the beam 
for extra profits and happy customers 
with this modern line. Sold by better 
jobbers everywhere. If your jobbers can- 
not supply you, order direct. 


JOBBERS — Feature these money-mak- 
ing Northern Display Fixtures. Stock 
the complete line now for quick turnover 
and extra profits. Write for details. 





Literature and Prices 
on Request 


NORTHERN 
DISPLAY 
FIXTURES 


Div. of Northern Mill 
and Turning Co. 
1828 W. HUBBARD 
CHICAGO 22, ILLINOIS 











No. 631 


HANGING FISH HOOK 


Unique white hook shaded in 

olive green ... olive green floats ... 
14” circular glass shelf ... 7 feet 

of white cotton rope included . . . ideal 
for summer or cruise display. 


$9.95 


Each 


DOERR ea 


Second and Massie Portsmouth, Ohio 


Write for our new Spring brochure 
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WOOD aad PLASTIC 





DOUBLE SHOE STAND 


Part of a completely new line of Wood 
and Plastic fixtures. Immediate delivery. 
Inquiries invited. 


The LANDS Company 


9th & CHERRY STS. «PHILA. 7, PA. 








(Daste It Quick 


with 





Art-Stick is a speedy quick-drying 
rubber paste .. . ideal for decora- 


tors and display men. Use it for 
mounting fabrics, cloth, paper, 
cardboard, leather, wood, ribbon 
and canvas. Spreads easily. Grips 
firmly. No mess or smudge— 
mounts neatly . . . excess readily 


rubbed off fingers. 


DISTRIBUTORS: Several terri- 
tories still available. 
WRITE FOR DETAILS 


Product of 


Artistic Display Materials Inc. 
3397 Robertson Place 








'S Los Angeles 34, California j 
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Education For Display 


By FREDERICK E. ANDERSON 
Kline's, Detroit 


HERE has always been some form of 
training for display. For a few years 
after the first World War, display edu- 
cation was “trade school” training, based 
on rigging, arrangement and sign painting. 


There were conventional ways of doing 
things in display. Backgrounds and fixtures 
were of a permanent nature, and it was 


part of the displayman’s duty to maintain 
their condition. Modern art, accepted in 
large stores about 1925, brought into ac- 
ceptance everywhere the semi - permanent 
and temporary display set, which had been 
few years before by a few 
Designers and artists were 
sought for display. Alert displaymen kept 
abreast of the new trend. Came the de- 
pression years and display, the big show 


introduced a 


great stores. 


of this period, began to employ many 
skills. Display accepted and developed new 


methods. 

Today, sign printing machines have ren- 
dered unprofitable private schools teaching 
hand lettering. Arrangement, in modern 
trend, has become a more relaxed and in- 
formal technique. More mannequins, better 
fixtures, and improved merchandise pack- 
aging has lessened the need for rigging 
merchandise. A displayman no longer car- 
ries a wrist-band pin cushion and a vest- 
pocket tack hammer. 

Rather he should 
education in the arts, crafts, and business. 
He is best equipped with knowledge of 
color theory, the laws of optics, principles 
of decoration, furniture periods, architec- 
tural design, drafting, commercial art, and 
fashion trends. If he can add to these some 
cultural all the better. And te- 


possesses, Or possess, 


hobbies, 


cause, today, a higher degree of education 
prevails throughout all branches of busi- 
ness, it is to be taken for granted that a 
novice looking toward success in display 
should begin with a good basic education. 
Some of the subjects that will help him 
develop quickly can be taken during regular 
school years. After that, ability must come 
solely from the individual and his desire for 
knowledge and advancement. 


Education is preparation for the more 
direct gaining of experience. The older 
display training, excellent for its time, 


turned out superficially “experienced” dis- 
playmen. They were of a pattern: riggers, 
arrangers, and sign men who _ sometimes 
bubbled over into display carpenters and 
painters. These talented knights were 
handed the keys to their respective empor- 
iums. Little thought was given to the time 
factor in display. 

How different today! Stores everywhere 
are competing for the highest display stan- 
dards possible. No longer is one talented 
soul allowed to putter in a window all day 
and part of the night. Display has become 
a fast business. It demands planning and 
direct action, abilities which education can 
aid greatly. 

Education for display today is accessible 
everywhere. Libraries, public schools, pri- 
vate schools, and colleges offer courses 
basic to all branches of display. No single 
school was ever adequate for success in any 
field. Having outgrown “trade-school” 
standards, display must seek for itself a 
liberal education. And the seeking should 
not be difficult. 








—Members of the display class at Washington university, St. Louis, and some of their instructors. 
Standing, left to right, Leo Van Coutren, Saffern's, guest lecturer; Mrs. C. Atnip; C. Atnip, assistant 


instructor; Mrs. David Estes, and David Estes, head instructor. 


The two ladies served as models 


for Van Coutren's demonstration of the display of fabrics— 
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IN WALNUT OR MAPLE 


also in colors 


Standard Size 24 x 36 
Special Sizes to Order 


Interior Store Signs e Wood Letters 


Disptay Crart 


963 LAKE DRIVE S.E. GRAND RAPIDS 6 MICH. 




















LUCITE ROSE 


Approximately 20" in diameter . . . 
IS" high . . . « . 18.50 each 


SUSPENDED LUCITE SHOE DISPLAYER 
18.50 each 


Ly 1D) ig 


| West 45th St., New York 19, N. Y. 
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National Notion Week 
To Have Contest 


The National Notion Association has 
announced that plans are now under way 
for the second postwar National Notion 
week to be observed this year from Sep- 
tember 20th to 27th. This nation-wide pro- 
motion is aimed at increasing traffic and 
sales in the notion departments of retail 
stores by highlighting these departments and 
bringing them to the attention of the buying 
public. Colorful, free display material for 
window and interior displays, and advertis- 
ing mats, all stressing the Notion Week 
theme, will be made available to stores 
wishing to participate. Along with this, an 
extensive radio, magazine and newspaper 
publicity campaign to arouse consumer in- 
terest in the Week will be handled by the 
National Needlecraft Bureau, Inc. Once 
again the window display contest will be 
part of the Week, with cash awards for the 
winners in the chain and department store 
groups. Further announcements will be 
forthcoming as plans progress. 





Gosling To Leave 
Franklin Simon 

The resignation of James Gosling, display 
director for Franklin Simon & Co., New 
York City, has been announced as of May 1. 
Hfs successor has not yet been appointed. 
Gosling joined Franklin Simon in 1940 as 
display head, entered military service three 
years later and served in the European 
theatre. He rejoined the store after his dis- 
charge from the army. 





Schenectady Merchants 
Hear Haecker 

Featured speaker before the annual meet- 
ing of the Schenectady Retail Merchants 
3ureau on March 10 was Carl V. Haecker, 
assistant sales promotion manager, W. T. 
Grant Company, New York City. 





Steiger Appoints Baird 
As Display Head 


Robert M. Baird is now display manager 
for Albert Steiger, Inc., Hartford, Conn. 
He was formerly with the same company’s 
store in Springfield, Mass. Vincent I. 
Barrett headed display for the Hartford 
store until his resignation not long ago. 





Surace Leaves 
Memphis Store 


The resignation of Paul Surace as display 
manager for Mangel’s store in Memphis has 
been made known. No successor has been 
appointed at this time. 





Hammer Resigns 
At Roaman's 

The resignation of Jerry Hammer as dis- 
play manager for Roaman’s, New York 
City, has been announced. His successor 
has not yet been named by the store. 





Vacation In Cuba 
For Abrams’ 

Arnold J. Abrams, The Adler-Jones Com- 
pany, Chicago, and Mrs. Abrams are spend- 
ing five weeks at Havana and Veradero 
beach, Cuba, on vacation. 
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when the giant postwar production 
power of American Industry will 
make shortages and scarcities a 
disagreeable memory. Then, 
Murray Toll Quality will have more 
importance than ever before. 


At this time we regret to advise 
that we cannot accept any more 
orders for Display Boards as we 
are completely oversold on our 
allotments. 


MURRAY TOLL 


Mfrs. & Mill Agents 
Cardboards of all Descriptions 
6224 Paschall Ave., Phila. 42, Pa. 
Phone SAratoga 9-5727 or 9-5728 











MILEO QUALITY 
HAS A RIRM BASE 


N. pains are spared in the Mileo 


Studios to highest 
standards of Workmanship, Material, 
and Finish. Combine this with care- 


ful attention to style of form and 


maintain the 


hairdo and the special requirements 
of the store and the display manager 
and you have a potent reason for 
Mileo leadership. 


Right now we are featuring the 
lightest weight mannequins on the 
market—and they have our improved 
skin texture! Come in and see them, 
or write for photos. 


MILEO MANNEQUINS 


CHARLES MILEO 
7 West 36th St., New York 18, N. Y. 
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CREATIVE DISPLAYS 


MANUFACTURERS AND DISTRIBUTORS OF 
DISPLAYS, FIXTURES DISPLAY MATERIALS 


200-202 NO. PEARL STREET, BALTIMORE-1, MD 
SEE YOUR LOCAL DISPLAY DEALER 


Your Dealer Has Our Exciting New Line. 
Be Sure to See It! 
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DUO-FAST GUN TACKERS 
TACK IN EXACT SPOT! 
The Display Man’s Tool 


Ideal for window trimming, tacking 
up backgrounds and point-of-sale 
advertising. Also in extensive use 
for attaching silk screen stencils to 
frames. Investigate these accurate 
and efficient Duo-Fast Gun Tackers. 


Write today for details 


FASTENER CORPORATION 
848 FLETCHER ST., CHICAGO 14, ILL. 
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| to enter the display business. 
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MARCH, 1922 
Members of the Metropolitan Display 
Men's Club, New York City, held a dinner 
meeting at the Hotel McAlpin. 
display man- 
Brooklyn, 
New 


Charles Goodwin, formerly 

ager for J. S. Bailey Company, 
joined Wertheimer’s department store, 
York City. 
Werthman became 
for Schwartz Brothers, 
after having held a= similar 
16 years with Rothenberg & Co., 
City. 


Leo display manager 
Johnstown, Pa., 
position for 


New York 


Benjamin Rush, display manager for A. FE. 
Grimshaw Company, Detroit, and president 
of the local display club, resigned in order 
to head display for R. H. & J. Dowler Com- 
pany, London, Ont. A. A. Hanson, F. G. 
Clayton Company, succeeded him as presi- 
dent of the Detroit club. 

Walter Zemitzsch resigned display 
manager of Famous-Barr Company, St. 
After a trip to Europe, he planned 
Joe Chadwick, 
years, took over 


as 
Louis. 


his first assistant for nine 
at Famous-Barr. 

C. J. Nowak became display manager for 
Madigan Brothers, Chicago. 

T. Guy Duey, former secretary of the 
International Association of Display Men, 
opened a display business in Grand Rapids 





under the name of De Luxe Decorative 
Studios. 
MARCH, 1937 
First honors in Portland’s annual spring 


opening display contest again went to Mal- 
colm J. B. Tennent, Meier & Frank. Second 
place went to Bernard Heims, Lipman, 
Wolfe & Co. 

Glenn Baugh was appointed display man- 
ager for Silverwood's, Los Angeles, follow- 
ing the resignation of Earl Wells. 

Samuel Himmelfarb resigned as display 
for Mandel Brothers, Chicago. 


A. Beneducci, formerly assistant, took over 
the department. 

The Great Falls (Mont.) Display Club 
elected Clarence Rowe, Berger's, to the 
presidency of the organization, ‘following 
the resignation of Wayne Snook, J. C. 
Penney Company, who was transferred to 
another city. 

Victor W. Lutter, former assistant to 


Everett Samsel at the Young-Quinlan Com- 
pany, Minneapolis, accepted the position of 
display manager for the Minneapolis Gas 
Light Company. He succeeded Harry M. 
Reinhardt, deceased. 

Merril and Junius J. Fisher 
formed the General Display Corporation in 
Cincinnati. 

Arthur Cowley joined David's, 
display manager. 


Hermanson 


Buffalo, as 
He was formerly with the 


W. I. Addis Company, Syracuse, in the 
same capacity. 
Rolland Pease joined Draper’s, Yakima, 


Wash., as display manager. Pease was an 
ex-president of the Great Falls Display Club. 
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Shield valuable display mer- 
chandise from destructive 
ultra-violet rays with: 


transparent 


PLASTIC SHADES 


Easy to install; simple to fit. 
A plastic sun shade for your 
window is a MUST for low 


cost sun insurance. 


REPRESENTATIVES WANTED 
Mail inquiries to: 


the PLASTIC SHADE CO. 


83-52 Talbot Street 
Kew Gardens 15, N. Y. 
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Alert Retailers Boost 
Their Sales With 


Or 





TURNS 
THREE 
TIMES A 
MINUTE 





The ACTION Display-Way! 


ACTUAL CLOCKING TESTS prove that 
ROTO-SHO revolving window displays 
attract double the number of customers into 
the store than any “‘still’’ display - +. and 
frequently pay for themselves in the first 
few hours of operation by doing a man- 
sized selling job. 


ROTO-SHO is sturdy. All steel, it will 
carry a load up to 200 lbs.; operates on 110 
Volts A. C. Comes complete with 18” table 
as illustrated —and an attractive build-up 
display fixture is also available for it. 


This year-’round sales builder is available 
through better display jobbers everywhere. 
Write us TODAY for literature ... Delivery 
is immediate from stock! 


GENERAL DIE AND STAMPING CO. 
Dept. N, 262 Mott St., New York 12, N. Y. 
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CARDBOARD 


WHITE 2 SIDES 


AVAILABLE IN 


8 PLY AND 14 PLY—28 x 44 


Suitable For... 


SILK SCREEN 
SKETCHING 
PRINTING 
MOUNTING, Etc. 


WE WELCOME YOUR INQUIRIES 





° 


WRITE FOR OUR NEW 
FOIL BOOKLET 102D 





° 


Mfrs. and Converters of Cardboard 


SHOPSIN PAPER CO. 


112 CHARLTON STREET 
NEW YORK 14, N. Y. 
WoOrth 4-6038 








DECORATIVE 


All Aluminum, All Purpose 
Extension Grilles 


31" Squares—40" x 16 Extended 
DESIGNED FOR JOINING TOGETHER 
Novelty Screens — Displays and Back- 
grounds made possible the easy way. 

Ideal for Both Temporary and 
Permanent Displays 


$22.50 Doz. 


JOS. E. PODGOR CO., Inc. 


Complete Display Suppliers 


S618 MARKET ST. PHILADELPHIA 6, PA. 








BISFLAY WoORLS 


SUMMER PREVIEWS 
[Continued from page 51] 


At the upper right on page 51 is a display 
by R. A. Aguilar, The Marston Company, 
San Diego. On the concave background 
were painted waves, clouds, horizon line 
and perspective lines in dry brush. In the 
foreground were two juniper limbs, with 
natural moss in a bright chartreuse. Real 
leaf mould was used around the base of the 
limbs, © together with natural preserved 
foliage. Card copy read: “Get a new Per- 
spective on Life.” 

Next is seen a display by Lee Wardrip, 
Ernst Kern & Co., Detroit, in which the 
mannequins were sprayed in a brown suntan 
metalic finish. Pedestal shell urns, sea fans, 
wire finials and starfish were sprayed in 
lacquer in brilliant coloring. All props were 
purchased unfinished so that the display 
department could spray and dye the ma- 
terials in keeping with the merchandise and 
the theme of the window. 

The finak window is by Russell Kehrt, 
Jenny’s, Cincinnati. Cellophane sheets in a 
light green were stretched, not too tightly, 
close to the glass, with shells, seaweed, and 
fish used for props. An amber-green light 
added to the impression of an underwater 
scene, supplemented by the “floating” hair of 
thes mannequins. 





"Display Week" 
In Ogden, Utah 


The Chamber of Commerce and all retail 
merchants of Ogden, Utah, sponsored a 
“Display Week” which ushered in spring 
and early summer merchandise. A _ city- 
wide display program was agreed on, and 
the formal unveiling of the windows took 
place on Friday, March 14. A trophy pre- 
sented by Station KLO will be awarded to 
the displayman whose window is judged 
best. 


72-Page Catalogue 
For Garrison-Wagner 

The spring and summer catalogue of 
Garrison-Wagner Company has been re- 
leased and copies are to be had on request 
to the company at 2018 Washington avenue, 
St. Louis 3. More than half the illustra- 
tions are in color, and the merchandise cov- 
ered ranges from decoratives, fabrics, papers 
and foliage through miscellaneous items. 





Enormous Egg 


Greets Easter 

Under the direction of Robert Wessner, 
display manager, the display staff of Hess 
3rothers, Allentown, Pa., constructed a 
giant egg—40 feet in length and 20 feet in 
height—for the store’s Easter symbol. The 
egg was mounted across the store front. 








Self Threading Tag Needles 


Shoe Card Holders 
Window Hooks 
Ticket Hooks 
All Types of 
Price Card Holders 
Send for Illustrated Price Liss 


RUDOLF ORTHWINE CORP. 
520 W. Mth St, New York 1, WN. Y. 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 

Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Forms 
Display Furniture 
Display Letters 
Display Racks 
Drawing Boards 

Dye, Rug and Carpet 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 

Flags and Banners 
Foils 

Glass Specialties 
Grass Mats 

Hosiery & Shoe Forms 
Invisible Glass 
Lithographed Displays 
Mannequins 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Mouldings * 
Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plaques (Window) 
Plastics 

Price Cards—Tickets 
Price Ticket Holders 
Ribbons ‘ 

Sale Banners 

Show Card Colors 
Show Cards 

Show Case Lighting 
Show Cases 

Store Designing 
Socks— Window 

Store Equipment 
Signs—Brass—Bronze 
Signs—Card Holders 
Signs—Electric 

Sign Printing Machines 
Sleeve Forms 

Store Fronts 

Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 

[) Wall Board 

[) Wigs 

() Window Lighting 

: Do you wish a copy of their catalogue? 

Do you plan to remodel your store soon? 
() Do you plan to build a store soon? 


MAIL TO 
DISPLAY WORLD 
CINCINNATI, OHIO 





OODODOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOOODOOOODOOOCOOOOOOOOOOOOOOOOOOUCK 10 

















































































































500 WATT] _ 
ROTOCHROME 
SPOTLIGHT 


LIGHT+ COLOR 
ACTION 


Steps up the 
Drawing Power 
of Displays 


| 


Smallest Spotlight of its kind! 
Provides 500 Watt Illumination! 


Totally Enclosed—Fully Protected Wheel 
Absolutely Safe—Completely Automatic 
Self-Starting—6 Continuous Color Changes 
Optically Correct Adjustable Beam Size 
Modern—Trouble-Free—Moderately Priced 
Ideal for Store Windows, Displays, Exhibits, Conven- 
tions, Shops, Theatre and Hotel Lobbies, Restaurants, 
Night Clubs, Cocktail Lounges, Ballrooms. 


Send for Bulletin No. 471 


GoldE Manufacturing Co. 
1222-A W. Madison St., Chicago 7, Ill. 
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COSTUMES 


OF 


YESTERDAY 


May we suggest children's clothes 
from 1770-1900. 


Rent authenthic costumes from 


KATHERINE BURR FLEMING 


76 ROGERS ST., BRANFORD, CONN. 


Send for 1l0-page circular and 
please specify era desired for photos 
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I very much regret not being able to send 
you any photographs of our fabric win- 
dows, owing to the German blitz of 1940 on 
Birmingham when our entire 45 windows 
were smashed by bombs. Up to now our 
windows have only been replaced by small 
panes of glass, and the use of electricity 
being prohibited in window lighting makes 
photographing almost impossible. But here’s 
hoping for better times ahead, when all 
these good things return ... and once more 
we shall be able to have sent to England 
each year your famous binder to hold 12 
issues of DISPLAY WORLD!—H. Norman 


Taylor, Birmingham, England. 


For the past 30 years I have been a sub- 
scriber to Merchants Record and Show 
Window and later DISPLAY WORLD, and 
I consider your very fine “Display Parade” 
and “Trade Personalities” outstanding fea- 
tures in the magazine. It’s like meeting old 
friends and acquaintances whom one hasn’t 
seen for years——Bob Lyon, Wright-Metzler 
Company, Uniontown, Pa. 


My business is that of a display salesman, 
and this business is pursued throughout an 
unusually extensive territory. To one en- 
gaged in this work is given an unequalled 
opportunity to appraise display methods and 
men. We of the road see a great many 
things and meet a great many people. What 
follows is a simple and sincere critique 
based on my personal observations. 

First a few words to the manufacturing 
branch of display: It seems to me that 
display manufacturers are missing a point 
in their sales approach. I believe that they 
are to blame for the fact that, roughly, 90 
per cent of the display jobs being done 
today are not as good as they should be. 

In the business of manufacturing a pro- 
duct, an essential adjunct should be educat- 
ing the prospective purchaser. This, ob- 
viously, display manufacturers have neg- 
lected to Of course I know of their 
advertising appeal to displaymen. I know 
how they spend money telling them how to 
utilize their products in the best way. I 
know how they hammer away on the theme 
that “better display means better sales” and 
similar platitudinous phrases. 

A displayman who is worth his salt is 
fully aware of these things He knows 
what display can do. 

But in a vast majority of cases there is 
one not seem to understand the 
advantages of display. That is the mer- 
chant, whose agent, the displayman, buys 
the manufacturers’ products. The merchant 
is the man in need of education in the field 
of display. It is the manufacturers’ job to 
enlighten him, to reach him with their 
message. Manufacturers must show him 
that display is not an uncertain quantity, 
must show him what display can do for 
his business. When the merchant is ade- 
quately educated, display budgets will be 


do. 


who does 
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adequate for the job at hand, and as an 
inevitable result display manufacturers will 
realize an increase in sales. 

I suggest, as a starter, the following 
steps: 1. Regular letters to merchants, 
setting forth the advantages of display; 
2. National meetings to which you invite 
merchants exclusively and at which meet- 
ings you teach the advantages of display; 
3. Send into population centers an_indi- 
vidual or group, fitted by experience, to 
lecture and demonstrate for the merchants’ 
benefit the advantages of display. 

Now I should like to direct a few lines to 
the attention of display managers. I have 
met many of you that it is a real privilege 
to meet and learn to know. On the whole, 
I could not ask for a better group with 
whom to do business. But, as in any collec- 
tion of mortals, there are some who are 
sadly lacking in their dealings with sales- 
men. 

Now I fully agree that there are some 
salesmen coming into your offices who are 
obnoxious. 3ut truly these are in the 
minority, a very small minority; if and 
when such intrude on you, it would be to 
our mutual benefit if you would gently but 
firmly direct them:to the nearest exit. 

3ut apart from that unworthy minority, 
we salesmen are a rather decent, hard- 
working, sincere group of folks and it is 
no easy life we follow. That is why we so 
deeply appreciate every courtesy you can 
extend to us when we call on you. That is 
why the very least you should do is to 
“take a look.” We know you can’t buy 
from all of us, but is it not possible that 
each of us may possibly have something 
you may be interested in seeing? We know 
you are busy; there are times when you 
“can not take the time,” and if at all pos- 
sible we will gladly call back at your con- 


venience. But let’s do it all decently, 
courteously. And when we make appoint- 
ments, let’s keep them. Unless we are 


reasonably certain to keep them, let’s not 
make them, but once having made them, let’s 
keep them. 

And now something for the merchants: 
Let your display manager direct display. 
You hired him for that purpose; then let 
him do it. If he isn’t capable, get rid of 
him; if he is capable, then do not try to 
run his department. 

And that concludes this unsolicited criti- 
cism of display in general. I hope it has 
been constructive. I have made no effort 
to be diplomatic. My interest is in display, 
not diplomacy, and I believe the situation 
indicates a blunt instrument that is honest, 
rather than soft soap that is not.—Frederick 
Le Voy, Toledo. 





We would like you to enter our subscrip- 
tion for DISPLAY WORLD. In the past 
it has been my pleasure to use your maga- 
zine quite extensively in another store. I 
have always found it well written and quite 





helpful—R. F. Brady, manager, Brandt’s, 
La Salle, III. 
Yesterday evening — one of those cold, 


stay-at-home evenings of which we have had 
too many lately—I was sitting by the fire 
turning the pages of a recent issue of DIS- 
PLAY WORLD when suddenly I came to an 
advertisement for display forms—quite a 
small advertisement, but it contained two 
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500 FIFTH AVENUE 
al 42%° STREET NEW YORK 18,N. Y 


eravayele 
DISPLAY 


CORPORATION 


Home Office and Taclory 


140 WEST FOURTH ST 
CINCINNATI 2, OHIO 


S hott 
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SIDE VIEW 


“Papier Mache” Men’s, Women’s, and Chil- 
dren’s Forms made by hand by experienced 
Mannequin Manufacturers. Finished in 
Papier Mache or Mannequin composition. 
Price list and description sent on request. 


NATIONAL ART STUDIO 


306-308 South Market Street 





Chicago 6, Ill. 


| beautiful 
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words in large letters: “Imme-, 
diate Delivery !” 

I thought how marvelous it would be to 
be able to complete orders within a day 
or two of receipt, as we used to do before 
the war, instead of having to refuse to 
make any delivery promises at all because 
now we never have a chance to build up a 
stock of anything! 

Besides a range of 
millinery heads for 
enormous demand, we have to fit in season- 
able displays, special store displays, adver- 
tising models, exhibition stands and models, 
scale models, instrument panels for radio- 
and masses of heating ducts for 

So you can imagine that, in the 


shapes and 
there is an 


display 
which 


grams, 


aircraft. 


face of present-day controls and delays, 
shortage or total absence of certain ma- 
terials, lack of staff, and now electricity 


cuts, we are having quite a time! 

Still, we shall plough through eventually 
in spite of the rough going, and I don't 
doubt that display producers in America 
have their own problems to overcome. 

From 1940 to 1945 we worked at full pres- 
sure on Admiralty and Air Ministry con- 
tracts, and most of the British Service air- 
craft had pieces of Pytram attached here 
and there. In fact, we felt almost respon- 
sible for the Hamilcar glider which figured 
so largely in the D-Day operations, as its 
9-foot wing tips, rudder tip, elevator tip and 
shroud, fuselage cover, and under-carriage 
fairings were all made in Pytram. This 
side of our work is continuing, although to 
a lesser degree, in the production of heat- 
ing ducts, instrument covers, wheel spats, 
and so on for civil aircraft. 

Display, of course, came back with a rush | 
when restrictions on the use of paper were 
relaxed in November, 1945, and now we are 
almost snowed under with orders and in- 
quiries. 

It is most interesting to read DISPLAY 
WORLD each month—it travels all ‘round 
the works and then comes back to me to 
be filed. But what I really want to do is 
see for myself how you handle displays— 
and a lot of other things. My earliest 
recollection of wanting to visit America is 
reading one of Zane Grey’s books at the 
age of 12, and crying my eyes out because | 
I couldn’t go to see the Grand Canyon (that | 
is quite true)! I have not seen it yet, but | 
one day, when things are more settled here, | 

| 
| 
| 
| 
| 





I shall be standing on the rim. 

Our very good wishes to all the display 
managers and display makers of America. 
manager, Pytram 


Betty Cameron, sales 


Limited, London, England. 


I have received my first copy of DIS- 
PLAY WORLD and find this magazine | 
very helpful in my business.—P. A. Nicas, | 
McGuire's, Lethbridge, Alta., Canada. 





Plastic Fixture Brochure 
Issued By Roger Kent 


Eight pages make up a new brochure 
showing plastic display fixtures by Roger 
Kent Company, 211 North Seventh street, 
St. Louis 1. The units shown range from 
single shoe displayers through utility fix- 
tures, bag easels, millinery fixtures, and re- 
lated items. Copies of the brochure are 





JUMBO COSTUMER 
Double Revolving Top; 30” cross 
arm; 1-5/16 standard upright; 
66" high — 7 x II card frame; 
18" cast base. 


$41.25 


QUENSELL DISPLAYS INC. 
7123 Austin St. Forest Hills, N. Y. 














available on request. 








We are doing our utmost 
to improve the supply. 


Keep asking your Dealer 
for 


“NAT-MAT” Cardboards. 


NATIONAL CARD, 
MAT & BOARD CO. 


MERS. 
4318 Carroll Ave., Chicago, Ill. 


Allied Mills 
Los Angeles, Calif. Peterboro, Ont., Can. 
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PICTURE QUIZ: 





7, Easy to save! “I’m putting my 
money into U. S. Bonds because 
it’s the easiest way for me to save. 
Under the Payroll Savings Plan, I 
put aside a regular amount each 
week for Bonds. So far, I’ve saved 
$500 without missing the money!”’ 





4, Fights inflation! “I want America 
to stay economically sound. That’s 
why I’m putting all our extra dollars 
into U.S. Bonds. It’s like buying 
a share in our country’s future 
prosperity!”’ 


OtSPtAY Woes 





MARCH, 


Which of these five people gives the 


right reason for buying U.S. Bonds ? 


( ANSWER BELOW ) 








2, Goodinvestment! “Getting back 
$4 for every $3 I invest—the way 
I will in ten years’ time with U. S. 
Bonds—is my idea of a good invest- 
ment. I know it’s safe and sound, 
too, because it’s backed by Uncle 
Sam. Buy Bonds, I say.” 





5, Rainy day! “Maybe a rainyday’s 
coming for me. Maybe it isn’t. But 
I am taking no chances. That’s 
why I’m buying all the U. S. Bonds 
I can through my Payroll Savings 
Plan.”’ 





3, Plans for the future! “Ten years 
from now, the money I’ll get for my 
U.S. Bonds will help to send my kids 
to college, or buy our family a new 
home. I think that buying U. S. 
Bonds is the wisest thing a family 
man can do.”’ 


THE ANSWER 


Every one of these people 
gives the “right’’ reason—be- 
cause there’s more than one 
right reason for buying U. S. 
Bonds. 


Whichever way you buy 
them—through Payroll Sav- 
ings, or your local bank or post 
office— U.S. Bonds are the best 
investment you can make! 


Save the easy way..buy your bonds through payroll savings 








Contributed by this magazine 
in co-operation with the Magazine Publishers of America as a public service. 
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DISPLAY MGR. 
WANTED 


. large Springfield, Mass. furniture 
re desires to employ an A-1 
splay manager who can design 
1 build window and interior dis 
iys. Permanent position, attrac- 
ve salary and wonderful oppor- 
nity to the right man. Give com- 
ete details on background in 
tter to 


R. E. Aronheim 


The Hadley Co. 


1330 Main St., Springfield, Mass. 


WOOD AND METAL FIXTURE LINES 
WANTED 


To meet a growing demand for High Quality wood and 
metal display fixtures on the West coast. 

Successful Manufacturers’ Agent with showroom, now 
handling kindred display lines, would like to represent 
qualified manufacturers. 

Large volume of business available for quality lines. 


Address “BOX S. F.”’ 
Care of DISPLAY WORLD 


WANTED 
Window Trimmer and 


Card Writer 


One of the leading department 
stores in Appleton, Wis. is in 
need of a window trimmer and 
card writer. 

When answering this ad, give 
age, experience, wages you 
will want, and where you are 
employed. 


Address “Box W. W.” 


Care of DISPLAY WORLD 








DISPLAY JOBBERS 
WANTED 


Unusual and Staple Display 
Units and Props. Original 
ideas! Reply on your letter- 
head for further information 
ind photos. 


Kent Signs & Displays 
106 Concord Street 
Lawrence, Mass. 











SALESMEN 


Manufacturer, centrally located. Salesmen with follow- 
ing for a good line of wood-novelties, screens, set-pieces, 
etc., to contact retail stores only. Liberal commission. 
Protected territories. Photos only. May be carried as 


side-line. 


Address “BOX C. D.” 
Care of DISPLAY WORLD 


DISPLAY MANAGER WANTED— 
for better class wearing apptrel 
store. Good windows, ample work- 
ing facilities, unusually cooperative 
organization. Opportunity to exer 
cise real talent. 


Address “BOX D. L. K.” 
Care of DISPLAY WORLD 














WANTED, DISPLAY MANAGER. 

Progressive woman’s specialty store 
vants a man capable of creating 
signing in building displays for 
vindows and interiors. He must 
ve fashion and sales promotion 
ense. ROAMAN’S 

20 W. Sth St., New York, N. Y. 











AGENCIES WANTED 


for Display Accessories and 
Novelties for Africa, south of 
the Equator by 
HENRY HULL & COMPANY 
Display Specialists 
and Distributors 
Head Office: 
18 Loveday House, Loveday 
Street, Johannesburg. 
lelegraphic Address : “HACO” 





Johannesburg. Also at Dur- 
ban, Cape Town, Salisbury 
(Rhodesia) and Windhoek 
(S. W. Africa). 


WELL KNOWN NEW YORK HOUSE 
for Display Novelties wants 
EXPERIENCED SALESMAN 
For California, Pacific Coast and Mountain States 


Liberal Commission against Drawings who will carry line 
exclusively. Give details, experience, references in hand- 
written Airmail Special. 

Interview in Los Angeles or San Francisco end of March 


Address “BOX W. B.” 
Care of DISPLAY WORLD 


WANTED 


. . 
Window Trimmer 
We desire the services of a 
thoroughly experienced man capable 
of trimming windows in the style 
of New York’s Times Square Men’s 
Shops. Must display large quanti- 
ties of high-styled merchandise 
without sacrificing the quality of 
presentation—for a popular priced 
men’s shop located in a very liva- 
ble but low-cost-of-living city. Sal- 
ary $80.00 per week to start. Perma- 
nent positien with an_ excellent 
future. Give full particulars in re 

plving. Photos if possible 


Roberts Men’s Shop 


ALLIANCE, OHIO 











Home Study ... “LESSONS IN 
WINDOW DISPLAY” — A low 
priced, practical and up-to-date 
course covering all phases of the 
subject. Of value to the experi- 
enced trimmer as well as the begin- 
ner. Over 500 pages with 1,000 
sketches to show you how. Write 
for circulars. WILL H. BATES, 
Box 101, Ellsworth, Ill. 














SALESMEN 


ow calling on Department 


stores — Specialty Shops — 
ceady-to- Wear or Men’s 
Shops — to carry our line of 


hrome Furniture, Fixtures, 
isplay Materials and Man- 
iquins. Good Commission. No 
jection to other non-com- 
ctitive lines. 


\ddress “BOX A. M.” 


Care of DISPLAY WORLD 








DISPLAY SALESMEN! 


High Grade, Well Known Line of 
MILLINERY HEADS, BLOUSE 
FORMS. and LINGERIE MANNE- 
QUINS IS AVAILABLE FOR 


1. Illinois, Missouri, Nebraska, Iowa, 
Colorado, Minnesota, S. Dakota. 


2. Tennessee, N.Carolina, S.Carolina, 
Alabama, Georgia, Mississippi, 
Florida, Louisiana. 


Please State Details 


Address “BOX N. S. S.” 
Care of DISPLAY WORLD 


WE COVER THE 
PHILIPPINES! 


Let us handle the exclusive 
distribution of your Display 
line. Ours is the only firm in 
the Philippines specializing in 
display supplies and materials. 


North Bay Trading 
Corporation 
Suite 224 Calvo Building, 
Escolta, Manila, Philippines 














WANTED-—Assistant Display Man 
or Woman for a fine department 
store. Good starting salary — 
splendid opportunity 


FLIGELMAN’S 
Helena, Montana 











118 


DISPLAY WORLD 





MARCH, 1947 





A Real Bargain for 
Christmas, 1947 


Six Beautiful 
SHADOW BOXES 


In excellent condition, showing three 


dimensional scenes from Dickens’ Christ- 


mas Carol. 


These displays created by 


“Bliss Displays’’ of New York and il- 


lustrated as featured article in December, 


1946 Coronet. 


paintings. . . 


These scenes are not 
. All characters, animals, etc. 


miniatures done in perfect scale... . 


Photos and further details on request. 


Price includes engraving cuts for publicity 


booklets. 


Price... $750.00 





GREENTREE’S 


RICHMOND, VA. 


WANTED 


and accessories. 


Exclusive Territories! Top Earnings! 
No Investment 


Address “BOX D. I.” 
Care of DISPLAY WORLD 


AT ONCE! 
SALESMEN 


To represent one of America’s most complete lines of 
nationally advertised display fixtures, fabrics, mannequins 








SALESMEN 
WANTED 


to sell most outstanding line 
of Papier Mache, Wire, Plas- 
tic, and Wood Displays for a 
dependable, fast growing or- 
ganization. Must be experi- 
enced display salesman and 
have a following. 


CHELIX, INC. 


361 W. 58th Street 
New York City 19 








CORRESPONDENCE INSTRUC- 
TION—In Window Display, Adver 
tising and Card Writing. In opera- 
tion for nearly 40 years with over 
20,000 graduates in nearly every 
country in the world. New graphic 
instruction and new short courses 
at special prices. Write for catalog. 

THE KOESTER SCHOOL 

300 W. Adams St., Chicago 


Resident 
Salesman 


We are interested in a small, 
select group of men _ with 
imagination, of good appear- 
ance and personality ... who 
know the country’s leading dis- 
play managers and can speak 
their language. 

THE ONLY LINE OF ITS 

KIND IN AMERICA! 


National manufacturer of dis- 
play units and materials 
now selling internationally. 


Address “Box T.A.B.” 


Care of DISPLAY WORLD 














SALESMEN 


Manufacturer of highest qual- 
ity natural display items, has 
splendid opportunities for live 
handle its 
Mid- 


west, South, West coast, Upper 


wire salesmen to 


products exclusively in 


New York State andl New 
England on straight commis- 
sion basis. Write, stating 


age, education, and experience. 


References required. 


Address “Box E. C.”’ 


Care of DISPLAY WORLD 


WANTED 


A retail organization operat- 
ing the Kibler stores through- 
out Ohio is seeking the serv- 
ices of a man thoroughly ex- 
perienced in trimming windows 
featuring men’s clothing and 
furnishings. To the successful 
applicant we offer a_ steady 
position and liberal salary. 
Write to 


S. J. STONE 


104 Market Avenue, S. 
Canton 2, Ohio 


FOR SALE 


About 200 each of the following 
items in perfect condition: 
Pink wire and net hearts 
20” (Mother’s Day) 
Blue-purple-coral Grape 
Clusters—24” 
Strawman—24 (Fall) 
Paper-sculpture Christmas 
plaque—about 36” 
Very Reasonable 
F.O.B. Long Island City 


For details 


Address “Box L.C.C.” 


Care of DISPLAY WORLD 





WANTED: Display Man and Card 
Writer for department store. Please 
write, stating experience, salary 
desired, references, etc., to 
P. A. BERGNER & CO. 
C/O Personnel Office 
200 S. Adams Peoria, Illinois 

















Make Your Own “Blowups’’! 
Save time and money! No skill or 
expensive equipment needed. Easy 
to do. Complete illustrated (know- 
how) instructions—only $3.00. Satis- 
faction guaranteed. Details Free. 

= - FOGARTY 
49-A Longview Ave. 
Fairfield, Conn. 














WANTED — Experienced 
Men’s Wear Window Trimmer 
for beautiful new store. High 
grade _ references required. 
Good Salary. 


THE MARX CO., Muncie, Ind. 














WANTED—Experienced Dis- 
play Man for quality depart- 
ment store, medium size south 
Georgia town. 


ROSENBERG BROTHERS 
Albany, Georgia 











POSITION WANTED by experi- 
enced display man, capable of de 
veloping attraction and _6 artistic 
windows. Some knowledge of show 
card writing. 26 years of age and 
married. 


A. D. HARSSON 
4829 Tutwiler Ave., Memphis, Tenn. 








POSITION WANTED 


Creator of special window, interior 
and exhibit displays, architectural 
background, expert on home furn- 
ishings, appliances, musical instru- 
ments, recipient of several national 
awards, qualified to design and 
execute outstanding presentations, 
seeks connection with large and 
progressive organization on West 
coast. Acceptable position must 
offer complete freedom in every 
phase of work and adequate oper- 
ating budget. Presently employed 
by large retail chain in Midwest. 


Address “Box J. K. I.” 


Care of DISPLAY WORLD 


WANTED 
SALESMAN 


to sell exclusive papier mache, 
wooden, plastic and _ metal 
novelties for progressive Los 
Angeles Organization. Must 
be experienced display sales- 
man and have a following. 


Choice territories open 


Address “BOX R. S.” 


Care of DISPLAY WORLD 














SALESMEN 
WANTED 
Versatile line of Tropical 
Bamboo Mats, Poles and dis- 
play novelties. All territories 
open. Good commissions. Send 

references and experience. 


Winard Sales Company 
833 So. Spring St. 
Los Angeles 14, Calif. 
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| WANTED 


Combination Display 
and Advertising Man 
xperienced in Men’s and Wo- 
en’s Wear. Permanent posi- 
ion with old and reliable firm 

Southern city of 125,000 
opulation. State age and ex- 
erience in first letter. 


Address “Box N. B.” 


Care of DISPLAY WORLD 








WANTED. 
DISPLAYMAN 


for Progressive Department 
Store in active city, 60 miles 
from New York. Must be ex- 
perienced and able to take full 
harge of all windows and 
interior displays. 

Permanent Position 

Good Future 


Address “‘Box M.N.Y.” 


Care of DISPLAY WORLD 








EXCELLENT OPPORTUNITY 


Nationally known New York Manufacturer of Display 
Materials and Novelties wants top-notch salesman for 


Maryland, Washington, D. C., all New England States, 


Colorado, Minnesota, S, Dakota. 


Our representatives earn from $12,000 to $20,000 per 


year commission. 


Only men capable of high earning who can carry our 


line exclusively need apply. 


State details—experience—reference. 


. Address “BOX M. D. A.” 


Care of DISPLAY WORLD 








following states: Wisconsin, 


223 Orange Street 





Dakotas, Nebraska and Kansas. 
ence, references, etc., stating territory now covered and territory 
desired. Enclose recent photo with application. All communica- 
tions will be held in strict confidence. 


SALESMEN WANTED 


We are open for two fully qualified salesmen with established 
contacts and acquaintances in the display fixtures field for the 
Minnesota, Iowa, Missouri, the 


Write in detail giving experi- 


Fren-Zee Store Equipment & Fixture Company 


New Haven, Conn. 


SOUTHERN CALIFORNIA DIS- 
PLAY and ADVERTISING MAN- 
AGER wishes change. Will go any- 
where. Can do all types of back- 
grounds, signs and show cards. 


Address “Box G. F. F.” 
Care of DISPLAY WORLD 














POSITION 
WANTED 


GRADUATE OF KOESTER 
SCHOOL 
WITH DEGREE IN 
WINDOW DISPLAY 
desires position as 
DISPLAY MANAGER 
OR ASSISTANT 
Experienced 


CECIL CRAWFORD 


Star Route, Salem, Va. 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


@ Position Wanted 

@ Position Vacant 

@ Display Equipment for Sale 
@ Representatives Wanted 


Traveling Display 
Salesmen 
WANTED 

to sell full time or side line. 
New, Fastest Growing Spe- 
cialty Department Store 

DISPLAY SERVICE AT 

LIBERAL COMMISSIONS 
WRITE FOR 

SELLING STORY AND 

SAMPLES 
State Territory You Cover 


Address “Box N.Y.C.” 
Care of DISPLAY WORLD 


DISTRIBUTORS 
WANTED 
By New York manu- 
facturer of complete 
line of jewelry displays. 
Exclusive territories 
will be granted. 


Write full details stat- 
ing territories inter- 


ested in. 


Address “Box C.S.1.” 
Care of 
DISPLAY WORLD 

















AVAILABLE 
Display Manager 


Well-known man, with 2 years 
f successful display experi- 
ence in specialty (women’s and 
men’s) and department stores. 
| Thoroughly competent to take 
| complete charge of display 
| department and to create mod- 
| ern display ideas. References 
‘xchanged confidently. 


Address “Box V.T.” 


Care of DISPLAY WORLD 





REPRESENTATIVES 
WANTED 


by manufacturer of a 
complete line of 


Lucite Fixtures 
A high quality line, moderately 
priced. Has been sold for the 
past 8 years in 18 states. Sev- 
eral territories available. 


Excellent Commission 


Address “Box S.P.W.” 
Care of DISPLAY WORLD 








Established Los Angeles Display 
Firm—interested in exclusive new 
lines on jobbing or commission 
basis. Our salesmen cover the 
eleven Western states. 


Address “Box G. R. M.” 
Care of DISPLAY WORLD 




















SALESMAN 
to represent nationally kncwn New 
York plastic display manufacturer 
throughout U. S. A. Write fully all 
qualifications. 


Address “BOX L. C. I.” 
Care of DISPLAY WORLD 








SOUTH AMERICA 
POSITION WANTED 


Recommendations of the Biggest 
European Stores and dealers in 
fashion novelties will confirm my 
ability as a creator and designer 
of advertising and display novel- 
ties in finest taste and great sell- 
ing appeal. 
DISPLAY MANAGER 
35 years old, unmarried, Roman- 
Catholic, healthy. At present at 
Amsterdam, Holland. Intending to 
emigrate as a Display Manager or 
as an all-’round expert on this 
field. Looking forward to your es- 
teemed inquiry. 
G. GLANZER 

Damrak 44 Amsterdam, Holland 


WANTED 


Window Trimmer and 


Card Writer 


For Wyoming’s finest men’s 
store featuring only nationally 
advertised lines of men’s wear. 
Must have good reference as 
to character and ability. 


Write, wire or call 


HARRY YESNESS 


Casper, Wyoming 














POSITION WANTED — Display 
Manager and Card Writer. Over 
20 years’ experience in displaying 
Men’s, Women’s and _ Children’s 
Wear and Accessories. Photos of 
displays can be shown at _ inter- 
view. Address “Box X. Y. Z.” 
Care of DISPLAY WORLD. 
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Macy’s select Darling Style-Center 


Mannequins to do double duty in 
Superb New Shoe Salon 


/ MERCHANDISING 







T MACY’S, New York, where it’s smart to be 
“smart” as well as thrifty, you will see one of 
America’s largest shoe salons, with a complete 


range of shoes for every occasion... Throughout 


the department, for sales’ sake, are smartly dress- 


ed mannequins with the proper ensembles to match 
the shoes displayed. Thus the entire ensemble is 

romoted, as well as the footwear... We believe 
this is the first time a shoe salon has been com- 
pletely “mannequinized” to do double duty. Sty le- 
Center Mannequins are by Darling. 


L.A. DARLING COMPANY, BRONSON, MICH. 


Displayrooms + NEW YORK, 47 W. 34TH ST., and CHICAGO, 222 W. ADAMS ST. 


The Darling Line of Misses’, Men’s 


DISPLAYS and Children’s Mannequins in- 
DISTRIBUTOR cludes all styles and price ranges. 


Ask your Distributor for data. 




















ONLY ONE STORE IN A COMMUNITY MAY HAVE PIN-UP MANNEQUI " 


@# Place your reservation order today for June delivery. 






The DISPLAY EQUIPMENT CORP., 147 W. 37th St., New York 18, N. Y. 


Place our reservation order for the following PIN-UP MANNEQUINS 
Complete Groups of 6 PIN-UP MANNEQUINS ...... Standing PIN-UPS : 
Sitting PIN-UPS ° 


() Send full details on delivery, price, etc. 


store Name 


peheeees Soles ehcbibadnsadetaabenmleuwee aaiee teeta eet 147 WEST 37th STREET 
Mi viscib nuke phot «awash etwaGL tre f PD iS wae a a eee } NEW 4el's 4 18, N. v. 


